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Focus Group (Stage 1)
- Discussion Guide -

A. Introduction by moderator and warm-up (10 minutes)

1.

Give standard introduction (open discussion, no right or wrong answers, audio & video
recording and handling of information collected etc.)

Explain ground rules, such as switch off mobiles, treat all comments with respect, get
involved etc.

Raise the objective of study - to collect views on the most effective way of promoting
national education and evaluate the latest national anthem TV API series.

Encourage participants to introduce themselves for ice-breaking and raise some

relaxing topics, such as their interest to keep atmosphere relaxing.

B. Views related to national identity, understanding of the country and sense of

belonging (10 minutes)

5.

10.

11.

12.

How would you describe your identity — would you say you are a Chinese, Hong Kong
people, Chinese living in Hong Kong or Hong Kong people living in China? Why do you
say so?

How strong is your sense of belonging to and confidence in Hong Kong?

How strong is your sense of belonging to and confidence in China?

Are you familiar with China, for example in terms of its political, economic, social and
technological conditions?

As compared to one year ago, has your self-identity changed? How and why?

As compared to one year ago, would you say your sense of belonging to Hong Kong
increased, decreased or the same? Why do you say so? [If increased, probe:] What do
you think are the reasons for the enhancement?

As compared to one year ago, would you say your sense of belonging to China
increased, decreased or the same? Why do you say so? [If increased, probe:] What do
you think are the reasons for the enhancement?

As compared to one year ago, would you say your knowledge and understanding of
China increased or the same? Why do you say so? [If increased, probe:] How did you

learn more about China? And what did you learn more?

C. Views towards current measures in promoting national education (50 minutes)

Now we are going to talk about matters related to national education.

13. What do you think are the key components of national education? [Probe: boosting
national identity, sense of belonging, national pride and knowledge of the country]
Consumer Search 5y 28 |1
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14.

15.
16.

17.

Are you aware of any ways/ channels in promoting national education in the past one
year? These measures can be done by government departments or other
non-government organizations. Please tell me all the promotions you have ever seen
or heard of.
What is your overall impression towards those measures/ promotions?
Now I am going to show you some recent national education promotions. You may
have already mentioned some of them. [Show recent promotions in terms of different
categories one by one] (Categories, e.g. publications, video clips, seminars/ worshops
etc. with individual items as demonstrated practices will be shown to respondents. Each
category takes around 10 mins.)
Let’s talk about... [For each category, ask the following questions]
i. Are you aware of it? Where did you learn about it?
ii. What is your overall impression towards it?
iii. What do you like or dislike about it?
iv. Do you think it is effective in enhancing your:
1. understanding of China
2. sense of national identity
3. sense of belonging to Hong Kong
4. sense of belonging to China
v. Do you think this is an effective channel to reach you?
vi. Do you think it is effective in terms of the following perspectives:
1. Cognitive - e.g. have better understanding of the latest development of China
2. Conative - e.g. care more about the well-being of people in China (such as
post-earthquake development in Sichuan)
3. Behavioural - e.g. contribute more to mishaps in China
vii. How can this item be further improved in terms of the following perspectives:
1. Cognitive - refers to “understanding of the country” (e.g. é“éﬂaﬁi'[?']?:n - SFER
plifst ~ El@{[f%?d%&).
2. Conative - refers to emotional attachment (specifically =[ijsl * E{fjl[‘?j{ifﬁ?’fﬁ;ﬁﬂil .
F?j%@\ ~ SRR
3. Behavioural - refers to commitment (specifically, i Fh i (B PRI & ).

(The questions of 17 will be further modified according to the actual categories chosen for

the discussion)

18.

Are there any suggestions on other ways/ channels that you consider effective in
promoting national education? [Probe: different ways/ channels for different strata in

society, including students, working adults, non-working adults, elderly etc.]
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D. Views towards new options in promoting national education (15 minutes)
New options raised in Part C will be further discussed in this part.
19. You have mentioned some new ways/ channels which are preferred but not yet
available now. Let’s discuss one by one in further details:
i.  Why do you think this is an effective channel to promote national education?
ii.  What contents will you suggest?
iii. Who do you think are the main targets of this channel?
20. If Internet was not spontaneously mentioned in Part C, it will be brought out for
discussion:
i. Do you find Internet an effective channel to promote national education?
ii.  What contents will you suggest?

iii. Who do you think are the main targets of this channel?

E. Comments on the latest TV API Series (20 minutes)

21. Are you aware of a series of national anthem TV API which are broadcast daily in five
Chinese television channels (TVB Jade, TVB HD Jade, ATV Home, Cable Finance Information
Channel and Cable News)?
22. Areyou aware that different series of the TV API has been launched since 20047 [If yes,
probe:] What are the differences that you could spot between them?
23. The latest series is entitled “"Great Developments of Our Country”. Now I am going to
show you this TV API and let’s have some discussions on it afterwards. [Explain to
participants that the story in the first 15 seconds of the API may differ from week to week
while the national anthem part in the last 45 seconds has always been the same since the
commencement of broadcasting on 1 Oct 2009.]
24. [After showing the TV API and ask the following questions]

i. Have you watched it before?

ii.  From which channel did you watch it?

iii. How often did you watch it?

iv. Overall, is it appealing to you? Why? Why not?

v. What do you like and dislike about it? (e.g. contents, characters, photography, way

of presentation etc.) Why?

vi. What do you think are the themes and the messages of this TV API?

vii. Do you think it is effective to enhance people’s understanding of China? Why?

viii. Do you think it is effective to enhance people’s sense of national identity? Why?

ix. Do you think it is effective to enhance people’s sense of belonging? Why?

x. Do you have any suggestions for improvement?
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F. Views on the themes and contents of the next TV API series (10 minutes)
25. Do you have any ideas or preferences on the themes and contents of the next TV API
series?
26. Do you have any ideas or preferences on the details, such as characters, photography,
way of presentation etc.?

27. Do you have any suggestions on the broadcasting channels and time etc.?

G. Wrap-up (5 minutes)
28. Do you have any extra comment or suggestion which we haven’t discussed before?
Any more?

29. Thanks participants and distribute incentives.

Length of focus group: 120 minutes (max.)

Note: The duration stated for each section is an estimation for reference only. The actual duration
of each section will be adjusted by the moderator depending on the response of participants and
the overall atmosphere.
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Focus Group (Stage 2)
- Discussion Guide -

E. Introduction by moderator and warm-up (10 minutes)

20.

21.

22.

23.

Give standard introduction (open discussion, no right or wrong answers, audio & video
recording and handling of information collected etc.)

Explain ground rules, such as switch off mobiles, treat all comments with respect, get
involved etc.

Raise the objective of study - to collect views on the most effective way of promoting
national education and evaluate the latest national anthem TV API series.

Encourage participants to introduce themselves for ice-breaking and raise some

relaxing topics, such as their interest to keep atmosphere relaxing.

F. Views related to national identity, understanding of the country and sense of

belonging (10 minutes)

24,

25.

26.

27.

28.

29.

30.

31.

How would you describe your identity — would you say you are a Chinese, Hong Kong
people, Chinese Hong Kong people or Hong Kong Chinese people? Why do you say so?
[Probe: What do you think are the differences between Chinese Hong Kong people and
Hong Kong Chinese people?]

How strong is your sense of belonging to and confidence in Hong Kong?

How strong is your sense of belonging to and confidence in China?

Are you familiar with China, for example in terms of its political, economic, social and
technological conditions?

As compared to a few years ago, has your self-identity changed? How and why?

As compared to a few years ago, would you say your sense of belonging to Hong Kong
increased, decreased or the same? Why do you say so? [If increased or decreased,
probe:] What are the key contribution factors to such changes?

As compared to a few years ago, would you say your sense of belonging to China
increased, decreased or the same? Why do you say so? [If increased or decreased,
probe:] What are the key contribution factors to such changes?

As compared to a few years ago, would you say your knowledge and understanding of
China increased or the same? Why do you say so? [If increased, probe:] How did you

learn more about China? And what did you learn more?

G. Views towards various approaches in promoting national education (50 minutes)

Now we are going to talk about matters related to national education.

32.

What do you think are the key components of national education? [Probe: boosting

national identity, sense of belonging, national pride and knowledge of the country]
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33. Are you aware of any ways/ channels in promoting national education in the past one
year? These measures can be done by government departments or other
non-government organizations. Please tell me all the promotions you have ever seen
or heard of.

34. What is your overall impression towards those measures/ promotions?

35. Now I am going to show you some forms of national education promotions. You may
have already mentioned some of them. [Show recent promotions in terms of different
categories one by one] (Categories, e.g. publications, video clips, seminars/ exhibitions
etc.) with individual items as demonstrated practices will be shown to respondents.
Each category takes around 10 mins.)

36. Let’s talk about... [For each category, ask the following questions]

i.  Are you aware of it? Where did you learn about it?
ii. What is your overall impression towards it?
iii. What do you like or dislike about it?
iv. Do you think it is effective in terms of the following perspectives:
1. Cognitive — e.g. have better understanding of the latest development of China
[Probe: Why do you say so?]
2. Conative - e.g. care more about the well-being of people in China (such as
post-earthquake development in Sichuan) [Probe: Why do you say so?]
3. Behavioural - e.g. contribute more to mishaps in China [Probe: Why do you
say so?]
v. How can this item be further improved to enhance its effectiveness (especially in
terms of conative and behavourial perspectives)? Let’s think about:
1. Contents that can stir up your emotional feelings towards China/ enhance
your national identity? [Stimulus materials such as newspaper clippings of
China’s happenings will be used for discussion]
2. Execution details (detailed discussion for publications but only brief
discussion for other categories)
[For publications, probe:]
- Design [Respondents will be asked to design a preferred magazine on
national education on paper with colour pencils]
- Length/ format of articles
- Distribution channels

(The questions of 17 will be further modified according to the actual categories chosen for

the discussion)
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37. [The current and new promotion categories' will be printed on small cards] In terms of
the promotion categories shown on the cards, please select the categories which you
consider effective in enhancing your:

1. Understanding of China

2. Sense of national identity

3. Sense of belonging to Hong Kong
4. Sense of belonging to China

38. Are there any suggestions on other ways/ channels that you consider effective in
promoting national education? [Probe: different ways/ channels for different strata in

society, including students, working adults, non-working adults, elderly etc.]

D. Comments on the latest TV API Series (20 minutes)
20. Are you aware of a series of national anthem TV API which are broadcast daily in five
Chinese television channels (TVB Jade, TVB HD Jade, ATV Home, Cable Finance Information
Channel and Cable News)?
21. Areyou aware that different series of the TV API has been launched since 20047 [If yes,
probe:] What are the differences that you could spot between them?
22. The latest series is entitled “"Great Developments of Our Country”. Now I am going to
show you this TV API and let’s have some discussions on it afterwards. [Explain to
participants that the story in the first 15 seconds of the API may differ from week to week
while the national anthem part in the last 45 seconds has always been the same since the
commencement of broadcasting on 1 Oct 2009.]
23. [After showing the TV API and ask the following questions]
xi. Have you watched it before?
xii. Overall, is it appealing to you? Why? Why not?
xiii. What do you like and dislike about it? (e.g. contents, characters, photography, way
of presentation etc.) Why?
xiv. What do you think are the themes and the messages of this TV API?
xv. Do you think it is effective to enhance people’s understanding of China? Why and
why not? What should be changed if we want to enhance the effectiveness?
xvi. Do you think it is effective to enhance people’s sense of national identity? Why and
why not? What should be changed if we want to enhance the effectiveness?
xvii. Do you think it is effective to enhance people’s sense of belonging? Why and why

not? What should be changed if we want to enhance the effectiveness?

' The promotion categories will include but not limited to publications, programmes on electronic media (such as TV
documentaries, TV API, radio programmes), programmes or activities on new media (such as websites, online games),
promotional activities (such as seminars, exhibitions, calendar etc.)
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F. Views on the themes and contents of the next TV API series (10 minutes)

24. Do you have any ideas or preferences on the themes and contents of the next TV API

series?

25. Here are some ideas on the themes of the next TV API. Please discuss and categorize

these options in order of preference. [Options will be printed on small cards for sorting]

The options include those obtained at Stage 1:

26.
27.
28.

Vi.
Vii.
viii.
iX.

X.

China’s recent achievements: Expo 2010 Shanghai China, China’s space
development

China’s future development: unification with the world, going out of Asia

Acts or deeds that the country had done to benefit its people and the various
places in the country

Achievements alongside with mishaps (earthquakes, snowstorms)

China’s commitment to Hong Kong and its outlook on Hong Kong’s future
Collective memories involving Hong Kong

What Hong Kong people could do for the country

China’s ancient inventions

Various Chinese traditions and cultures

Fighting of corruption

Rationale behind the order of preference

Do you have any suggestions on the broadcasting channels and time etc.?

[Probe on the views towards the following broadcasting time if not mentioned above:]

Xi.
Xii.

xiii.

Xiv.

Before the morning news report

Before the 6 pm or 6:30 news report

Before the late news report after 11 pm

Floating time between 6:00pm - mid-night (0:00) so that different segments of

people would be able to watch it

G. Wrap-up (5 minutes)

29. Do you have any extra comment or suggestion which we haven’t discussed before?

Any more?

30. Thanks participants and distribute incentives.

Length of focus group: 120 minutes (max.)

Note: The duration stated for each section is an estimation for reference only. The actual duration

of each section will be adjusted by the moderator depending on the response of participants and

the overall atmosphere.
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Focus Group (Stage 3)
- Discussion Guide -

A. Introduction by moderator and warm-up (10 minutes)

39.

40.

41.

42.

Give standard introduction (open discussion, no right or wrong answers, audio & video
recording and handling of information collected etc.)

Explain ground rules, such as switch off mobiles, treat all comments with respect, get
involved etc.

Raise the objective of study - to collect views on the most effective way of promoting
national education and evaluate the latest national anthem TV API series.

Encourage participants to introduce themselves for ice-breaking and raise some

relaxing topics, such as their interest to keep atmosphere relaxing.

B. Views related to national identity, understanding of the country and sense of

belonging (10 minutes)

43.

44,

45,

46.

47.

48.

49.

50.

How would you describe your identity — would you say you are a Chinese, Hong Kong
people, Chinese Hong Kong people or Hong Kong Chinese people? Why do you say so?
[Probe: What do you think are the differences between Chinese Hong Kong people and
Hong Kong Chinese people?]

How strong is your sense of belonging to and confidence in Hong Kong?

How strong is your sense of belonging to and confidence in China?

Are you familiar with China, for example in terms of its political, economic, social and
technological conditions?

As compared to a few years ago, has your self-identity changed? How and why?

As compared to a few years ago, would you say your sense of belonging to Hong Kong
increased, decreased or the same? Why do you say so? [If increased or decreased,
probe:] What are the key contribution factors to such changes?

As compared to a few years ago, would you say your sense of belonging to China
increased, decreased or the same? Why do you say so? [If increased or decreased,
probe:] What are the key contribution factors to such changes?

As compared to a few years ago, would you say your knowledge and understanding of
China increased or the same? Why do you say so? [If increased, probe:] How did you

learn more about China? And what did you learn more?

C. Views towards various approaches in promoting national education (50 minutes)

Now we are going to talk about matters related to national education.

51.

What do you think are the key components of national education? [Probe: boosting

national identity, sense of belonging, national pride and knowledge of the country]
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52. Are you aware of any ways/ channels in promoting national education in the past one
year? These measures can be done by government departments or other
non-government organizations. Please tell me all the promotions you have ever seen
or heard of.

53. What is your overall impression towards those measures/ promotions?

54. Now I am going to show you some forms of national education promotions. You may
have already mentioned some of them. [Show recent promotions in terms of different
categories one by one] (Categories, e.g. publications, video clips, seminars/ exhibitions
etc.) with individual items as demonstrated practices will be shown to respondents.
Each category takes around 10 mins.)

55. Let’s talk about... [For each category, ask the following questions]

i.  Are you aware of it? Where did you learn about it?
ii. What is your overall impression towards it?
iii. What do you like or dislike about it?
iv. Do you think it is effective in terms of the following perspectives:
1. Cognitive — e.g. have better understanding of the latest development of China
[Probe: Why do you say so?]
2. Conative - e.g. care more about the well-being of people in China (such as
post-earthquake development in Sichuan) [Probe: Why do you say so?]
3. Behavioural - e.g. contribute more to mishaps in China [Probe: Why do you
say so?]
v. How can this item be further improved to enhance its effectiveness (especially in
terms of conative and behavourial perspectives)? Let’s think about:
1. Contents that can stir up your emotional feelings towards China/ enhance
your national identity? [Stimulus materials such as newspaper clippings of
China’s happenings will be used for discussion]
2. Execution details (detailed discussion for publications but only brief
discussion for other categories)
[For publications, probe:]
- Design
- Length/ format of articles
- Distribution channels

(The questions of 17 will be further modified according to the actual categories chosen for

the discussion)
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56. [The current and new promotion categories® will be printed on small cards] In terms of
the promotion categories shown on the cards, please select the categories which you
consider effective in enhancing your:

1. Understanding of China

2. Sense of national identity

3. Sense of belonging to Hong Kong
4. Sense of belonging to China

57. Are there any suggestions on other ways/ channels that you consider effective in
promoting national education? [Probe: different ways/ channels for different strata in

society, including students, working adults, non-working adults, elderly etc.]

Comments on the latest TV API Series (20 minutes)
20. Are you aware of a series of national anthem TV API which are broadcast daily in five
Chinese television channels (TVB Jade, TVB HD Jade, ATV Home, Cable Finance Information
Channel and Cable News)?
21. Areyou aware that different series of the TV API has been launched since 20047 [If yes,
probe:] What are the differences that you could spot between them?
22. The latest series is entitled “"Great Developments of Our Country”. Now I am going to
show you this TV API and let’s have some discussions on it afterwards. [Explain to
participants that the story in the first 15 seconds of the API may differ from week to week
while the national anthem part in the last 45 seconds has always been the same since the
commencement of broadcasting on 1 Oct 2009.]
23. [After showing the TV API and ask the following questions]
xviii.Have you watched it before?
xix. Overall, is it appealing to you? Why? Why not?
xx. What do you like and dislike about it? (e.g. contents, characters, photography, way
of presentation etc.) Why?
xxi. What do you think are the themes and the messages of this TV API?
xxii. Do you think it is effective to enhance people’s understanding of China? Why and
why not? What should be changed if we want to enhance the effectiveness?
xxiii.Do you think it is effective to enhance people’s sense of national identity? Why and
why not? What should be changed if we want to enhance the effectiveness?
XXiV. Do you think it is effective to enhance people’s sense of belonging? Why and

why not? What should be changed if we want to enhance the effectiveness?

? The promotion categories will include but not limited to publications, programmes on electronic media (such as TV
documentaries, TV API, radio programmes), programmes or activities on new media (such as websites, online games),
promotional activities (such as seminars, exhibitions, calendar etc.)

Consumer Search

&
w
(0]

i)



A RRHUBEAR

2SI YO N S RS B LR
| i | f f

F. Views on the themes and contents of the next TV API series (10 minutes)
24. Do you have any ideas or preferences on the themes and contents of the next TV API
series?
25. Here are some ideas on the themes of the next TV API. Please discuss and categorize
these options in order of preference. [Options will be printed on small cards for sorting]
The options include those obtained at Stage 1:
xv. China’s recent achievements: Expo 2010 Shanghai China, China’s space
development
xvi. China’s future development: unification with the world, going out of Asia
xvii. Acts or deeds that the country had done to benefit its people and the various
places in the country
xviii.Achievements alongside with mishaps (earthquakes, snowstorms)
xix. China’s commitment to Hong Kong and its outlook on Hong Kong’s future
xx. Collective memories involving Hong Kong
xxi. What Hong Kong people could do for the country
xxii. China’s ancient inventions
xxiii.Various Chinese traditions and cultures
XXiV. Fighting of corruption
26. Rationale behind the order of preference
27. Do you have any suggestions on the broadcasting channels and time etc.?
28. [Probe on the views towards the following broadcasting time if not mentioned above:]

xxv. Before the morning news report

XXVi. Before the 6 pm or 6:30 news report
XXVii. Before the late news report after 11 pm
XXViii. Floating time between 6:00pm - mid-night (0:00) so that different segments

of people would be able to watch it

G. Wrap-up (5 minutes)
29. Do you have any extra comment or suggestion which we haven’t discussed before?
Any more?

30. Thanks participants and distribute incentives.

Length of focus group: 120 minutes (max.)

Note: The duration stated for each section is an estimation for reference only. The actual duration
of each section will be adjusted by the moderator depending on the response of participants and
the overall atmosphere.
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