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1. ᓳ਷હན 

੡ףൎଉཽؑاኙഏ୮ऱូ᥆ტ֗ഏٝߪاऱᎁٵΔ۞ 2004 اᝤՀऱֆݝ೭ࠃਙاದΔڣ
ඒࡡߛ୉ᄎঁፖॹࠃڣ೭ࡡ୉ᄎ܂ٽΔمګറຂ՛ิ૤ຂ፹܂ഏዚ৙ႚ࿍ׂΖറຂ՛ิ۟վ

բ፹܂Ա٥քᙀ৙ႚ࿍ׂΔ׌ᠲ։ܑ੡ψ֨ᢀ୮ഏωΕψ؄ֱڇݳωΕψ־ᜲݺࢭωΕψ٥ᤌխဎωΕ

ψഏ୮ګ༉ω֗ψᔕᅇߺ࿓ωΖ 

รԫᙀψ֨ᢀ୮ഏωሽီ৙ႚ࿍ׂਢଉཽଈڻ຃אխഏഏዚπᆠট૨ၞ۩ڴρऱ৙ႚ࿍ׂΔ

ტΖ࿍ٵऱᎁٝߪاრᢝ֗ኙഏاऱഏاऱਢ༼೏ؑؾᠲΔ׌ጹയᜤᢀω੡چψଉཽፖփא

ׂ࣍ ڣ2004 10ִ 1ֲංנΖറຂ՛ิࠡ৵࣍ ԱรԲᙀψ֨ᢀ୮ഏω࿍ׂΔຘנංڣ2005
መ୶قഏ୮լֱچٵऱԳسا੒ൣउΔኦ᧩խഏԳψ؄ֱڇݳωऱ壄壀ΖรԿᙀψ֨ᢀ୮ഏω

࿍ׂ࣍ اኙഏاؑ֏ωΔຘመտฯխဎ֮֏ႚอ֗ࠡᄭੌΔൎ־ᜲݺࢭ੡ψټΔנංڣ2006
Ζร؄ᙀψ֨ᢀ୮ഏω࣍ٵऱᎁٝߪ ऱڣഏ୮२ق૞୶׌੡ψ٥ᤌխဎωΔټΔנංڣ2007
ᘫऱࡉ։Δ٥৬ءړ೚ۯൂڶ෼ڇऱ࿇୶ΔቔᚐଉཽԳ༳༽֗࿇ཀ۞աऱᚌႨΔࠐآࡉ༉ګ

ֆاषᄎΔ੡ഏ୮ऱ࿇୶נ܂ಥ᣸Ζรնᙀψഏ୮ګ༉ω࣍ 2008 Δ࿍ׂૹរ୶෼ഏנංڣ
୮ײվऱ৬ᗰፖৄؑ૿ᎎΔႚอᢌ๬֮֗֏֗२ڇڣᆖᛎΕઝݾΕ৬ᗰΕ᧯ߛ࿛૿ֱڍऱ࿇

୶࠷ࡉ൓ऱګ༉Δ෡֏ؑاኙഏٝߪاऱᎁ֗ٵ۞ᎌტΖ 

റຂ՛ิ࣍ ڣ2009 10ִ 1ֲංנรքᙀټ੡ψᔕᅇߺ࿓ωሽီ৙ႚ࿍ׂΖ2009ڣ੡խဎ
Գࡉ٥اഏ৬ഏքԼڣࡌΔ৙ႚ࿍ׂૹរ୶෼ഏ୮৬ഏքԼࠐאڣऱዝ᧢Δנ᧩סഏ୮ऱ࿇

୶֗ګ༉Δף෡ଉཽؑاኙഏൣऱᎁᢝΖ 

ψᔕᅇߺ࿓ωഏዚ৙ႚ࿍ֲׂޢᔚੌ࣍նଡխ֮ሽီ᙮ሐᐾץ)נਔྤᒵፈፇ؀Εྤᒵ೏堚ፈ
ፇ؀Ε؀ཽءီࠅΕڶᒵತᆖᇷಛ؀Εڶᒵᄅፊ؀αΖ 

੡Աေ۷ؑاኙഏዚ৙ႚ࿍ׂऱᎁवگࡉႃהଚኙ৙ႚ࿍ׂփ୲ऱრߠΔറຂ՛ิམ։ܑ࣍

2006 ڣ 2 ࡉִ 2007 ڣ 3 ਔץ)ԱԿᙀഏዚ৙ႚׂנრᓳ਷Ζࠡ৵Δറຂ՛ิ٥ංا۩ၞִ
ψ٥ᤌխဎωΕψഏ୮ګ༉ω֗ψᔕᅇߺ࿓ω)Ζ 

ೈԱ፹܂ഏዚ৙ႚ࿍ׂא؆Δֆاඒࡡߛ୉ᄎመװᑇڣམᜰᙄࠡהऱഏاඒߛංᐖ੒

೯Δץਔ፹ڶ܂ᣂഏൣऱሽီᆏؾΕנठሉڶտฯഏൣ֮ີऱעढΕ࣍ࡡ୉ᄎऱጻీ

๻ψഏاඒߛറ଄ωՂሉڶᣂഏൣऱ֮ີΕᜰᙄ୶ᥦ֗ՠܽ܂࿛Ζʳ

੡Աᇞؑاኙࡡ୉ᄎٺႈഏاඒߛංᐖ੒೯ऱრߠΕψᔕᅇߺ࿓ωഏዚ৙ႚ࿍ׂऱऱ֘ᚨ

֗ေ۷৙ႚׂऱפய(࣍ڕࠏ༼೏ؑاኙഏ୮ऱᎁᢝΕኙഏ୮ऱូ᥆ტ֗ഏٝߪاऱᎁٵ࿛ֱ
૿)Δࡡ୉ᄎ࣍ ڣ2010 ຘመፋྡྷ՛ิࠀრᓳ਷Δا۩ၞڻխ֨ω٦ߒಜψ壄ᒔؑ໱ઔࡡ5ִ
ऱಘᓵΔ൶ಘؑاᎁ੡່ڶயऱංᐖഏاඒߛ੒೯ᑓڤΔ܂੡ֲ৵ࠫࡳഏاඒߛංᐖ࿜ฃऱ

೶ەΖ 

ਢڻᓳ਷ऱؾᑑڕՀΝ  

i. گႃؑاኙഏاඒߛංᐖ੒೯ᑓڤऱრߠΙ 



ֆاඒࡡߛ୉ᄎഏاඒߛංᐖ੒೯რߠᓳ਷                                   
   
 

Consumer Search  ร 2଄ 

ii. ေ۷ؑاኙψᔕᅇߺ࿓ωഏዚ৙ႚ࿍ׂऱᎁव࿓৫Ι 

iii. ေ۷৙ႚ࿍ׂڇ༼೏ؑاኙഏ୮ऱᎁᢝΕኙഏ୮ऱូ᥆ტ֗ഏٝߪاऱᎁٵტԿ
ֱ૿ऱ࣠யΙ 

iv. گႃؑاኙֲ৵ऱ৙ႚ࿍ׂ׌ᠲ֗փ୲ऱრߠΙ֗א 

v. ፖ ࡉڣ2006  ᝟Ⴈ։࣫Ζ܂אለΔֺ܂ऱ࿨࣠ڣ2007

ψ壄ᒔؑ໱ઔߒխ֨ω࣍ ڣ2010 6ִ۟ 9ִཚၴ։ܑၞ۩ፋྡྷ՛ิಘᓵ֗ሽᇩრߠᓳ਷Δ
 Ζߠ࿓ωഏዚ৙ႚ࿍ׂऱრߺψᔕᅇࡉංᐖ੒೯ߛඒا୉ᄎऱഏࡡኙاႃଉཽؑگא

 ऄ֗࿨࣠ΖֱߒሉᙕԱਢႈᓳ਷ऱઔܫ໴ء
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2. ઔֱߒऄ 

ਢႈᓳ਷ץਔࠟຝ։Κፋྡྷ՛ิಘᓵ֗ሽᇩ๶ംΖ 

2.1 ፋྡྷ՛ิಘᓵ 

2.1.1 ኙွ 

೶݁ृף੡ 15ᄣאࢨՂᖙᐖࣟᇩऱཽࡺԳՓΖ 

ፋྡྷ՛ิො።լܑࢤٵΕڣ᤿ิܑࡉ៭ᄐહནऱԳՓΰڕᖂسΕಯٖԳՓΕඒஃΕषՠΕ۩

ਙԳ୉Ε೸Գ࿛αΖ 

ፋྡྷ՛ิऱ೶ץٍृףਔམᨠ઎֗ൕآᨠ઎ሽီ৙ႚ࿍ׂऱԳՓΖ 

2.1.2 ፋྡྷ՛ิಘᓵ๻ૠ 

տฯψᔕृף೶ٻࠀᐾ࣋ഏዚሽီ৙ႚ࿍ׂΔ۩਍Գᄎ٣׌ழΔࡨԫᆏፋྡྷ՛ิಘᓵၲޢڇ

ᅇߺ࿓ωรԫຝٝ 6 ႃփ୲լٵΕٺ९ 15 ઞऱ࿍ׂ֗รԲຝٝ 45 ઞ຃אഏዚऱ࿍ׂ(ڼຝ
ٝփ୲լ᧢)Ζ 

ଈ؄ิፋྡྷ՛ิಘᓵگႃԱ೶ृףኙڶᣂᤜᠲऱრߠΔࠀᔞᅝگچ౏࣍ሽᇩრߠᓳ਷ऱം࠴

խΔۖࠡ塒քิঞڇሽᇩრߠᓳ਷ཚၴ֗ݙ࿨৵ၞ۩Δޓঁא෡ԵԱᇞؑاኙڶᣂᤜᠲऱ઎

ऄΖ 

ፋྡྷ՛ิऱ೶ृף௅ᖕאՀऱᗴᙇᑑᄷࢵႥΚ 

i. ܑࢤΚߊՖתٺΖ 

ii. ڣ᤿Κץਔॹ֟ڣΰտ׏ 15Ω24 ᄣΔ׌૞੡ᖂسαΕګԳΰտ׏ 25Ω54 ᄣΔڇ
៭ࢨॺڇ៭α֗९ृΰ55ᄣאࢨՂΔڇ៭Εॺڇ៭ࢨಯٖԳՓαΖ 

iii. ڶ՗Ֆऱ୮அΚ່֟ 30%ऱ೶ڇृף୮խڶ 15ᄣאࢨՂऱ՗ՖΖ 

iv. ៭ᄐΚਊᅃ໎چء೯ԳՑऱֺࠏΖ 

ፋྡྷ՛ิಘᓵ٥։Լิၞ۩Δ՛ิڣא᤿ิܑቤ։ΚץਔԿิڣ᤿տ׏ 15Ω24ᄣऱ೶ृףΕ
նิڣ᤿տ׏ 25Ω54 ᄣऱ೶ڣิࠟ֗ृף᤿ڇ 55 ᄣאࢨՂऱ೶ृףΖᅝխԶิԳᑇሒ 7
ԳΔ൫່৵ၞ۩ಘᓵऱࠟิΰ15Ω24ᄣ֗ 25Ω54ᄣิܑαஂנڂԳᑇլߩΔڼڂᓳ਷Գ୉
 ΖߠऱრڍޓႃگאԳՓၞ۩Կଡ෡৫๶ᓫΔۯԿ؆׼ඈڜፋྡྷ՛ิಘᓵ৵٦ګݙڇ
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2.2 ሽᇩრߠᓳ਷ 

 ๶ृ࠹ᑑؾᑌᒤ໮֗ࢼ 2.2.1

ਢႈᓳ਷៿።բᇘڛ۰ڶሽᇩᒵऱچءຬՂ۰֪Ζ 

 ΖߠრࡉႃࠡᇷறگࠀΔ(Լնᄣࡻڣ๶ृؘႊ࠹)۰֪ۯ൷ᤛऱࠡխԫפګሽᇩ๶ംא

 ᑌ௃ਮࢼ 2.2.2

ਢႈᓳ਷ආش壄ᒔؑ໱ઔߒխ֨ψ۰ڛሽᇩᇷற஄ω੡ࢼᑌ௃ਮΖ 

ψ۰ڛሽᇩᇷற஄ωطֆ׹ऱᇷಛߓอጥ෻ຝޓִޢᄅΖ܂੡ᑑᄷऱጥ෻࿓ݧΔڻޢᇷற஄

 ጥ෻ᐋுኔΖ׹ֆٌܧᄎڗᄅ৵ऱอૠᑇޓ

i. ᇷற஄ऱഗءᑇᖕࠐᄭ۞ଉཽሽᇩࣚ೭ࠎᚨ೸ऱጻՂ֗ࠧٱठءऱሽᇩػ଄Ζ 

ii. ࠧٱठץءਔ ֗ڣ2005  ሽᇩ᡻Ζڛऱ۰ڣ2007

iii. ጻՂठءᄎᆖࠎطᚨ೸ऱጻՂ਷ᇬࣚ೭ၞ۩ࡳཚޓᄅΖ 

iv. 2010ڣ 3ִऱ່ᄅᑇق᧩ڗΔᇷற஄گ٥ᙕԱ 1 725 767ଡ۰ڛሽᇩᇆᒘΖ 

v. ፖሽಛጥ෻ݝΰOFTAα࿇ؒऱψଉཽڶᒵຏಛࣚ೭ऱ׌૞อૠᑇڗωΰ2010ڣ 3
ִαֺለΔᇷற஄៿።Աଉཽ२԰ګΰ89.5%αऱ۰ڛሽᇩᒵΰץਔऴຏփᒵڤ
ሽᇩᒵΕቹ֮ႚటᒵ֗ሽ֮ᒵሁऱऴᐸࣚ೭αΖ 

2.2.3 ᑌء๻ૠ 

ਢڻᓳ਷ൕ壄ᒔؑ໱ઔߒխ֨ψ۰ڛሽᇩᇷற஄ωխࢼᙇᑌءΖ 

ଈ٣ᄎਊᅃ೴ᤜᄎ։೴ၞ۩ߓอࢼڤᑌ৬مԫଡഗ៕ᑌءΔຍଡഗ៕ᑌءᄎ٦า։੡ԫࡳᑇ

।ז೴ᤜᄎ։೴ऱٺڶԱԫଡᖑܶץଡሽᇩᇆᒘΔᅝխۍԲڶՕપءଡᓤᑌޢΙءऱᓤᑌؾ

 Ζءᑌࢤ

รԲၸ੄ᄎאሽᇩ൷ᤛբ๯ࢼᙇऱሽᇩᇆᒘऱ۰֪Ζޢ࣍ࠀଡפګ൷ᤛऱ۰֪խΔਗᙇࠡխ

ԫټԼնᄣאࢨՂֲֲ֗سཚ່൷२๶ംֲཚऱ୮அګ୉ၞ۩๶ംΖ 

ፋྡྷ՛ิಘᓵਐ֧ߠॵᙕԫΖ 
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2.2.4 ۷ጩֱऄ 

ၞ۩։࣫ছΔڶࢬൕሽᇩ๶ംگႃऱᇷறᄎਊפګ๶ംऱᑌ֗ءଉཽԳՑऱڣ᤿ܑ֗ࢤ։ؒ

ᦞऱૠጩਢਊᅃף։ؒऱ஁ฆΖܑࢤ᤿֗ڣፖଉཽԳՑ࣍ء๶ംऱᑌפګإଥאᦞΔף۩ၞ

ਙࢌอૠ๠ऱψ2009ڣਊ೴ᤜᄎ։೴ቤ։ऱԳՑ֗۰֪อૠᇷறωၞ۩Ζ 

อૠᑇࢼࠡ֗ڗᑌᎄ஁ऱ۷ጩֆڕנ٨ڤՀΚ 

ਊᅃאՂףᦞֱூΔؓ݁ଖאױֆڤ 



n

i
ii xwn

x
1

1
۷ጩΔࠡխΚ 

i. ix ੡࠹๶ृ iऱڃᚨΙ 

ii. iw ੡࠹๶ृ iऱףᦞֺૹΔא k

k

n
N

N
n


।قΔࠡխ 

 k੡ᇠ࠹๶ृਊڣ᤿ܑ֗ࢤऱࢬ᥆ิܑΙ 

 n੡ᓳ਷ऱᑌءᑇၦΙ 

 N੡੡ᓳ਷៿።ऱΰ۷ጩαԳՑᑇΙ 

 kn ੡ิܑ kऱᑌءᑇΙ 

 kN ੡ิܑ kऱԳՑᑇΙ 

iii. ݁ؓڼଖ۷ጩऱֱ஁אױֆڤ n
s

N
nxVar

2

)1()( 
۷ጩΔࠡխ s2ਢᑌءऱֱ஁אࠀ

ֆڤ







n

i
ii xxw

n
s

1

222 )(
1

1

୶قΖ 

2.2.5 ᑌءᑇڃ֗ؾᚨ෷ 

ਢڻრߠᓳ਷࣍ ڣ2010 7ִ 13ֲ۟ 9ִ 11ֲཚၴאሽᇩၞڤݮ۩Δפګ٥๶ംԱ 3 004
ᚨ෷੡ڃ᧯ՂऱԳՓΖᖞאࢨԼնᄣټ 33.0%Ζ࠹๶ृऱહནᇷற֗ڃᚨ෷ऱอૠᑇߠڗॵ
ᙕԲ֗ԿΖ 

 ᑌᎄ஁ࢼ 2.2.6

੡ؾᑇء๶ംऱᑌګݙ 3 004Ζڇ 95%ऱᆜॾֽؓՀΔࢼᑌᎄ஁੡ ±1.8%Ζ 
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2.2.7 ം࠴ 

ം࠴๻ڶ 12යڶᣂഏاඒ֗ߛሽီ৙ႚ࿍ׂψᔕᅇߺ࿓ωઌᣂऱംᠲΖംߠ࠴ॵᙕ؄Ζ 

2.2.8 ྒྷᇢ๶ം 

ڇ ڣ2010 7ִ 6۟ 7ֲΔٍܛ๶ംՠࡨၲڤإ܂ছΔၞ۩Աྒྷᇢ๶ംΖਢڻᇢ๶ګݙ٥Ա
30ଡפګ๶ംΔྒྷᇢ๶ംႉګݙܓΖྒྷڇᇢ๶ം๯ᙇխऱڶࢬሽᇩᇆᒘ݁լᄎץਔڤإڇ๶
ംऱᑌءխΖ 

2.2.9 ᑇᖕگႃፖ๠෻ 

ᑇᖕᆖطሽᇩ๶ംگႃΖگႃऱᇷறᄎᆖሽᆰ๠෻Δۖ࿨࣠ᄎ٨א।᧩قΔࠀᄎၞ۩։ᣊऱ

ิܑ։࣫Εڍ᧢ᑇ։࣫֗อૠྒྷᇢΖ 

2.2.10 ᓤᛀ 

੡ᒔঅ๶ംऱᔆైΔۯޢڇ๶ം୉ګݙऱം࠴խΔڶլ֟࣍ 15%ऱ๶ംᄎၞ۩ᓤᛀΖ 
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3. ᇞᤩᎅࣔ 

3.1 ᧩ထࢤᛀྒྷ 

 ᇞᤩΖ܂ᑌᎄ஁ࢼشอૠᖂՂΔૉࠟଡᑇଖऱ஁ฆ๯ጠ੡᧩ထΔլᓵ஁ฆਢՕਢ՛Δ݁լ౨ڇ

ૉᑌءॺൄՕΔڇሿ೗๻ࡉໂᖗ೗๻נ෼ऱᑑᄷᎄ஁༉ᄎለ՛Δۍڼڂ։ֺհၴऱࠄპ஁ฆ

սױઌᅝ᧩ထΖ 

 ቃཚ᙮෷ΰEα埙ຍଡᎅऄΖٽ՗᙮෷ΰOαᄎ಻ڂழΔᨠኘڇژᇢւ๺埘ᅝሿ೗๻ྒྷֱ׬

ຘመኙޢԫଡၴሶૠጩ(E - O)2 / E֗ૠጩڶࢬ࿨࣠ऱ᜔ࡉΔঁאױขֱ׬נسᑇᖕ Ȥ2ΰEਢ
ቃཚ᙮෷Ιۖ Oਢᨠኘ᙮෷αΖ 

ᑇᖕխߒਢ࣍ઔܛઌ࿛Δ܉ᚨ։ڃ՗ቸ᧯ऱהᄎፖࠡ܉ᚨ։ڃΔਬԫ՗ቸ᧯ऱمګሿ೗๻ڕ

 ᑌ᧢ฆΖࢼנਠ֘׽෼ऱ஁ܑנ
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4. ᓳ਷࿨࣠ 

࿨࣠։ٽᓳ਷֗ፋྡྷ՛ิಘᓵऱጵߠຝٝ੡ሽᇩრء Ζ࣫ء໴ٍܫᄎ༼֗׌૞ऱઔߒᒤ໮ΰࠏ

 Εᆖᛎ֗༉ᄐणउ։ᣊα᧩ထۖଖ൓ࣹრऱ஁ฆΖܑࢤ᤿Εڣڕ

࿛ؘ࣍آࡉ։᜔ֺۍڶࢬᣂএΔۯၞ࣍طΔ(ॵᙕնߠ)ऱ٨।ܫ໴ء 100%Ζ 

4.1 ኙഏٝߪاऱᎁٵΰ।ԫα 

ԫΕለ࠹ڍ๶ृݮ୲۞աऱഏٝߪا੡ψխഏଉཽԳωΰ30.7%αΔࠡڻਢψଉཽԳω
ΰ25.3%αࡉψխഏԳωΰ24.5%αΖڶ׼પԫګ԰ΰ18.8%αऱ࠹๶ृᎁ੡۞աਢ
ψଉཽխഏԳωΖ 

ԲΕൕڣ᤿ࠐ։࣫Δጠ۞ա੡ψխഏଉཽԳωऱ࠹๶ृೣٻለڣ᎘Δտ׏ 15 ۟ 24 ᄣ
ΰ42.4%αΙᎁ੡۞աऱഏٝߪاਢψଉཽԳωऱ࠹๶ृڶለՕֺࠏਢտ׏ 25-39ᄣ
ΰ29.4%αΙۖݮ୲۞աਢψխഏԳωࢨψଉཽխഏԳωऱ࠹๶ृঞለՕΔڇ 55ᄣ
Ղΰ։ܑਢאࢨ ࡉ29.3% 25.3%αΖ 

ԿΕ։ܑᎁאٵՂ؄ጟլٵഏٝߪاऱ࠹๶ृהࠡڇԳՑ௽ᐛլٵհ๠Κ 

i. ψխഏଉཽԳω - ڶለՕۍ։ֺऱ࠹๶ृڶ 12 ᄣאՀऱ՗Ֆΰ34.7%αآࢨദ
ྤ՗Ֆΰ34.0%αΙڶ 43.4%੡ᖂسΔຍ࿨࣠ፖՂ૪ڶᣂጠ۞ա੡ψխഏଉཽԳω
ऱ࠹๶ृೣٻለڣ᎘ऱ࿨࣠ઌฤΖ 

ii. ψଉཽԳω - ڶለ೏ֺࠏਢڇଉཽآࡉ(%30.9)سנദྤ՗Ֆΰ31.3%αΖ 

iii. ψխഏԳω - ڶለՕۍ։ֺਢڇ㡕چΰ35.2%αࢨ؆ഏΰ36.1%αسנΕբദྤ
՗Ֆΰ28.5%αࡉಯٖԳՓΰ29.8%αΙຍፖՂ૪ڶᣂጠ۞ա੡ψխഏԳωऱ࠹๶
 ᤿ለՕऱ࿨࣠ઌฤΖڣृ

iv. ψଉཽխഏԳω - ڶለՕֺࠏਢڶ 12 ᄣאࢨՂऱ՗Ֆΰ22.4%αࡉಯٖԳՓ
ΰ26.9%αΙຍፖՂ૪ڶᣂጠ۞ա੡ψଉཽխഏԳωऱ࠹๶ृڣ᤿ለՕऱ࿨࣠ઌฤΖ 

؄Εፋྡྷ՛ิಘᓵམ൶ಘ೶ृףᙇᖗהଚऱഏٝߪاऱطڂΔ࿨࣠᧩ق೶ނृף۞աጠ

੡ψխഏଉཽԳωΕψଉཽԳωࢨψଉཽխഏԳωۖॺψխഏԳωऱ଺ڂΔਢהଚឈ

ྥ෻ࢤՂ൷࠹ଉཽូڃలഏຍࠃኔΔ܀ტൣՂהଚսചထ࣍ψଉཽωຍଡהଚՒس

Ւ९ऱֱچΖ 
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նΕۖ೶ृףᎁٵψխഏԳωऱٝߪਢڂ੡אូڃڇ৵Δৰൣڍउຟڇ༼ᙌהଚխഏഏ

إଚٍტࠩഏ୮הଉཽ௽೴ᥨᅃ࿛ΖشࠌΕڤᐜఴഏᐜֲΕ֒዁ᏚڕࠏΔٝߪऱا

Δ؆ڼᎌΖ۞ࡉଚኙ۞աਢխഏऱԫٝ՗ტࠩ٠ዊהחຘࣔ৫Δࠠޓࡉ࣋ၲޓ൓᧢ڇ

ψխഏԳωऱᨠٍ࢚ຘመഏاඒߛऱංᐖኬኬዶԵהଚऱ৸უᅝխΰ௽ܑਢ 25-39
ᄣิܑαΖឈྥהଚᎁٵψխഏԳωऱٝߪΔ܀սլᣋ࣋ඵψଉཽԳωऱጠᘯΔאࢬ

սലψଉཽω࣋ ψଉཽխഏԳωΖࢨ৵૿Δ۞ጠ੡ψխഏଉཽԳωࢨψխഏωऱছ૿ڇ

Ղঅఎထψଉཽωࠟٝߪاաऱഏ۞ڇଚהඒ塄Δਚڶᎁ੡ଉཽԳለृףຝٝ೶ڶ

 Ζڗ

i. ࠠ᧯ࠐ䇣Δᎁ੡۞աऱഏٝߪاਢψխഏଉཽԳωऱ೶ृףԫֱ૿ᤚ൓ូڃ৵෻

㠪ΰ֠ࠡٝߪၞףψխഏωނՂᚨᇠࢤ 15-24ᄣࡉ 55ᄣאՂิܑαΔ׼܀ԫֱ૿
Ζ܂ՠࡉߛඒ࠹Ε९ՕΕسנຍᇙڇଚה੡ڂΔٝߪଚլᣋრ࣋ඵψଉཽԳωऱה

ଉཽছ૿ڇലψխഏω࣋אࢬਢԫଡৄؑΔ׽ᎁ੡խഏਢഏ୮ۖଉཽृף೶ࠄڶ

ਢለ৾ᅝऱΖۖࠄڶ೶ृףঞᤚ൓ψխഏଉཽԳωਢԫଡਙएՂإᒔऱጠᘯΖ 

ii. ᎁ੡۞աഏٝߪاਢψଉཽխഏԳωऱ೶ृףൕଉཽ׌ᦞូڃ৵ٵܛრ۞աψګ
੡ωԱψխഏԳωΖឈ䇣הଚՈኙഏ୮ऱ๺ګڍ༉ړߜࡉऱޏ᧢ۖᧀ႙Δڂ܀੡ਢ

ψխഏωছ૿ΖڇထᄕൎऱൣტΔਚലψଉཽω࣋ڶՒ९ऱᣂএΔኙଉཽسՒཽڇ

ΰ֠ࠡृףᑇ೶ڍ 15-24ᄣࡉ 25-39ᄣิܑαᎁ੡ଉཽԳऱ֮֏ֽؓለ೏ࡉඒ塄
ለړΔڇאࢬ۞աऱഏٝߪاՂঅఎထψଉཽωࠟڗΖ 

iii. ೶ृףലψխഏωڇףψଉཽωऱছ૿ࢨ৵૿ऱ։ܑה࣍ڇଚუൎᓳऱਢψଉཽω
 ψխഏωΖࢨ

iv. ᜢጠ۞աਢψଉཽԳωऱ೶ृףᤚ൓۞աسנཽڇΕګ९Ε൷࠹ඒࡉߛՠ܂Δڶ
ထለړऱైᔆΔڶۖڂᏁ૞অఎψଉཽԳωऱٝߪΖהଚࠄڶԳٍ।قլᎁٵ㡕

ࠄڶऱ֫ऄΖۖٙࠃ๠෻ਙएچ 25-39 ᄣิܑऱ೶ृףঞսژఎូڃছ܂੡ଉཽ
ԳऱტᤚΔኙଉཽڶထᄕൎऱូ᥆ტΖ 

v. ᎁ੡۞աਢψխഏԳωऱ೶ृףᤚ൓܂੡խഏԳਢԫଡড়ᨠऱࠃኔΔຍ઎ऄڇ 55
ᄣאՂऱิܑ֠ࠡཏሙΖۖ 25-39 ᄣิܑঞਢൕ෻ߡࢤ৫נ࿇Δᤚ൓ូڃ৵ٝߪ
෻ᚨངګψխഏԳωΔۖ׊ଉཽਢխഏऱԫຝ։ՈਢլञऱࠃኔΖࠄڶ೶ڇृף㡕

ഏԳ૿ছ।෼؆ڇথუृף೶ࠄڶᤚ൓۞աਢխഏԳΖۖچྥ۞ৰאࢬΔسנچ

ഏاრᢝΔਚጠ۞ա੡ψխഏԳωΖࠄڶ೶ृףኙഏ୮ڇৰ࠷૿ֱڍ൓ګ༉ტࠩ۞

ᎌΔאࢬৰᣋრᖑڶψխഏԳωऱഏٝߪاΖ 
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4.2 ፖնڣছઌֺΔኙഏٝߪاᎁٵტऱ᠏᧢ (।Բ) 

քΕፖնڣছઌֺΔڶ 36.4%ऱ࠹๶ृᎁ੡הଚኙψխഏԳωຍଡഏٝߪاऱᎁٵტף
෡ԱΔ58.0%ऱ࠹๶ृথᎁ੡הଚڇຍֱ૿ऱუऄፖնڣছڶ޲։ܑΖۖ֟ڶᑇऱ
3.9%ऱ࠹๶ृঞᎁ੡הଚኙഏٝߪاऱᎁٵტ྇இԱΖڶ׼ 1.7%ऱ࠹๶ृԳኙڼ
 Ζߠ।ሒٚ۶რڶ޲

ԮΕԳՑ௽ᐛ։࣫᧩قΔᎁ੡ኙഏٝߪاऱᎁٵტፖնڣছઌֺڶ޲։ܑऱ࠹๶ृΔՕ

۾ΰ਍խԫ۟խԿ࿓৫ऱ܅࿓৫ለߛਢඒڍ 64.6%αΕᎁٵ۞աਢψଉཽԳωٝߪ
ऱԳՓ ΰ66.2%αΔᎁ੡ኙψխഏԳωຍଡഏٝߪاऱᎁٵტף෡Աऱ࠹๶ृঞਢ
ᎁٵ੡ψխഏଉཽԳωຍଡഏٝߪاऱԳՓΰ45.2%αΔᎁ੡ኙഏٝߪاऱᎁٵტ྇
இऱ࠹๶ृ࿑პႜڣٻ᤿տ׏ 15-24ᄣΰ6.4%αΕ਍՛ᖂאࢨՀᖂᖵΰ6.2%αڇࢨ
؆ഏسנऱԳՓΰ6.4%αΙהଚٍᎁٵψଉཽԳωऱഏٝߪاΰ8.0%αΖΰ।Բα 

ԶΕፋྡྷ՛ิಘᓵ࿨࣠᧩قΔՕຝ։ऱ೶ृףኙ۞աഏٝߪاऱ઎ऄ᠏ࢬڶ᧢ਢڂ੡א

Հऱ଺ڂΚ 

i. ড়ᨠࠃኔ – אូڃ৵ΔଉཽਢխഏऱԫຝٝΖ 

ii. ෻ࢤ൷࠹ – ԫࠄտ׏ 15-24ᄣࡉ 25-39ᄣิܑऱ೶ृף।قΔូڃڇ৵ലഏ
࠹ଚբ൷הՂΔࢤ੡෻ڂ੡ψխഏଉཽԳωਢޏ։ऱጠᘯൕψଉཽԳωߪا

ଉཽਢխഏԫຝٝຍଡࠃኔΖ 

iii. ࠹ᖂீࡉ໾᧯ऱᐙ᥼ -ԫࠄտ׏ 15-24 ᄣิܑऱ೶ृף।قΔהଚຘመᖂீ
ऱඒ֗ߛ໾᧯ऱ৙ႚዬዬࡨၲچ൷࠹ψխഏԳωऱഏٝߪاΖ 

iv. ኙխഏऱګ༉ტࠩᧀ႙ - ೶ृףณ઎ഏ୮ֲ墿ൎՕΔڇ२ڣᛧ൓ࠩ๺ڍ௘ዊ
լუࠄ߷ᣋრጠ۞ա੡ψխഏԳωΔۖޓڼڂଚ੡ഏ୮ۖ۞ᎌΔٍה༉Ζګ֗

ψଉཽृࢨΔ༉ጠ۞ա೚ψխഏଉཽԳωृףऱ೶ٝߪ٤ඍඵψଉཽԳωݙ

խഏԳωΰ40-54ᄣิܑऱ೶ृףαΖ 

4.3 ፖնڣছઌֺΔኙഏ୮ូ᥆ტऱ᠏᧢ (।Կ) 

԰Εઌኙ࣍նڣছΔ35.1%ऱ࠹๶ृ।הقଚڇຍնၴڣኙഏ୮ऱូ᥆ტᏺ㺞ԱΔۖ
58.3%ऱԳঞტࠩהଚऱუऄፖնڣছޏڶ޲᧢Ζ֟ڶᑇऱ 5.4%ऱ࠹๶ृᤚ൓ូ᥆
ტ྇இԱΖڶ׼ 1.1%ऱԳኙڶ޲ڼ।ሒٚ۶რߠΖຍᓳ਷࿨࣠ፖՂ૪ڶᣂഏߪا
։ऱᎁٵტऱᓳ਷࿨࣠ઌۿΖ 

ԼΕԳՑ௽ᐛ։࣫ऱ࿨ٍ࣠ፖഏߪا։ᎁٵऱ։࣫࿨࣠ٽܭΖᎁ੡ኙഏ୮ऱូ᥆ტፖն

աਢψଉཽԳωऱԳՓΰ65.1%αΔۖᎁ੡۞ٵਢᎁڍ๶ृՕ࠹ऱ᧢ޏڶ޲ছઌֺڣ
ኙഏ୮ऱូ᥆ტᏺףԱऱ࠹๶ृঞਢڇ؆ഏسנΰ45.8%αࡉᎁٵ۞աऱഏٝߪا
ਢψխഏଉཽԳωऱԳՓΰ41.0%αΖ۟࣍ᎁ੡ኙഏ୮ऱូ᥆ტ྇֟Աऱ࠹๶ृאտ
׏ 15-24ᄣΰ9.2%αࡉᎁ੡۞աऱഏٝߪاਢψଉཽԳωऱԳՓΰ11.1%α੡׌Ζ 
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ԼԫΕ ፋྡྷ՛ิ෡Ե൶ಘԱլٵၸᐋऱ೶ृףኙഏ୮ऱូ᥆ტ᠏ࢬڶ᧢ऱ଺ڂΔ࿨࣠
 ՀΚڕ

i. ઔߒ࿨࣠᧩قΔՕຝ։տ׏ 15-24 ᄣิܑऱ೶ृףᎁ੡۞աኙഏ୮ऱូ᥆ტإኬ
ኬᏺףΖהଚᎁ੡ኙഏ୮ऱᎁᢝࡉ൷ᤛլڍΔਚᣄאขسৰՕऱូ᥆ტΔ܀ਢה

ଚ໛ფ㡕چऱԳࡉاփچऱଅঋ֮֏Δ׽ਢլᎁٵਙࢌऱጥएֱ֗ڤ๠෻ڶᣂਙ

एംᠲऱ֫ऄΖឈྥڼڕΔהଚኙഏ୮ऱړߜტᤚإᙟထፖ㡕ڍޓڶچऱ൷ᤛۖ

ດዬᏺףΖ 

ii. տ׏ 25-39 ᄣิܑऱԳՓኙഏ୮ऱូ᥆ტለ੡ं೯Ζԫֱ૿Δהଚᎁ੡܂੡խഏ
Գᚨኙഏ୮ڶထᖺ௺ऱൣტΔה࣍ط܀ଚኙഏ୮ऱᎁᢝࡉ൷ᤛլڍΔאࢬኙഏ୮

ऱტൣլ෡Εូ᥆ტլՕΖױਢ׼ԫֱ૿Δޢᅝהଚ઎ࠩഏ୮ᛧ൓ګ༉ழΔঁᖿ

࿇הଚኙഏ୮ऱტൣΔ܀ຍࠄᑷൣլ౨ፂ਍ৰՆΔᆖመԫ੄ழၴ৵ঁᄎؓᙩՀࠐΖ

᜔ਔۖߢΔהଚᤚ൓ᣄאല۞աፖഏ୮ຑᢀದࠐΔՈլ֜ᑷ಑࣍ᏺൎהଚऱኙഏ

୮ऱូ᥆ტΖ 

iii. տ׏ 40-54 ᄣิܑऱԳՓኙഏ୮ऱូ᥆ტլ೏Δڇإ܀ດዬ༼֒Ζהଚኙഏ୮ऱ
ऄ৳ࠫ৫֜ڶ޲Օऱॾ֨Δլመᙟထழၴؾࡉᅯഏ୮ᗨᄕޏ࿳ساΰڕᄵ୮ᣪ᜔

෻൶๶߀ᣄ࠹୭ृαΔהଚኙഏ୮ޏࢬڶᨠΖۖ׊Δ೶ृףᎁ੡༉ጩהଚլᎁٵխ

ഏਙࢌऱጥए֫ऄΔٍྤऄޏ᧢խഏਢהଚऱలഏऱࠃኔΖףՂהଚ઎ࠩԱഏ୮

۞ଉཽូڃ৵ࣔ᧩᧢൓ޓ࣋ၲޓൎՕΔהଚऱូ᥆ტٍᙟհዬዬ༼೏Ζ 

iv. ᥆ 55ᄣאࢨՂิܑऱԳՓኙഏ୮ڶለ܅ऱូ᥆ტΔהଚवሐլױ౨ܡᎁהଚխഏ
ԳऱٝߪΔྥۖڂ੡הଚ۞՛๯ئ׀ᥒᙁԱৰڶڍᣂഏ୮૤૿ऱ௣ஒΔהאࢬଚ

փ֨෡๠ኙഏ୮ڶထ૤૿ऱ઎ऄΖ 

v. ڶࢬڇऱิܑ㠪Δ㡕چԳऱለլ֮ࣔऱ۩੡Ո྇܅Աהଚኙഏ୮ऱូ᥆ტΖ 

4.4 ፖնڣছઌֺΔኙഏ୮ऱᎁᢝࡉԱᇞऱ᠏᧢ΰ।؄α 

ԼԲΕ ઌኙ࣍նڣছΔ64.5%ऱ࠹๶ृᎁ੡הଚף෡Աኙഏ୮ऱᎁᢝ֗ԱᇞΔۖ 32.4%
ऱ࠹๶ृঞᎁ੡הଚڇຍֱ૿ޏڶ޲᧢Ζڶ׽ 1.9%ऱ࠹๶ृᎁ੡הଚኙഏ୮ऱᎁ
ᢝ֗Աᇞ֟྇ࢬڶΖڶ׼ 1.2%ऱ࠹๶ृኙڶ޲ڼ।ሒٚ۶რߠΖ 

ԼԿΕ ᎁ੡ኙഏ୮ऱᎁᢝࡉԱᇞ༼೏ԱऱԳՓೣٻտ࣍׏ 15-24ᄣΰ73.1%αΕڶለ೏
ඒߛ࿓৫ΰቃઝ۟റՂΔ70.8%ΙՕᖂאࢨՂΔ73.7%αΕآദྤ՗Ֆΰ69.8%αΕ
੡ᖂسΰ76.1%αࡉ៭ᄐਢᆖ෻Я۩ਙԳ୉ЯറᄐԳ୉Я᎖ܗറᄐԳ୉ΰ71.2%α
ऱԳՓΖ 

Լ؄Ε ۖᎁ੡ኙഏ୮ऱᎁᢝࡉԱᇞፖնڣছઌֺޏڶ޲᧢ऱ೶ृףঞՕڍඒߛ࿓৫ለ
ڶՀΔ42.0%αΕאࢨΰ՛ᖂ܅ 12ᄣאՀऱ՗Ֆΰ37.0%α֗ ੡୮೭ற෻ ΰृ39.3%αΖ
ᎁ੡ኙഏ୮ᎁᢝ྇֟Աऱ೶ڶृף࿑Օۍ։ֺਢݾՠ֗໎ՠၸᐋΰ3.5%αΖ 
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ԼնΕ ፋྡྷ՛ิٍፖլٵၸᐋऱ೶ृףಘᓵԱהଚኙഏ୮ऱᎁᢝࡉԱᇞຍֱ૿ऱ઎
ऄΖ 

i. הଚൕאՀऱ྄ሐ࠷൓ڶᣂഏ୮ऱॾஒΚ 

 ႚ໾ΰሽီΕگଃᖲΕ໴౐Εᠧ፾α 

 յᜤጻΕጻՂᓵᕽ 

 ሽီளሏᆏؾ 

 խഏᖵ׾ඒઝ஼ 

 ڇփچՠ܂ऱ֖ࣛ܂ٽࡉኃ۴ 

 ᖂீΕᓰഘΕᖂீႃᄎΰ15-24ᄣิܑα 

ii. ឈྥ྄ሐ㽬ڍΔՕຝ։ऱ೶ृףᎁ੡הଚኙഏ୮ऱᎁᢝለ෍ΰೈԱ 55ᄣאࢨՂิ
ܑᎁ੡הଚवሐ൓ৰڍ؆αΔڶ๺ڍഏ㡕ऱൣउਢהଚսྥլԱᇞऱΔڕࠏഏ୮ऱ

ඒࠫߛ৫Ε࿔೭ࠫ৫Ε੷۟چ෻ΖྥۖΔڍᑇ೶ृףᤚ൓הଚኙഏ୮ऱᎁᢝࡉԱ

ᇞڇ२ࠐڣყࠐყ෡Δۖڇ׊ᎁᢝऱመ࿓խΔהଚ࿇෼ഏ୮෼վֺאছޓ੡ၲ࣋

ࠄΖլመԫףᏺࢬڶຘࣔ৫ࡉ 55ᄣאࢨՂऱ೶ृףᎁ੡ഏ୮ྥࠉਢኙ؆ឆᗠထࢨ
৞ຨထৰڍऱॾஒΖ 

4.5 ኙഏاඒߛᇷಛؓ؀ऱᎁवΰ।նα 

ԼքΕ ڇຍଡᓳ਷㠪ࢬ៿።ऱֆاඒࡡߛ୉ᄎऱഏاඒߛ੒೯խΔψխဎԳࡉ٥اഏګ
ሽࡉ୉ᄎጻ଄ωࡡߛඒاਢψֆڻၡป๻ૠֺ᝛ωऱᎁव෷੡່೏ΔࠡڣࡌքԼم

ီᆏؾψᒴڶࠐ੄ਚωΖۖ 2010ψᔕᅇߺ࿓ωڣᖟΕሽီᆏؾψߧ՗ٵ௅Կۍઞω
 ૪ऱؓ؀ΖࢬՂא൷ᤛآঞൕاԮΰ37.3%αऱؑګΖԿ܅ढऱᎁव෷੡່עٺࡉ

ԼԮΕ עढ  

व൜ψkidultsωΕψ՛ࣽ՗ωࡉψֆاຏಛωຍԿעءढऱ࠹๶ृլڍΔᎁव෷݁լ၌
መԫګΖԿעءढऱࠧٱၦ֗੔࿇چរߠ।քΖ 

i. ઌኙࠐ䇣Δψkidultsωऱᎁव෷ለ೏Δڶ 8.8%ऱऱ࠹๶ृམᆖᦫመΕ઎መࢨ൷ᤛ
መ،Ζۖտ׏ 15-24 ᄣऱ࠹๶ृ֠੡೏Δڶ 24.5%Ζۖ਍ቃઝΕറՂΰ14.0%α
֗ՕᖂאࢨՂΰ16.7%αᖂᖵऱԳՓ֗ڇଉཽسנऱԳՓΰ10.4%αՈڶለՕֺࠏ
ᎁᢝຍעءढΖ 

ڶ 7.2%ऱ࠹๶ृམᆖᦫመΕ઎መࢨ൷ᤛመψ՛ࣽ՗ωຍעءढΔאտ׏ 25-39
ᄣऱ࠹๶ृऱۍ։ֺለ೏Δڶ 9.3%Ζۖψֆاຏಛωऱᎁव෷ਢԿעءढ㠪່܅
ऱΔڶ׽ 6.2%Ζ 
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ii. ፋྡྷ՛ิམ൶ಘ೶ृףኙຍ༓עءढऱრߠΔઔߒ࿨࣠᧩ق೶ृף໛ᦟψkidultsω
ऱ௑ڤΕՕ՛ΕࠧٱᔆၦΕठ૿ᔮඈۥࡉ൑ΖהଚՈ໛ᦟ،אೝቝ܂੡৞૿ԳढΕ

ᎁ੡ृףᓰഘՂ౨൷ᤛ൓ࠩऱࣟ۫Ζ೶ڇᒳᙀ֫ऄຌᔭΕփ୲Ծլਢԫ౳׊ۖ

ψkidultsωڍ֜ڶ޲ᣂ࣍ഏاඒߛऱփ୲Δਚᔹ৵ڶ޲ࠀ൓ࠩ֜ڍຍֱ૿ऱवᢝΖ 

ψ՛ࣽ՗ωऱᚌរਢ،אለၴ൷ऱ֫ऄႚᎠֆاवᢝ֗אՕၦቹׂ֧ࠝܮ࿙ᦰ

ृΖ،ࣔڶᒔऱؾᑑᦰृΰ՛ᖂࠡࢨس୮९αΔۖ׊୮९౨ജፖ৘՗ԫದ䌸ᦰΖ೶

 ऱփ୲ΖߛඒاΔለ֟ഏߛඒاᎁ੡ψ՛ࣽ՗ωऱ㡕୲ೡૹֆृף

೶ृףᎁ੡ψֆاຏಛωऱփ୲ለس੒֏ΰտ׏ 40-54ᄣ֗ 55ᄣאࢨՂิܑαΕ
ኔᔆऱփ୲ΖڍޓܶץढעءՂࠟאለᐖऑΰ15-24ᄣิܑαΕለޗΕᠲڍլ֜ڗ֮
ྥۖΔ،ऱ৞૿ֶ౒֧ܮԺΔۖࠄڶտ׏ 15-24 ᄣऱ೶ृף჎،ऱ֮׎֗ڍ֜ڗ
׏Δտ࠺ 25-34ᄣऱ೶ृףᎁ੡ࠡ㡕୲መ࣍റࣹΕעढ֜ᜳࡉփ୲֜ި༠Δ55ᄣ
 ࿏ᔭΖࡉᤚ൓،֜ᣤ࿸ृףՂऱ೶אࢨ

iii. ࣠ڕ૞֧ದؑاኙຍ༓עءढऱ䌸ᦰᘋᔊΔፋྡྷ՛ิ೶ृףᎁ੡Ꮑ૞ףԵאՀऱ
ցైΚ 

 տ׏ 15-24ᄣิܑ–ຍڣࠄ᎘ԳኙࠠञᤜࢤऱംᠲტᘋᔊΔუᔹᦰڶᣂຍᣊം
ᠲ/ٙࠃऱေᓵΔ،ଚહ৵ऱటઌࡉਙڇࢌ๠෻،ଚழࢬሖࠩऱܺᣄΖ 

 տ׏ 2 5-34ᄣิܑ–໛ᦟ䌸ᦰ౨໦ದהଚऱᑷൣ֨ൣٵࡉऱ㡕୲Δڕ㡕چ࿇س
ऱ֚ࢨ߀რ؆ऱ໴ܫΔڂ੡ຍאױᏺൎהଚኙഏ୮ऱូ᥆ტΔהחױࠀଚආ

᤿ิܑՈৰ໛ᦟڣଚኙഏ୮ऱ֭਍Ζຍଡה।ࣔࠐ੡ᆠՠα܂ڕࠏ೯ΰ۩࠷

ᔹᦰளሏઌᣂऱփ୲Ζ 

 տ׏ 40-54ᄣิܑ–ԫࠄ೶ृף༼ᤜ੔נಖृࠩ㡕چኔچආ๶Ζ׼؆Δאױ༉
௽ࡳऱ׌ᠲΰ׈ڕࠏ੺ᙊขαᐷᐊԫ٨֮ີߓΔຑᥛᑇཚעڇ࿆עढ㠪Δࠌ

ኙڼᠲؾტᘋᔊऱᦰृޢཚಳ઎Ζࠄڶ೶ृףᎁ੡ᚨᇠᨃ୮९ᎁवψkidultsω
ࠠޓढΖ৞૿๻ૠ૞עࠄ䌸ᦰຍࠀ࠷౉װ՗Ֆ္ܫאױଚהࠌψ՛ࣽ՗ωΔࡉ

ᜍ࿍੡ִױठၜཚٍנದᔹᦰᘋᔊΖۖ༽אຏಛωαΔاԺΰ௽ܑਢψֆ֧ܮ

၄ᚌ༡ࠦΔ܍౨ജᙟ஼ᢤಬ࣠ڕαլᄎመழΖ߀֚ڕᠲΰ׌ऱࢤழၴࠠחΔע

ঞױՕՕ༼೏עढऱ֧ܮԺΖ 

iv. ࠡהऱ৬ᤜץਔ༼ڍࠎᣊܑऱփ୲אየߩլٵᦰृऱᏁ૞Ζփ୲ֱ૿૞᎘ᠾחࡉ
ᦰृტᘋᔊΔڕࠏԫࠄ၀२Գଚֲൄس੒ऱࠃढΕ່२࿇سऱՕࠡ֗ࠃፖഏ୮ऱ

ᣂএΰߩڕ෺ਢطխഏԳ࿇ࣔ֗׈੺ઈߩ෺᝛αࡉଉཽᡖ៱հൣΖԾڂᦰृࢨᄎ

 Ζڍլ౨֜ڗ֮ࡉ૞ለՕ᧯ڗढΔਚעࠄՂՀఄଊ߫ຜխ䌸ᦰຍڇ
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ԼԶΕ ሽီᆏؾ 

ᖞ᧯ࠐ䇣Δሽီᆏؾऱᎁव෷ለՂ૪Կעءढฃ೏Ζࠡխאψᒴڶࠐ੄ਚωڶለ࠹ڍ

๶ृᎁᢝΰ20.6%αΔྥ৵ਢψ֮֏९ࣾωΰ11.0%αࡉψߧ՗ٵ௅ԿԼઞωΰ7.1%αΖ 

i. མᆖᦫመΕ઎መࢨ൷ᤛመψᒴڶࠐ੄ਚωऱ࠹๶ृࣔ᧩אտ׏ 15-24ᄣΰ27.4%α
ࡉ 25-39ᄣΰ24.2%α֗਍ቃઝ۟റՂᖂᖵΰ25.0%αऱԳՓ੡ڍΖམ൷ᤛψ֮֏
९ࣾωऱ࠹๶ृ࿑Օֺࠏਢ਍ՕᖂאࢨՂඒߛ࿓৫ΰ13.8%αऱԳՓΔۖψߧ՗
׏տڇ௅ԿԼઞωঞٵ 15-24ᄣऱڣ᤿ิܑխڶለڍԳᎁᢝΰ10.5%αΖ 

ii. ፋྡྷ՛ิՈ൶ಘԱ೶ृףኙຍ༓ଡሽီᆏؾ໛ᦟፖլ໛ᦟऱֱچΖ 

 Օຝ։࠹๶ृᎁ੡ψᒴڶࠐ੄ਚωຍᆏ֧ܮࠠؾԺΔהଚ໛ᦟڶאᔊسࡉ೯
ऱֱڤտฯխဎ֮֏Δۖࠄڶ 55ᄣאࢨՂิܑऱ೶ृף।ق઎Աᆏؾ৵Δམ
ᘣװߪ೶ᨠᆏࢬؾտฯऱֱچΖ 

 ψ֮֏९ࣾωՈࠠઌᅝऱ֧ܮԺΖೈԱ೶ृף໛ᦟளሏઌᣂऱ׌ᠲ؆Δהଚ
ᎁ੡൓ຍᆏࠀؾլא࿏ᔭ֫ऄࠐտฯխဎ֮֏Δٍ౨החଚڍޓԱᇞխဎ֮

֏Ζ܀տ׏ 15-24ᄣิܑऱ೶ृףথլᎁ੡ࠡ㡕୲ڶᔊΖ 

 ೶ृףԫ౳ᎁ੡ψߧ՗ٵ௅ԿۍઞωຍᆏؾᏅڶᔊΔ܀տ׏ 15-24ᄣऱڣ᎘Գ
լᎁ੡ᆏ֧֗ܮؾᎁ੡،׽ᔞࠝٽ࿙گ઎Ζ 

 Կଡሽီᆏؾऱᐾ࣋ழၴຟإଖਢؑנ؆ڇإاऱழၴΔאࢬՕຝ։೶ृף
Աຍ܅ᎁव෷྇܅ࡉؾᎁ੡࣍ॺ႓८ழ੄ᐾ࣋ሽီᆏृף઎መ،ଚΖ೶ڶ޲

ඒاഏ࣍ڍؾऱփ୲ቝᇷಛୡᑗᆏؾᎁ੡ᆏृף೶ࠄڶயΖګऱؾሽီᆏࠄ

 ऱΖ࠹൷אױհ๠ਢߩଚᎁ੡ຍଡլה܀Δؾᆏߛ

Լ԰Ε ጻ଄ 

ڶ 28.9%ऱ೶ृףམᆖᦫመΕ઎መࢨ൷ᤛመψֆاඒࡡߛ୉ᄎጻ଄ωΖ 

i. ᎁᢝψֆاඒࡡߛ୉ᄎጻ଄ωऱ೶ृףለڣ᎘Δႜ࣍ٻտ׏ 15-24 ᄣΰ34.6%α
ࡉ 25-39ᄣΰ34.6%αऱԳՓΔהଚऱඒߛ࿓৫ೣ೏Δڶቃઝ۟റՂΰ35.5%αࢨ
ՕᖂאࢨՂΰ36.7%αऱᖂᖵΔהଚسנཽڇऱֺ෷Ոለ೏ΰ31.8%α 

ii. ፋྡྷ՛ิಘᓵ࿨࣠᧩قΔຍଡጻీኙ೶ृףऱ֧ܮԺլՕΔڂ੡೶ृףᤚ൓ᣊۿ
ऱॾஒהࠡڇৰֱچڍຟڶᐖऑ༼ࠎΔؘڶ޲אࢬ૞ൕᇠጻ଄ᛧڶ࠷ᣂᇷறΖࢬ

ሉऱ೯྽ڤቹׂՈ๯ᎁ੡֜լటኔΔठ૿๻ૠٍ౒֧ܮ׎ԺΖഗءՂΔ೶ृףᎁ

੡،׽ਢᔞࠝٽ࿙ࢨᖂسោᥦΖ 

iii. ೶נ༽ृףലᇠጻ଄၌ຑ࿨ࠩੌ۩ऱԵ॰ጻీڕႁॡࢨਙࢌԫీຏጻీΔ៶א༼
೏ࠡᎁव৫Ζٍڶ೶ृף৬ᤜലࠡףԵᖂீऱ৬ᤜᖂسោᥦጻీټ໢ՂΔᨃᖂس

ᎁᢝشࠌڍޓࡉᇠጻ଄Ζࠡהऱ༼ᤜץਔףՂଃய֗ጻՂሏᚭΕشࠌటኔᅃׂۖ

ॺ೯྽ቹׂΕڇ֗אठ૿๻ૠՂࣹԵڍޓऱ੒ԺΖ 
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ԲԼΕ ංᐖ੒೯ 

࠹ڍၡป๻ૠֺ᝛ω੡່ڣࡌքԼمګഏࡉ٥اႈ๯ം֗ऱංᐖ੒೯խΔψխဎԳٺڶ

๶ृव൜Δڶ 36.0%ऱԳམᆖᦫመΕ઎መࢨ൷ᤛመ،Ζຍ๻ૠֺ᝛Ոਢٺ෼ڶഏاඒ
׏տאᇷಛؓ؀խ່੡ԳवᖠऱΖࠡխߛ 40-54ᄣऱؑاऱۍ։ֺ੡່೏ΰ39.7%αΖ 

i. ᎁव৫ڻ೏ऱංᐖ੒೯ਢψᗨᄕԳسΗಥ᣸षᆢωֆاඒߛ୶ᥦΰ13.6%αΙ
ۖ 2010ψᔕᅇߺ࿓ωڣᖟঞڶ׽ 4.4%ऱԳᎁव(ڣᖟऱࠧٱၦ֗੔࿇چរߠ
।ք)Ζ൷ᤛመຍࠟଡຜஉऱԳຟڶለՕऱۍ։ֺਢڇ㡕سנچΰ։ܑਢ 17.5%
ࡉ 6.3%αΖ 

i i . լᎁवՂ૪ڶࢬᇷಛؓ؀ऱؑاለڍਢ 55ᄣאࢨՂΰ47.9%αΕᖂᖵೣ܅ΰ՛
ᖂאࢨՀ࿓৫Δ52.5%Ιխԫ۟խԿ࿓৫Δ44.1%α֗ڇ㡕چΰ42.9%αࢨ؆
ഏΰ45.8%αسנऱԳΖ 

4.6 ෼ڶऱංᐖഏاඒߛᑓڤऱڶய࿓৫ΰ।Ԯα 

ԲԼԫΕ ٺڇႈ෼ڶऱංᐖഏاඒߛऱᑓڤխΔሽီᆏؾЯሽီ৙ႚׂᖞ᧯๯່ڍ

யऱຜஉΔሒڶ๶ृᎁ੡ਢԫଡ࠹ 75.5%Ζڶ׽ 15.2%ऱ࠹๶ृᎁ੡ګڤݮڼயཏ
ຏ֗ 7.6%ऱ࠹๶ृᎁ੡ྤயΖࠡڻΔለڍԳᎁ੡ڶயऱڤݮਢංᐖ੒೯Δڕࠏ୶
ᥦЯֺ᝛Δڶ࿑၌መתᑇऱ࠹๶ृΰ54.5%αᎁ੡ᇠڶڤݮயΔ܀Ոڶ 26.5%ऱ࠹
๶ृᎁ੡ګڤݮڼயཏຏ֗ 15.3%ऱ࠹๶ृᎁ੡ྤயΖᎁ੡ጻ଄ڶயऱ࠹๶ृڶ
45.2%Δᎁ੡ګڤݮڼயཏຏऱֺࠏਢ 28.7%Δۖᎁ੡ྤயऱਢ 19.2%Ζ؄ڇଡᑓ
๶ृ࠹ΰ39.9%αऱګ؄ڶ׽Δٵ๶ृऱᎁ࠹ለ֟ࠩ࠹䇣ࠐઌኙشढऱயעխΔڤ
ᤚ൓ຍֱڤ৉யΔۖᤚ൓،ګயཏຏྤࢨயऱֺֺٍࠡࠏ،Կଡֱऄ੡೏Δ։ܑਢ

ࡉ33.6% 22.3%Ζ 

ԲԼԲΕ ᎁ੡෼ழٺጟංᐖഏاඒߛऱᑓڶڤயྤࡉயऱ࠹๶ृऱ௽ᐛᏅլԫᑌΖ

ᄗਔࠐᎅΔለՕֺࠏऱ 55 ᄣאࢨՂࡉඒߛ࿓৫࿑܅ऱ࠹๶ृᎁ੡ຍ྄ࠄሐڶயΔ
ۖտ׏ 15-24ᄣࡉඒߛ࿓৫࿑೏ऱ࠹๶ृঞኙڼ਍ઌ֘რߠΖࠠ᧯։࣫ڕՀΚ 

i. ሽီᆏؾЯሽီ৙ႚׂ–ᎁ੡ڶڤݮڼயऱڶለՕֺࠏਢ୮೭ற෻ृΰ84.4%αΖ
ۖᎁ੡ྤயऱঞႜ࣍ٻտ׏ 15-24ᄣΰ10.3%αΕ៭ᄐਢ۩ਙ֗റᄐԳ୉ΰ11.0%α
֗ᎁٵ۞աഏٝߪاਢψଉཽԳωΰ13.4%αऱ࠹๶ृΖΰ।԰α 

ii. ංᐖ੒೯–ኙڤݮڼᎁ੡ڶயऱڍਢ 55ᄣאࢨՂΰ65.4%αΕඒߛ࿓৫ለ܅ऱΰ՛
ᖂאࢨՀΔ65.5%Ιխԫ۟խԿΔ64.7%αڶࡉ 12 ᄣאࢨՂऱ՗Ֆΰ63.3%αऱ
ԳՓΔהଚڶለՕۍ։ֺਢ୮೭ற෻ृΰ69.1%αࡉಯٖԳՓΰ64.3%α֗ᎁٵ۞
աഏٝߪاਢψଉཽխഏԳωΰ60.0%αऱԳՓΖۖᎁ੡ྤயऱঞႜ࣍ٻ 15-24ᄣ
ऱڣ᎘Գΰ20.8%αΔהଚࠠለ೏ऱᖂᖵΰՕᖂאࢨՂΔ21.7%αΕբദྤ՗Ֆ
ΰ20.4%αΕਢᖂسΰ18.8%αΕ۩ਙ֗റᄐԳ୉ΰ20.9%α֗ᎁ੡۞աഏٝߪاਢ
ψଉཽԳωΰ25.4%αΖΰ।Լԫα 
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iii. ጻ଄–ᎁ੡ጻ଄ਢڶயऱֱऄऱ࠹๶ृڶฃՕֺࠏਢ 55 ᄣאࢨՂΰ51.9%αऱڣ
९ԳՓΕהଚऱඒߛ࿓৫ڍ੡՛ᖂאࢨՀΰ52.0%αΕਢ୮೭ற෻ृΰ52.2%αࡉ
ಯٖԳՓΰ51.4%α֗ᎁٵ۞աഏٝߪاਢψխഏԳωΰ50.2%αऱԳΖᎁࡳ൓ྤ
யऱ࠹๶ृঞႜ࣍ٻտ׏ 15-24ᄣऱڣ᎘Գΰ25.8%αΕᖂسΰ24.7%α֗ᎁ੡۞
աഏٝߪاਢψଉཽԳωΰ26.5%αऱԳՓΖΰ।Լα 

iv. עढ-ᎁ੡עढڶயऱՈਢ࿑੡ႃխ࣍ 55 ᄣאࢨՂΰ53.7%αऱิᆢΔהଚࠠለ
ڶࡉՀΔ52.8%Ιխԫ۟խԿΔ50.9%αאࢨ࿓৫ΰ՛ᖂߛऱඒ܅ 12ᄣאࢨՂऱ
՗Ֆΰ47.6%αΖۖᎁ੡ྤயऱঞႜ࣍ٻ 15-24ᄣऱڣ᎘Գΰ27.7%αΔהଚࠠለ೏
ऱᖂᖵΰՕᖂאࢨՂΔ28.9%αΕբദྤ՗Ֆΰ30.3%α֗ᎁ੡۞աഏٝߪاਢψଉ
ཽԳωΰ30.5%αΖΰ।Զα 

ԲԼԿΕ ፋྡྷ՛ิಘᓵԱሽီᆏעࡉؾढ܂੡ංᐖഏاඒߛᑓڤऱயشΖ 

i. ፋྡྷ՛ิಘᓵ࿨࣠᧩قՕຝ։೶ृףᎁ੡ሽီᆏؾ౨ജ༼֒ؑاኙഏ୮ऱᎁᢝΔ

୲࣐֧׊೯Δسޓਢԫଡ،࣍ڇڂऱ໾տΔ଺ߛඒا㻽ංᐖഏ܂ᔞٽޓढעለࠀ

ದՕ㽬ᘋᔊऱ໾᧯Δ،ױ൷ᤛऱᨠ㽬ၸᐋՈለᐖΔ࿯Գऱٍွٱለ෡ࠥΖྥۖΔ

ሽီᆏؾឈྥאױᏺاؑףኙഏ୮ऱړტΔ܀ኙ࣍ਢאױܡឩՕהଚኙഏ୮ऱូ

᥆ტףࢨ෡ኙഏ୮ऱൣტΔլڣٵ᤿ऱิܑথڶլٵऱრߠΖտ׏ 15-24 ᄣऱ೶
׏ଚऱូ᥆ტΔտהլ౨ᏺൎڤᎁ੡ຍֱृף 25-39 ᄣऱิܑᎁ੡ڶᣂխഏᖵ׾
ऱሽီᆏאױؾ༼೏הଚኙഏ୮ऱᑷൣΔۖտ׏ 40-54 ᄣऱ೶ृףথ्ࡳሽီᆏ
 ଚኙഏ୮ऱូ᥆ტΖה෡ףאױؾ

ii. ೶ृףᎁ੡ሽီᆏהחאױؾଚڶრ඿ࠩࢬտฯऱৄؑ೶ᨠΔࠄڍࢨԱᇞڶᣂऱ
㡕୲ΰڕխഏࣳ๬αΔ܀լᄎהחଚ۩೯ದ֭ࠐ਍ഏ୮Δ܀ᅝהଚ઎ࠩഏ୮๯ࠡה

ഏ୮լֆؓኙৱழΔהଚऱاගტൣঁᄎ๯ᖿ࿇ದࠐΔᤉۖআהࠌଚუ೚ൣࠃࠄ

׏տࠄڶኙഏ୮ऱ֭਍Ζق।ࠐ 25-39 ᄣऱ೶ृףᄎڂ੡ൕሽီ઎ࠩԫ߀ࠄᣄऱ
྽૿Δۖהחଚආ࠷۩೯֭਍Яಥ᣸ഏ୮ΰڕநཱིΕ܂ᆠՠαΖ40-54ᄣऱ೶ृף
ٍ।قૉൕሽီᆏؾ઎ࠩഏ୮߀࠹ऱ௣ஒΔהଚᄎආ࠷۩೯֭਍ഏ୮Ζ 

iii. ۟࣍עढऱயشΔլٵ೶ڶृףլٵऱრߠΖࠄڶ೶ٵृףრעढኙං೯ഏاඒ
ՂՀఄຜխαΔ㡕୲Ոڇढΰ௽ܑਢעᔹᦰچᙟழᙟאױا੡ؑڂΔش܂პࠄڶߛ

౨֧ದᦰृऱ٥ᏓΖࠄڶ܀೶ृףᎁ੡אຍ྄ሐං೯ഏاඒۖߛ૞ሒࠩઌᅝ࣠ய

ᏁழΔ૞ኬኬچ৬مದࠐΖ 
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iv. ࠠ᧯ࠐ䇣ΔՕຝ։೶ृףᎁ੡עढԫ౳ۖאױߢᏺהףଚኙഏ୮ऱᎁᢝΔ࣍۟܀
،ਢܡ౨ജ༼೏הଚኙഏ୮ऱូ᥆ტࡉഏٝߪاऱᎁٵঞע࣍ެ࠷ढ៿።ऱ㡕

୲Ζີ֮࣠ڕਢᣂ࣍ഏ୮ऱګ༉Δڕ჋ሎᄎߛ᧯ࡉᤁ᝛խኆ൓ᑻྨΔঞױሒࠩຍ

ֱ૿ऱؾऱΖעڇढਢאױܡᖿᚐהଚආ࠷۩೯֭ࠐ਍ഏ୮ऱംᠲՂΔտ׏ 25-39
ᄣፖ 40-54 ᄣऱิܑऱ઎ऄឈਢ૿إऱΔথᎁ੡ຍᄎਢԫଡৰደ९ऱመ࿓Δۖ׊
הࠡ֗ైڂՂড়ᨠऱᛩቼף९ཚ䌸ᦰΔٍ૞ࡉᦰृ਍ᥛࠌԺ֧ܮജऱߩڶढ૞ע

໾᧯ऱ಻ٽΖ55ᄣאࢨՂิܑኙڼऱუऄለ㻽૤૿Δᤚ൓עढኙࠝ࿙ऱயش᎛໏
࣍ኙڣ९ԳՓΖڼ؆ΔהଚՈᎁ੡ຍעࠄढߩڶ޲ജऱ৙ႚΔਚڶ׽ᄕ֟Գवሐ

 யլՕΖ࣠אࢬΔڇژଚऱה

v. ༉ψkidultsωΕψ՛ࣽ՗ωࡉψֆاຏಛωຍԿעءढۖߢΔ๺ڍ೶ृףᎁ੡،ଚ
ऱயشլՕΔڂ੡،ଚऱᎁव৫ᄕ܅ΕࠧٱၦլڍΕ։࿇រٍૻڶΖ٦ृΔהଚ

ᎁ੡ᖂ฾ڍޓխဎ֮֏լᄎחԳ᧢൓ޓფഏΰտ׏ 15-24ᄣิܑԳՓऱრߠαΔۖ
㡕୲ࠄڶᎁ੡ٍृף೶ࠄڶઌᣂΖߛඒا䌸ᦰऱփ୲ፖഏࢬ౨լवሐױᦰृᄕ׊

ڂऱΔ࠹൷אױढऱփ୲ࠡኔਢעءᎁ੡ຍ༓ृף೶ࠄڶ׼ൕյᜤጻჼ༈ࠩΖױ

 ৫Ζټଚऱव،ףᏺא৙ႚܫᐖشܓᤜ༽ڼ

ԲԼ؄Ε ፋྡྷ՛ิՈ൶ಘ೶ृףኙࠡהᇷಛؓ؀ऱ઎ऄΖ࿨࣠᧩ڶ׽قຝ։ऱ 55
ᄣאࢨՂऱ೶ृףᎁ੡୶ᥦऱڶڤݮயΔࠄڶ೶ृף।הقଚᄎ೶ᨠֆاඒߛ୶ᥦ

ऱᦝ֗ۯஞ܍࠷၄עढЯᢤ঴Я஼᧘Δ܀Օຝ։ऱ೶ृףኙ୶ᥦլტᘋᔊΔՈլᄎ

௽რছ࢓஼୶೶ᨠֆاඒߛऱᦝۯΖ 

ԲԼնΕ ࿪Օڍᑇऱ೶ृףհছآ൷ᤛመ 2010ψᔕᅇߺ࿓ωڣᖟΔ܀ਢהଚڇፋྡྷ
՛ิ઎መ৵ኙ،૿إڶऱေᏝΔᎁ੡،ࠧٱ壄ભࡉኔࢤشൎΔឈྥܶࢬऱ㡕୲ৰ֟Δ

ኙഏ୮ऱូاլᎁ੡،౨༼೏ؑृףଚኙഏ୮ऱԱᇞΖլመ೶הൎףპ᎘אױս܀

᥆ტൣࡉტΖ 

ԲԼքΕ ֺ۟࣍א᝛܂੡ᇷಛؓ؀ֱ૿Δ೶ृףᎁ੡ຏመ೶ፖࢨᨠ઎ֺ᝛ᆏؾ౨ڶ

யچ༼೏ؑاኙഏ୮ऱᎁᢝΔ܀ਢຍጟڤݮለᔞٽᖂسΖ೶ृף৬ᤜאഏጰ܂੡ຍ

 Ζچ੡ᜰ۩ֺ᝛ऱ໱܂ᠲΔۖ᝜ढ೸໱ঞ׌᝛ऱֺࠄ

4.7 ංᐖഏاඒߛ৬ᤜֱூऱڶய࿓৫ΰ।ԼԲα 

ԲԼԮΕ ٺڇႈංᐖഏاඒߛऱ৬ᤜֱூխΔ່࠹ڍ๶ृᎁ੡ڶயऱਢሽ؀৙ႚ

ΰ65.4%αΕփੌٌچቸΰ62.9%α֗ሽီം࿠ֺ᝛ΰ62.3%αΔࠡڻਢ੔࿇ਙࢌ੒
೯Я๻ਜԵ໱ࠦΰ53.8%αΕഏاඒ܍ߛ၄ᓰ࿓ΰ44.9%αΕ࣍ᚭೃᐾנሽᐙছᐾ࣋
ഏاඒߛ৙ႚׂΰ43.8%α֗ጻՂሏᚭΰ40.2%αΖۖڇጻీᐘڤנऱᐖܫঞઌኙࠐ
䇣່֟Գᎁ੡ڶயΔڶ 32.1%Δۖᎁ੡ຍֱூྤயऱՈ೏ሒ 33.5%Ζ 
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ԲԼԶΕ ՛ิ։࣫᧩قᎁ੡ٺ৬ᤜຜஉڶயፖྤயऱԳೣٻՀ٨ऱ௽ᐛΚ 

i. ሽ؀৙ႚ ΰ।ԼԿα 

 ڶய - 55 ᄣאࢨՂΰ77.9%αΕඒߛ࿓৫ለ܅ΰ՛ᖂאࢨՀΔ77.2%Ιխԫ۟
խԿΔ73.0%αΕ୮೭ற෻ृΰ73.0%αࢨಯٖԳՓΰ75.4%α֗ݾՠ֗໎ՠၸ
ᐋڇ៭ृΰ72.7%αΖ 

 ྤய -տ׏ 15-24ᄣΰ19.0%αΕඒߛ࿓৫ՕᖂאࢨՂΰ15.1%α֗ ᖂسΰ19.0%αΖ 

ii. փੌٌچቸΰ।Լ؄α 

 ڶய -տ׏ 15-24ᄣΰ69.6%α 

iii. ሽီം࿠ֺ᝛ ΰ।Լնα 

 ڶய - 55 ᄣאࢨՂΰ73.3%αΕඒߛ࿓৫ለ܅ΰ՛ᖂאࢨՀΔ73.7%Ιխԫ۟
խԿΔ74.4%αΕڶ 12ᄣאࢨՂ՗Ֆΰ71.6%α֗୮೭ற෻ृΰ74.6%αࢨಯٖ
ԳՓΰ72.2%αΖ 

 ྤய -տ׏ 15-24 ᄣΰ21.1%αΕඒߛ࿓৫ՕᖂאࢨՂΰ19.3%αΕբദྤ՗Ֆ
ΰ19.2%αآࡉദྤ՗Ֆΰ17.1%αΕᖂسΰ19.4%α֗៭ᄐ੡۩ਙ֗റᄐԳ୉
ऱԳՓΰ17.6%αΖ 

iv. ੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦ ΰ।Լքα 

 ڶய - 55ᄣאࢨՂΰ59.9%αΕඒߛ࿓৫ለ܅ΰ՛ᖂאࢨՀΔ60.3%αΕڶ՗Ֆ
(12ᄣאՀ՗Ֆ 58.9%Ε12ᄣאՂ՗Ֆ 57.2%)֗୮೭ற෻ृΰ61.9%αࢨಯٖ
ԳՓΰ60.2%αΖ 

 ྤய - ඒߛ࿓৫ՕᖂאࢨՂΰ24.1%αΕբദྤ՗Ֆΰ23.7%α֗៭ᄐ੡۩ਙ
֗റᄐԳ୉ऱԳՓΰ23.4%αΖ 

v. ഏاඒ܍ߛ၄ᓰ࿓ ΰ।ԼԮα 

 ڶய - 55 ᄣאࢨՂΰ60.4%αΕඒߛ࿓৫ለ܅ΰ՛ᖂאࢨՀΔ63.1%Ιխԫ۟
խԿΔ53.0%αΕڶ 12ᄣאࢨՂ՗Ֆΰ56.7%α֗୮೭ற෻ृΰ55.8%αࢨಯٖ
ԳՓΰ61.1%αΖ 

 ྤய -տ׏ 15-24 ᄣΰ31.0%αࡉ 25-39 ᄣΰ28.5%αΕඒߛ࿓৫ՕᖂאࢨՂ
ΰ33.7%αΕբദྤ՗Ֆΰ29.5%αآࢨദྤ՗Ֆΰ30.4%αΕᖂسΰ29.1%α֗
៭ᄐ੡۩ਙ֗റᄐԳ୉ऱԳՓΰ31.6%αΖ 

 



ֆاඒࡡߛ୉ᄎഏاඒߛංᐖ੒೯რߠᓳ਷                                   
   
 

Consumer Search  ร 19଄ 

vi. ࣍ሽᐙ࣋ਠছڇᚭೃᐾ࣋ഏاඒߛ৙ႚׂΰ।ԼԶα 

 ڶய - 55 ᄣאࢨՂΰ55.0%αΕඒߛ࿓৫ለ܅ΰ՛ᖂאࢨՀΔ54.8%αΕڶ 12
ᄣאࢨՂ՗Ֆΰ50.9%α֗୮೭ற෻ृΰ49.9%αࢨಯٖԳՓΰ53.3%αΖ 

 ྤய -տ׏ 15-24 ᄣΰ34.1%αΕඒߛ࿓৫ՕᖂאࢨՂΰ38.5%αΕآദྤ՗Ֆ
ΰ34.4%αΕᖂسΰ34.0%α֗៭ᄐ੡۩ਙ֗റᄐԳ୉ऱԳՓΰ35.1%αΖ 

vii. ጻՂሏᚭ ΰ।Լ԰α 

 ڶய - 55 ᄣאࢨՂΰ45.3%αΕඒߛ࿓৫ለ܅ΰխԫ۟խԿΔ49.5%αΕڶ 12
ᄣאࢨՂ՗Ֆΰ46.3%α֗୮೭ற෻ृΰ48.0%αΖ 

 ྤய -տ׏ 15-24 ᄣΰ33.3%αΕඒߛ࿓৫ՕᖂאࢨՂΰ32.7%αΕբദྤ՗Ֆ
ΰ30.7%α֗ᖂسΰ32.9%αΖ 

viii. ጻీᐘڤנऱᐖܫΰ।ԲԼα 

 ڶய - 55ᄣאࢨՂΰ41.7%αΕඒߛ࿓৫ለ܅ΰ՛ᖂאࢨՀ 46.2%αΕڶ 12ᄣ
 ಯٖԳՓΰ38.3%αΖࢨՂ՗Ֆΰ40.2%α֗୮೭ற෻ृΰ42.0%αאࢨ

 ྤய -տ׏ 15-24 ᄣΰ50.2%αΕඒߛ࿓৫ՕᖂאࢨՂΰ45.2%αΕآദྤ՗Ֆ
ΰ43.1%αΕᖂسΰ48.6%α֗៭ᄐ੡۩ਙ֗റᄐԳ୉ऱԳՓΰ42.6%αΖ 

ԲԼ԰Ε ᜔᧯ࠐᎅΔኙ৬ᤜֱூࢨ෼ڶऱؓ؀਍૿إኪ৫ऱԳՓຟਢ࿑ႜ࣍ٻ 55
ᄣאࢨՂࡉᖂᖵለ܅ऱ࠹๶ृΖהଚՈڶለՕֺ෷ਢڶ 12 ᄣאࢨՂऱ՗Ֆࡉ୮೭
ற෻ृࢨಯٖԳՓΖٵᑌچΔ֘ኙຍࠄ৬ᤜֱூՈਢտ׏ 15-24ᄣࡉඒߛ࿓৫࿑೏
ऱ࠹๶ृΖהଚٍڶለ೏ֺࠏਢբദྤ՗Ֆآࢨദྤ՗ՖΕᖂسΕ֗۩ਙ֗റᄐԳ

୉Ζ 

ԿԼΕ ፋྡྷ՛ิऱ೶ृףಘᓵԱ৻ᑌٺشܓጟ৬ᤜऱؓڶ؀யچ৙ႚഏاඒߛΖ 

i. ೶ृףᎁ੡ሽ؀৙ႚऱאױڤݮਢطல૪ृആנ༓؁ᣂ࣍ഏاඒߛऱ؁՗ΰڕࠏ

ڇ෼נ 2010ψᔕᅇߺ࿓ωڣᖟխऱ߷؁ࠄ՗αΙՈאױਢ։ࠆԫאױࠄ൅೯ᨠฒ
ൣፃऱਚࢨࠃᆖ᧭Δڕ๶ംԫࠄԳࡉ㵮૪టԳటࠃΖࠡױה۩ऱֱץڤਔᓫᓵ/ಘ
ᓵڶᣂਙࢌऱլߩհ๠Δڕψ18ᑔ CஆωᣊীऱᐖᐾᏣΖྤᓵش੷䈥ڤݮΔޢ੄
৙ႚᜢ൅ऱ९৫լ૞֜९Δא༓։ᤪ່ࠩڍ 15։ᤪ੡ࠋΖ 

ii. փੌٌچቸ֠ࠡࠩ࠹տ׏ 15-24 ᄣࡉ 25-39 ᄣิܑ೶ृףऱ໛ფΔᎁ੡ຍࠄள۩
ቸהחאױଚՕၲณ੺Ζהଚݦඨ౨ജऴ൷൷ᤛࠩᅝچऱאاࡺԱᇞփچԳऱس

੒ֱڤΖהଚᑷ಑ছ࢓ऱ׌ֱچ૞ਢՕৄؑࡉࠇקڕՂ௧Δտ׏ 40-54ᄣࡉ 55ᄣ
Գچ௽ܑऱ㡕طਔளሏቸץཏຏளሏΔܑ࣍ڶඈڜՂऱิܑཚඨளሏऱ۩࿓אࢨ

ՓЯࡴ୉൷ߠΖ 
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iii. ೶ृףᎁ੡ຍੌٌࠄቸᔞاطٽਙࠃ೭ᆟΕ೴ᤜᄎࢨխഏள۩ष׌ᙄΖ၄૿ֱشΔ
տ׏ 15-24 ᄣิܑݦඨਙࢌЯ׌ᙄᖲዌڶৰՕऱᇖ၀Δտ׏ 25-39 ᄣิܑឈᦟ०
ᇖ၀থᤚ൓լਢؘႊऱΔտ׏ 40-59ᄣࡉ 55ᄣאࢨՂऱิܑঞᎁ੡ਙࢌᚨᇠՕᠰ
ᇖ၀Ζ 

iv. ሽီം࿠ֺ᝛ለ࠹տ׏ 40-54 ᄣ֗ 55 ᄣאࢨՂऱ೶ृףᦟ०Ζ55 ᄣאࢨՂิܑ
֠ࠡᎁ੡ຍጟᆏؾᔞהٽଚፖ୮խऱؔڣ՗Ֆࢨ୪ࠝԫದگ઎Ζտ׏ 15-24 ᄣࡉ
25-39 ᄣิܑ೶ृףᎁ੡ૉ૞ה֧ܮଚᨠ઎ຍᣊᆏؾΔᆏ׌ؾ਍Գؘႊ੡Գଅᔊ
 ॹԳᦟ०Ζڣ࠹֗

 ऱ৬ᤜֱூΰ।ԲԼԫαߛඒاංᐖഏהࠡ 4.8

ԿԼԫΕ ೈԱՂ૪ऱ෼ࡉ؀ؓڶ৬ᤜ྄ሐ؆Δڶԫګΰ9.6%αऱ࠹๶ृ༼ᤜشլٵ
ऱႚᐾ໾տࠐංᐖഏاඒߛΔץਔ໴౐Яᠧ፾ΰ5.1%αΕֆ٥ٌຏՠࠠΰ2.4%αࢨ
ધ࢚঴Я௧໴Яᖩᠰΰ1.7%αΖۖګࠟڶΰ19.9%αऱ࠹๶ृঞᎁ੡ඒߛΰץਔᖂ
ீ֗୮அඒߛαਢױ۩ऱֱூΰ֠ࠡտ׏ 40-54ᄣڶࡉቃઝ۟റՂՕᖂאࢨՂඒߛ
࿓৫ऱԳαΔ௽ܑਢᖂீඒߛΰץਔංᐖ৙ႚЯᝑஆЯᓰ؆੒೯αΰ10.7%αࡉᖂீ
ᓰ࿓ΰ9.3%αΖ 

 ΰ।ԲԼԲ֗।ԲԼԿαڤயᑓڶऱߛඒا๶ृᎁ੡ංᐖഏ࠹ 4.9

ԿԼԲΕ ጵٺٽጟ෼ࢨڶ༼ᤜऱංᐖഏاඒߛऱڤݮΔൕᣊܑࠐ䇣Δ࠹๶ृᎁ੡່

چਢփڻΔ84.3%Ιรԫ༼֗Δ75.0%αΔࠡ֗༽ڶࢬயऱຜஉਢႚᐾ໾տ։ᣊΰڶ
ٌੌቸЯᨠ٠ளሏΰ11.8%Δ6.6%αΔංᐖ੒೯։ᣊΰ11.2%Δ3.0%αࡉඒߛ։ᣊ
ΰץਔᖂீ֗୮அඒߛαΰ9.5%Δ5.0%αΔ܀৵Կृऱۍ։ֺ᎛࣍܅ႚᐾ໾տ։ᣊΖ 

ԿԼԿΕ ൕଡܑऱංᐖࠐڤݮᎅΔ࠹๶ृᎁ੡ሽီᆏؾЯሽီ৙ႚׂΰڶࢬ༼֗

64.5%Ιรԫ༼֗Δ48.7%αਢ່ڶயऱΔࠡ،๯ီ੡ڶயऱຜஉऱۍ։ֺለሽီ
ᆏؾЯሽီ৙ႚׂՕՕ੡܅Δץਔሽ؀৙ႚΰ19.2%Ι3.4%αΕጻ଄ΰ17.6%Ι6.4%αΕ
ሽီം࿠ֺ᝛ΰ16.6%Ι6.8%αΕփੌٌچቸ/ᨠ٠ளሏΰ11.8%Ι6.6%αΕעࡉढЯ
՛ם՗Я໢്ΰ10.3%Ι2.6%αΖ 

ԿԼ؄Ε ڶ׽լߩԫګऱ࠹๶ृᎁ੡塒ՀऱڶڤݮயΔץਔ୶ᥦЯֺ᝛ΰ8.6%Ι
2.4%αΕጻՂሏᚭΰ7.4%Ι2.2%αΕ࣍ᚭೃᐾנሽᐙছᐾ࣋ഏاඒߛ৙ႚ ΰׂ7.0%Ι
1.9%αΕጻీᐖܫЯ৙ႚΰ6.3%Ι2.1%αΕᖂீඒߛΰץਔංᐖ৙ႚЯᓰ؆੒೯α
ΰ4.8%Ιڶ޲รԫ༼֗αΕ੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦΰ4.7%Ι1.3%αΕᖂீᓰ࿓
(3.6%Ι1.9%)Εഏاඒ܍ߛ၄ᓰ࿓ΰ3.6%Ι1.2%αΕ໴౐Яᠧ፾ΰ3.3%Ιڶ޲ร
ԫ༼֗αΕࡉֆ٥ٌຏՠࠠΰ1.2%Ιڶ޲รԫ༼֗αΖ 

ԿԼնΕ รԫ༼֗ڶࢬࡉ༼֗ऱඈݧՕࣂઌۿΔຟਢאሽီᆏؾЯሽီ৙ႚׂΕሽ

ီം࿠ֺ᝛ΕփੌٌچቸΕጻ଄ࡉሽ؀৙ႚ۾ԱଈնଡۯᆜΖሽီᆏؾЯሽီ৙ႚ

 Ζٵլڶঞฃݧऱႉڤऱ؄ଡᑓ؆׼܀Δۯ։ֺ٨࣍ଈۍՕא㠪ຟݧଡඈࠟڇׂ
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 ᓰᠲΰ।ԲԼ؄αߛඒا๶ृტᘋᔊऱഏ࠹ 4.10

ԿԼքΕ ۟࣍ڶᣂഏاඒߛऱᓰᠲΔڶ஁լࠏֺڍऱ࠹๶ृኙխഏऱ࿇୶෼उ

ΰ41.3%αࡉխဎ֮֏ΰ40.1%αࠟ ଡ։ᣊऱॾஒ।ڶقᘋᔊԱᇞڍޓΔڶ׽܀ 5.6%
ऱ࠹๶ृኙഏ୮ऱ່ᄅ࿇୶ΰᄅፊழࠃα।ڶقᘋᔊΖ 

ԿԼԮΕ ࠠ᧯ࠐ䇣Δ່࠹ڍ๶ृტᘋᔊऱ׌ᠲਢխဎ֮֏։ᣊऱᖵ֮׾֏

ΰ25.8%αΔࠡڻਢխഏ࿇୶෼उ։ᣊऱ֗ساषᄎΰ20.5%αΕਙए֗ऄ৳ΰਙ࿜
Я؆ٌЯԳᦞαΰ16.3%αΕᆖᛎΰ15.8%α֗խဎ֮֏։ᣊऱଅՒԳൣΰاගЯچ
ֱઊٝΰ10.0%αΖ࣍֟ڶ׽ԫګऱԳኙࠡٺהႈ׌ᠲ।ڶقᘋᔊΖ 

ԿԼԶΕ ՛ิ։࣫᧩ڶقᘋᔊԱᇞഏ୮࿇୶෼उ։ᣊऱ࠹๶ृೣٻխڣԳՓΔהଚ

ᖂᖵለ೏Ε੡۩ਙ֗റᄐԳ୉Ιۖუवሐڍរڶᣂխဎ֮֏ऱ࠹๶ृথڶለՕۍ։

ֺਢڣ᎘ԳΕהଚٍڶՕᖂאࢨՂऱඒߛ࿓৫ΕՈਢ۩ਙ֗റᄐԳ୉Ζ 

i. խഏ࿇୶෼उ։ᣊ –  տ׏ 40-54ᄣΰ46.0%αΕڶለ೏ऱඒߛ࿓৫ΰቃઝ۟റՂΔ
46.6%ΙՕᖂאࢨՂΔ54.0%αΕ៭ᄐਢ۩ਙ֗റᄐԳ୉ΰ53.3%α 

ii. խဎ֮֏։ᣊ –տ׏ 15-24ᄣΰ54.4%αΕآദྤ՗Ֆΰ47.9%αΕᖂسΰ53.3%αΕ
៭ᄐਢ۩ਙ֗റᄐԳ୉ΰ48.4%α֮֗៭֗ᔭഇࣚ೭Գ୉ΰ45.0%α 

iii. ኙଡܑ׌ᠲტᘋᔊऱ࠹๶ृऱ௽ᐛڕՀΚ 

 ᖵ֮׾֏ –տ׏ 15-24ᄣΰ38.9%αΕՕᖂאࢨՂΰ30.1%αࢨխ؄۟խնऱඒ
ΰ38.2%αΕ៭ᄐਢ۩ਙ֗റᄐسദྤ՗Ֆΰ32.1%αΕᖂآ࿓৫ΰ29.3%αΕߛ
Գ୉ΰ33.3%α֮֗៭֗ᔭഇࣚ೭Գ୉ΰ31.3%α 

 ֗ساषᄎ –տ׏ 40-54 ᄣΰ25.6%αΕڶለ೏ऱඒߛ࿓৫ΰՕᖂאࢨՂΔ
26.8%αΕ៭ᄐਢ۩ਙ֗റᄐԳ୉ΰ26.2%α 

 ਙए֗ऄ৳ – ڶለ೏ऱඒߛ࿓৫ΰቃઝ۟റՂΔ22.0%ΙՕᖂאࢨՂΔ23.1%αΕ
៭ᄐਢ۩ਙ֗റᄐԳ୉ΰ23.8%α 

 ᆖᛎ –տ׏ 40-54ᄣΰ20.3%αΕڶለ೏ऱඒߛ࿓৫ΰቃઝ۟റՂΔ20.3%ΙՕ
ᖂאࢨՂΔ24.6%αΕڶ 12 ᄣאՀऱ՗Ֆΰ21.5%αΕ៭ᄐਢ۩ਙ֗റᄐԳ୉
ΰ23.8%α 

 ଅՒԳൣ –տ׏ 15-24ᄣΰ15.6%αΕڶለ೏ऱඒߛ࿓৫ΰՕᖂאࢨՂΔ14.1%αΕ
 ΰ13.8%αΕ៭ᄐਢ۩ਙ֗റᄐԳ୉ΰ14.2%αسദྤ՗Ֆΰ13.7%αΕᖂآ
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4.11 ψᔕᅇߺ࿓ωഏዚ৙ႚ࿍ׂऱᎁव৫ΰ।ԲԼնα 

ԿԼ԰Ε ڶԮګΰ70.1%αऱ࠹๶ृམگ઎ψᔕᅇߺ࿓ωഏዚ৙ႚ࿍ׂΔ塒ՀԿګ
ΰ29.9%αऱ࠹๶ृൕآ઎መڼ৙ႚ࿍ׂΖ 

؄ԼΕ ൕԳՑ௽ᐛ։࣫Δམ઎መᇠ৙ႚ࿍ׂऱԳՓೣ࣍ٻΚ 

i. տ׏ 15-24ᄣΰ75.9%α 

ii. ඒߛ࿓৫ሒխ؄۟խնΰ75.6%αࢨቃઝ۟റՂΰ77.3%α 

iii. سנཽءڇΰ74.1%α 

iv. ڶ 12ᄣאՀऱ՗Ֆΰ80.7%α 

v. ᖂسΰ77.4%α 

vi. ᎁ੡۞աഏٝߪاਢψխഏଉཽԳωΰ75.7%α 

؄ԼԫΕ ۖآམ઎መ৙ႚ࿍ׂऱ࠹๶ृঞڶ࿑Օֺࠏਢ 55 ᄣאࢨՂऱڣ९ԳՓ
ΰ39.6%αΔהଚऱඒߛ࿓৫ለ܅ΰ՛ᖂאࢨՀΔ45.9%Ιխԫ۟խԿΔ35.7%αΕ
ڶΰ39.6%αΕسנچփڇ 12ᄣאࢨՂऱ՗Ֆΰ34.7%αΕ੡ಯٖԳՓΰ39.6%α֗
ᎁ੡۞աഏٝߪاਢψଉཽԳωΰ33.7%αΖ 

؄ԼԲΕ ፋྡྷ՛ิ෡ԵԱᇞ೶ृףൕگآ઎ഏዚ৙ႚ࿍ׂऱ଺ڂΖ೶ڶآृף઎መ

ᇠ৙ႚ࿍ׂऱڂ׌੡ਢ࿍ׂᐾ࣋ழΔהଚᝫڇՂఄࢨսូڇ୮ຜխΖ 

4.12 མ઎መഏዚ৙ႚׂऱ࠹๶ृڇመװԫଡִփ઎ഏዚ৙ႚׂऱڻᑇΰ।ԲԼքα 

؄ԼԿΕ ڇམ઎መψᔕᅇߺ࿓ωഏዚ৙ႚ࿍ׂऱ࠹๶ृխΔڶመתऱԳՓΰ53.1%α
ԫଡִփ઎መװመڇ ઎መאՀᇠ৙ႚ࿍ׂΔ֠אࢨڻ10 ऱԳՓΰ35.2%α੡ڻ1-5
࣍ڍΖۖ઎መڍ ڶऱԳՓঞڻ10 32.5%Ζڶৰ֟ᑇऱԳՓΰ3.2%α઎Աᇠ৙ႚ࿍
ׂ ڶՂΔۖאࢨڻ30 6.7%ऱԳՓঞ।قൕڶ޲ࠐ઎መᇠ৙ႚ࿍ׂΖ 

؄Լ؄Ε ᖞ᧯ࠐ䇣Δڇመװԫଡִփམ઎መᇠഏዚ৙ႚ࿍ׂ၌መ 10 ๶ृለ࠹ऱڻ
ਢڍ 55 ᄣאࢨՂ֗ڶ՛ᖂאࢨՀඒߛ࿓৫ऱԳՓΖۖൕڶ޲ࠐ઎መ࿍ׂऱԳঞڶ
࿑೏ֺࠏਢڣ᤿տ׏ 25ፖ 39ᄣΰ9.1%αڶࡉՕᖂאࢨՂඒߛ࿓৫ΰ10.0%αऱԳ
ՓΖ 

؄ԼնΕ ፋྡྷ՛ิಘᓵऱ࿨࣠᧩قৰڍ೶ृףຏൄլᄎᙩ݄ڇሽီᖲছᨠ઎ᇠ৙ႚ

࿍ׂΔהଚڼழԫ౳ᄎڇ୮ᇙڦထࠡൣࠃהΔۖڇᄅፊ໴ᖄၲࡨழթᄎ݄Հگࠐ઎

ᐖᐾΔਚהڼଚഗءՂ׽ਢگᦫۖॺگ઎ഏዚ৙ႚ࿍ׂऱ㡕୲Ζ 
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؄ԼքΕ ڇፋྡྷ՛ิಘᓵᄎآᐾ࣋৙ႚ࿍ׂছΔམٻ೶ृףം֗࿍ׂऱ㡕୲Ζآڇ

ψ९ৄωΕ჋ࡉωࠐΕದࠐዚဲψದڶ׽Δڍଚ౨ಖದऱ㡕୲լהऱൣउՀΔق༽ڶ

ሎᄎऱሎ೯୉Ε㡕چऱ֟ᑇاගࡉഏዚڇல૪୉ऱඖ૪৵৉ದΖ55ᄣאࢨՂิܑಖ
ದऱփ୲ለڍΔڕψԫ്്ూᜭωΕᖂسΕઝݾΕድاΕ᧯֗ߛ᠆༄سࡉ೯ऱ໱ནΖ 

؄ԼԮΕ Օڍᑇ೶ृףΰೈ 55 ᄣאࢨՂิܑ؆αլवሐЯಖದຍ৙ႚ࿍ׂਢڇ੷
䈥ழଢଈᐾΔࠄڶ೶אृף੡،ូڃڇ৵լՆංנΔۖࠄڶ೶ृףঞ।׽،قਢڇ

२༓ڣթၲڇࡨሽီᐾ࡙࣋Δᄕ֟ᑇ೶ࣹृףრࠩᇠ৙ႚ࿍ׂڶլޢࢨ٨ߓٵଡߓ

٨㠪ܶץլٵऱ׌ᠲΖ 

 ๶ृኙഏዚ৙ႚׂऱ໛ᦟ࿓৫ΰ।ԲԼԮα࠹ 4.13

؄ԼԶΕ ڇ઎መຍᙀഏዚ৙ႚ࿍ׂऱ࠹๶ृᅝխΔڶԿګԶΰ38.4%α।ق໛ᦟΰψॺ
ൄ໛ᦟωЯψ໛ᦟωαᇠ৙ႚ࿍ׂΖྥۖΔՕڍᑇऱ࠹๶ृኙࠡტᤚ׽ਢԫ౳Δڇ໛

ᦟ࿓৫Ղ।قψཏຏωΰ51.4%αΖլ໛ᦟΰψॺൄլ໛ᦟωЯψլ໛ᦟωαᇠ৙ႚ࿍
ׂऱۍ։ֺঞॺൄ܅Δڶ׽ 9.3%Δڶ׼ 0.8%ऱ࠹๶ृ।قլवሐڼڇڶ޲ࢨംᠲ
Ղ༼ࠎ࿠ூΖ 

؄Լ԰Ε ڣא᤿܂։࣫Δ໛ᦟຍᙀഏዚ৙ႚ࿍ׂऱԳೣ࣍ٻ 55 ᄣאࢨՂऱڣ९Գ
Փΰ56.6%αΔۖה׊ଚ।قψॺൄ໛ᦟωऱֺࠏՈለࠡڣה᤿੄੡೏ΰ12.3%αΖ
լ໛ᦟᇠ࿍ׂऱԳঞለڍਢڣધ࿑᎘ऱॹڣګࡉڣԳΔץਔ 15-24 ᄣΰ12.3%αࡉ
25-39ᄣΰ11.9%αԳՓΖהଚՕຝ։ኙᇠ࿍ׂऱტᤚຟ׽ਢψཏຏωΰ։ܑਢ 63.9%
֗ 60.3%αΖ 

նԼΕ ࠡהԳՑ௽ᐛ։࣫᧩ق໛ᦟ৙ႚ࿍ׂऱ࠹๶ृڍ਍՛ᖂאࢨՀΰ62.3%αࢨխ
ԫ۟խԿΰ48.9%αऱඒߛ࿓৫Εڇփسנچΰ57.1%αΕڶ 12 ᄣאՀΰ45.4%α
ࢨ 12 ᄣאࢨՂऱ՗Ֆΰ52.1%αΕਢ୮೭ற෻ृΰ48.9%αࢨಯٖԳՓΰ58.4%α
ऱߠ૤૿რقਢψխഏԳωΰ53.1%αऱԳՓΖۖኙ৙ႚ࿍ׂ।ٝߪاᎁ੡۞աഏࡉ
ԳঞለڍਢࠠՕᖂאࢨՂඒߛ࿓৫ΰ17.4%αΕآദྤ՗Ֆΰ13.7%αΕ៭ᄐ੡۩ਙ
֗റᄐԳ୉ΰ13.6%αࡉᎁ੡۞աഏٝߪاਢψଉཽԳωΰ20.0%αऱԳՓΖ 

նԼԫΕ ፋྡྷ՛ิ൶ಘԱ೶ृף໛ᦟࡉլ໛ᦟᇠ৙ႚ࿍ׂऱֱچΖ 

i. ࿨࣠᧩ق೶ृף໛ᦟ৙ႚ࿍ׂऱଈ 15ઞΔᎁ੡౨൅ړߜנऱီᤚய࣠Δࠀ౨ڇ࿍
ழၴ㡕ނॾஒႚሒࠐנΖլٵऱ྽૿୶ق㡕چऱൣउΔץਔڇઝݾՂऱၞࡉޡԳ

װመڶሉࠄΖຍ᧢ޏ੒ऱسا ֧ܮڶᎁ੡ृף༉ऱ྽૿๯೶ګࡉഏ୮ऱणउڣ60
Ժࡉඔ࿇ࢤΔ౨ജᖿದהଚऱൣტΔۖ֫׊ऄࠀլ࿏ᔭΖ೶ޓृף໛ᦟᇠ৙ႚ࿍

ऱԫ૿إഏ୮ق᧩אూᜭαڕԳढΰشࠌׂ ΰ૿տ׏ 15-24ᄣ֗ 55ᄣאࢨՂิܑαΕ
׏ΰտ૿ڍഏ୮ऱ๺ق᧩װՕၦऱᢴᙰشࠌ 15-24ᄣิܑαΕشඖ૪ֱ֧װڤದᨠ
㽬ऱ٥Ꮣࡉტ࠹ΰտ׏ 25-39ᄣิܑαΕᔞᅝچ।෼վ֚ऱۖլਢመװऱխഏΰտ
׏ 25-39ᄣิܑαࡉ൅נԫଡ෼ךࡉזየݦඨऱխഏΰ55ᄣאࢨՂิܑαΖ 
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ii. ۖլ໛ᦟऱֱچ༉ਢᤚ൓ኙഏ୮ऱ༴૪ઌᅝ।૿Δ׽୶قԱ،ऱ࿇୶ΰ55ᄣאࢨ
Ղิܑα࢙ۖฃԱࠡ،ցైΔۖڶ׊ᣂଉཽऱփ୲֜֟Ζࠄڶ೶ٍृףᤚ൓֫ऄ

Ꮕ੡࿏ᔭΰտ׏ 15-24 ᄣ֗ 55 ᄣאࢨՂิܑαΖৰڍ೶ृףլवሐଈ 15 ઞऱ޲
ᜢଃऱຝٝਢ৙ႚ࿍ׂऱԫຝڶ Δٝۖ ࠄڶ 55ᄣאࢨՂڣ९ิܑऱ೶ृףঞᔆጊ
྽૿༴ᢄऱഏ୮ൣउࡉփچԳاऱటኔس੒ൣउਢܡઌฤΖ 

iii. ڇಛஒֱ૿Δፋྡྷ՛ิऱ೶ृףᎁ੡ຍ৙ႚ࿍ׂუ൅נഏ୮բᆖڇৰڶ૿ֱڍ९
Աৰנבڔ࿳Ζޏ൓ࠩ૿ֱڍ๺ڇլឰࠀΔ֏ז෼ࡉ墿࿇୶݇Օֲإऱ࿇୶Δߩ

ՕऱܘԺאञڇ࠷ഏᎾၴऱᏆࡉۯچ٣षᄎऱ᜗ዊΔٍ૿ֱڍڇױეભࠡהഏ୮

ΰ55ᄣאࢨՂิܑαΖಛஒٍץਔխഏԳࡉاᘫ٥๠ΰտ׏ 40-54ᄣิܑαΕഏا
ቸ࿨ΰտ׏ 25-39ᄣิܑαΕݺଚਢխഏԳاΰտ׏ 40-54ᄣิܑα֗אխഏԳا
լࡹլᐹऱ壄壀Ζΰտ׏ 25-39ᄣิܑαΖ 

4.14 ഏዚ৙ႚׂኙףൎؑاኙഏٝߪاऱᎁٵტऱயشΰ।ԲԼԶα 

նԼԲΕ ڇ઎መᇠ৙ႚ࿍ׂऱ࠹๶ृխΔຝ։ᎁ੡ᇠ৙ႚ࿍ׂڇ༼֒ֆ㽬ኙഏߪا

։ऱᎁٵტΕኙഏ୮ऱូ᥆ტ֗אኙഏ୮ऱᎁᢝፖԱᇞԿֱ૿ڶயΔ່ۖ੡ڶயऱ

ਢاؑחኙഏٝߪاऱᎁٵტᏺףΖ 

նԼԿΕ ڶ࿑ڍመתᑇऱ࠹๶ृΰ51.6%αᢥٵᇠ৙ႚ࿍ׂ౨ڶயףچ㺞ֆ㽬ኙഏ
࠹Զΰ28.0%αऱګࠟڶ׼ΰ19.8%αΔګࠟڶტΔۖᎁ੡ྤயऱԳঞٵ։ऱᎁߪا
๶ृᎁ੡ګயཏຏΖ 

նԼ؄Ε ։ิ࿨࣠᧩قΔᎁ੡࿍ׂڶயऱ࠹๶ृፖ໛ᦟᇠ࿍ׂऱ࠹๶ृڶઌٵऱԳ

Ց௽ᐛΔຟਢೣڣ࣍ٻ᤿ 55ᄣאࢨՂԳՓΰ71.6%αΔۖᎁ੡࿍ׂྤயऱ࠹๶ृՈ
ፖլ໛ᦟ࿍ׂऱ࠹๶ृΔለڍਢڣધ࿑᎘ऱॹڣګࡉڣԳΔץਔտ׏ 15-24 ᄣ
ΰ27.3%αࡉտ׏ 25-39 ᄣΰ25.9%αऱԳՓΖהଚՕຝٝᎁ੡ᇠ࿍ׂऱڶய࿓৫
ຟ׽ਢψཏຏωΰ։ܑਢ 40.3%֗ 32.9%αΖ 

նԼնΕ ࠡהऱԳՑ௽ᐛ։࣫᧩قΔᎁ੡ڶயऱ࠹๶ृፖ໛ᦟᇠ࿍ׂऱ࠹๶ृऱ௽

ᐛՈਢઌٵΖඒߛ࿓৫ڍ੡՛ᖂאࢨՀΰ77.3%αࢨխԫ۟խԿΰ64.0%αΕڇխഏ
փຬسנΰ67.1%αΕڶ 12ᄣאࢨՂऱ՗Ֆΰ65.1%αΕ੡୮೭ற෻ृΰ63.8%αࢨ
ಯٖԳՓΰ73.2%αΖڼ؆Δڇ៭ृऱݾՠ֗໎ՠၸᐋΰ57.0%αٍ ᤚ൓ᇠ࿍ׂڶயΖ

ೈԱᎁ੡۞աഏٝߪاਢψխഏԳωΰ65.4%αऱԳՓ؆Δᎁ੡۞աਢψխഏଉཽԳω
ऱԳՓՈڶ࿑೏ऱֺࠏΰ56.0%αኙᇠ࿍ׂڇᏺףᎁٵტֱ૿ऱயԺ਍૿إრߠΖ 

նԼքΕ ۖኙ৙ႚ࿍ׂ।ق૤૿რߠऱ࠹๶ृঞለڍਢࠠՕᖂאࢨՂඒߛ࿓৫

ΰ31.1%αΕڇଉཽسנΰ22.8%αΕآദྤ՗Ֆΰ29.3%αΕڇ៭ΰ22.8%αΔ֠ࠡਢ
۩ਙ֗റᄐԳ୉ΰ29.0%αࡉᎁ੡۞աഏٝߪاਢψଉཽԳωΰ36.4%αऱԳՓΖ 
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4.15 ഏዚ৙ႚׂኙףൎؑاኙഏ୮ऱូ᥆ტऱڶய࿓৫ΰ।ԲԼ԰α 

նԼԮΕ ڶ 46.8%ऱ࠹๶ृᎁ੡ᇠ৙ႚ࿍ׂ౨ڶயףچ㺞ֆ㽬ኙഏ୮ऱូ᥆ტΖۖ
ᎁ੡ྤயऱ࠹๶ृঞګࠟڶԿΰ22.7%αΖڶ׼Կګΰ29.7%αऱ࠹๶ृᎁ੡ຍֱ૿
ऱګயཏຏΖ 

նԼԶΕ ։ิऱ࿨࣠᧩قΔᎁ੡ڶயऱ࠹๶ृΕ໛ᦟᇠ࿍ׂऱ࠹๶ृࡉᎁ੡ᇠ࿍ׂ

᤿ڣ࣍ٻऱԳՑ௽ᐛΔႜٵထઌڶ๶ृ࠹ტऱٵ։ᎁߪاൎഏףאױ 55 ᄣאࢨՂ
ԳՓΰ67.7%αΔۖᎁ੡ྤயऱ࠹๶ृՈፖլ໛ᦟ࿍ׂࡉᎁ੡ᇠ࿍ׂլףאױൎഏا
׏ਢտڍ๶ृԫᑌΔለ࠹ტऱٵ։ᎁߪ 15-24ᄣΰ33.0%αࡉ 25-39 ᄣΰ28.8%α
ऱԳՓΙהଚՕຝ։ኙᇠ࿍ׂڇຍֱ૿ऱګய।قψཏຏωΰ։ܑਢ 38.8%֗
34.4%αΖ 

նԼ԰Ε ࠡהऱԳՑ௽ᐛ։࣫᧩قΔᎁ੡ڶயऱ࠹๶ृΕ໛ᦟᇠ࿍ׂऱ࠹๶ृࡉᎁ

੡ᇠ࿍ᒧףאױൎഏߪا։ऱᎁٵტऱ࠹๶ृՈਢઌٵΖඒߛ࿓৫ڍ੡՛ᖂאࢨՀ

ΰ70.9%αࢨխԫ۟խԿΰ62.2%αΕڇխഏփسנچΰ65.6%αΕڶ 12ᄣאࢨՂऱ
՗Ֆΰ62.4%αΕਢ୮೭ற෻ृΰ58.9%αࢨಯٖԳՓΰ69.2%α֗ᎁ੡۞աഏߪا
ٝਢψխഏԳωऱԳՓΰ60.0%αΖ 

քԼΕ ۖኙ৙ႚ࿍ׂڇຍֱ૿।ق૤૿რߠऱ࠹๶ृঞለڍਢࠠՕᖂאࢨՂඒߛ࿓৫
ΰ34.3%αΕآദྤ՗Ֆΰ32.8%αΕڇ៭ΰ25.8%αΔ֠ ࠡਢ۩ਙ֗റᄐԳ୉ΰ31.8%αΕ
ᖂسΰ29.7%αࡉᎁ੡۞աഏٝߪاਢψଉཽԳωΰ40.3%αऱԳՓΖ 

4.16 ഏዚ৙ႚׂኙףൎؑاኙഏ୮ऱᎁᢝࡉԱᇞऱڶய࿓৫ΰ।ԿԼα 

քԼԫΕ 30.7%ऱ࠹๶ृᎁ੡ᇠ৙ႚ࿍ׂףڇ෡ؑاኙഏ୮ऱᎁᢝࡉԱᇞڶயΔڶ
32.7%ऱ࠹๶ृᎁ੡ྤயΔڶ׼Կګքΰ35.9%αऱ࠹๶ृᎁ੡ګயཏຏΖ 

քԼԲΕ ։ิऱ࿨࣠᧩قΔᎁ੡ڶயऱ࠹๶ृΕፖ໛ᦟᇠ࿍ׂऱ࠹๶ृࡉᎁ੡ᇠ࿍

᤿ڣ࣍ٻऱ௽ᐛΔຟਢႜٵထઌڶ๶ृ࠹யऱڶ૿ֱࠟ،ࠡڇׂ 55 ᄣאࢨՂԳՓ
ΰ57.8%αΙۖ ᎁ੡ྤயऱ࠹๶ृՈፖլ໛ᦟ࿍ׂࡉᎁ੡ᇠ࿍ׂ૿ֱࠟהࠡڇլ౨࿇

ཀش܂ऱ೶ृףԫᑌΔለڍ 1տ׏ 5-24ᄣΰ42.4%αࡉ 25-39ᄣΰ41.2%αऱԳՓΙ
யψཏຏωΰ։ܑਢګଚՕຝ։ᎁ੡࿍ׂऱה 43.4%֗ 40.9%αΖ 

քԼԿΕ ࠡהऱԳՑ௽ᐛ։࣫᧩قΔᎁ੡ڶயऱ࠹๶ृΕ໛ᦟᇠ࿍ׂऱ࠹๶ृࡉᎁ

੡ᇠ࿍ᒧڶ૿ֱࠟ،ࠡڇயऱ࠹๶ृՕࣂઌٵΖඒߛ࿓৫ڍ੡՛ᖂאࢨՀΰ64.0%α
ڶΰ52.9%αΕسנچփڇխԫ۟խԿΰ44.4%αΕࢨ 12ᄣאࢨՂऱ՗Ֆΰ47.2%αΕ
ਢ୮೭ற෻ृΰ43.2%αࢨಯٖԳՓΰ55.3%αΕݾՠ֗໎ՠၸᐋΰ37.4%α֗ᎁ੡
۞աഏٝߪاਢψխഏԳωऱԳՓΰ38.0%αΖ 

քԼ؄Ε ۖኙ৙ႚ࿍ׂڇຍֱ૿რߠ૤૿ऱ࠹๶ृঞለڍਢࠠՕᖂאࢨՂඒߛ࿓৫

ΰ53.0%αΕڇଉཽسנΰ37.5%αΕآദྤ՗Ֆΰ44.2%αΕڇ៭ΰ38.4%αΔ֠ࠡਢ
۩ਙ֗റᄐԳ୉ΰ49.4%αࡉᎁ੡۞աഏٝߪاਢψଉཽԳωΰ47.9%αऱԳՓΖ 
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քԼնΕ ፋྡྷ՛ิಘᓵԱ৙ႚ࿍ׂڇᏺൎଉཽؑاኙഏٝߪاऱᎁٵტΕኙഏ୮ऱ

ូ᥆ტࡉኙഏ୮ऱԱᇞऱயشΖ 

i. ೶ृףᎁ੡ຍ৙ႚ࿍ׂ౨ജףൎהଚኙഏٝߪاऱᎁٵტΔտ׏ 40-54 ᄣิܑऱ
೶ृףᎁ੡࿍ׂ౨ٻᨠ㽬ኬኬچዶຘψݺਢխഏԳωऱᨠ࢚Δא༼೏הଚኙഏ୮

ऱᎁٵტΖࠄڶ 55ᄣאࢨՂऱ೶ृףᎁ੡࿍ׂאױ࿑࿑༼೏הଚኙഏٝߪاऱᎁ
 ഏ୮ऱֲ墿ൎՕΖ۞ࠐՕຝ։ऱᐙ᥼ਢ܀ტΔٵ

ii. ೶ृףᎁ੡ᇠ࿍ׂڇױᐾਠழ࿍ᑉ֗࿑࿑ף෡הଚኙഏ୮ऱូ᥆ტΔڂ੡ഏዚΰլ
ਢ࿍ׂα౨ജ෰೯ᨠฒऱൣፃΰտ׏ 15-24ᄣࡉ 55ᄣאࢨՂิܑαΔٍᖿ࿇Աה
ଚኙഏ୮ऱൣტࡉᑷൣΙ܀ኙԫࠄ೶ࠐृף䇣Δຍጟტᤚڇഏዚ࿨ޔ৵ঁ್Ղܐ

থՀࠐΔۖូ᥆ტٍᙟհۖ௣؈Ζ 

iii. ࠄڶ೶ृףᎁ੡ຍ৙ႚ࿍ׂ౨ജףൎؑاኙഏ୮ऱԱᇞΔڕࠏտ׏ 15-24 ᄣิܑ
ൕխवሐԱ৻ᑌഀഏዚΖྥۖΔտ׏ 15-24 ᄣࡉ 25-39 ᄣิܑऱ೶ࠀृףլᎁ੡
࿍ׂ౨ജ࿯ղהଚڶڍޓᣂഏൣऱवᢝΔڂ੡،׽ਢ୶قխഏऱ෼उΖտ׏ 40-54
ᄣิܑऱ೶ृףᎁ੡࿍ׂאױ࿑࿑ף෡הଚኙഏ୮ऱᎁᢝΔۖ 55ᄣאࢨՂิܑঞ
ᎁ੡࿍ׂה࣍ܗڶଚףޓԱᇞഏ୮ऱ࿇୶ޡၞࡉΔڶ܀೶ृףᔆጊ྽૿༴ᢄऱഏ

 ኔൣΖܡ੒ਢسऱاԳچփࡉൣ

4.17 ༉ֲ৵ऱഏዚ৙ႚ࿍ׂփ୲ऱ༼ᤜ ΰ।ԿԼԫα 

քԼքΕ ڇլ༼قऱൣउՀΔڶնګԲΰ52.0%αऱ࠹๶ृ౨ജ࿯ղԫଡڶᣂֲ৵
ऱഏዚ৙ႚ࿍ׂ㡕୲ऱ༼ᤜΖለՕֺࠏऱ࠹๶ृ৬ᤜխഏ෼उ։ᣊऱ㡕୲

ΰ29.3%αΔ֠ࠡਢڶᣂषᄎسا෼उΰ12.5%αΔྥ৵ਢխഏᖵ׾։ᣊऱ㡕୲
ΰ13.7%αΔ֠ࠡਢႚอ֮֏Яᢌ๬ΰ7.3%αΖࠡה࿑ڍԳ।قტᘋᔊऱ㡕୲։ᣊڶ
խഏፖଉཽΰ5.6%αֱ֗چଅནټ໏ΰ5.0%αΖ 

քԼԮΕ ፋྡྷ՛ิಘᓵڇԿᣊ৬ᤜ㡕୲Ղڶለ෡Եऱ൶ಘΖڶڇᣂساऱ㡕୲ՂΔ

೶ݦृףඨ઎ࠩऱ྽૿ץਔ؄՟޹՟چᔼ࠹୭ृ߀৵ऱس੒ൣउΰտ׏ 25-39ᄣิ
ܑαΕՈݦඨچ૿إ༴ᢄԫ౳ऱساणउΔא࿯ଉཽؑا൅ݦࠐඨΖۖڇխഏऱࠐآ

࿇୶ऱ㡕୲ՂΔտ׏ 40-54ᄣऱิܑუ઎ࠩऱࠀॺඕტऱਙएᇩᠲΔۖਢԫ౳ࡩۍ
ऱس੒ቼउΔࠡؾऱՈਢ૞࿯ղଉཽԳॾ֨Δה္ܫࠀଚխ؇ਙڇࢌહ৵֭਍ထה

ଚΖۖڶᣂഏ୮२ګڣ༉ऱ㡕୲༉ؘႊਢ່ᄅऱ࣠ګࡉٙࠃΰڕՂ௧׈໑ᄎբ᥆መ

ழαΖ 
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4.18 ່ᔞٽᐾ࣋ഏዚ৙ႚׂऱழ੄ΰ।ԿԼԲα 

քԼԶΕ ڇնଡᐾ࣋ഏዚ৙ႚׂழ੄ऱᙇႈխΔՕຝ։ऱ࠹๶ृΰ39.3%αᎁ੡ເ
ඡᄅፊছ(ܛ෼ழऱᐾ࣋ழ੄)੡່ᔞٽᐾ࣋৙ႚׂऱழ੄Ζڶ׼Կګԫΰ31.2%αऱ
๶ृᎁ੡࣍ඡՂ࠹ 7 ழ۟ 11 ழऱ႓८ழ੄㡕ᐾ࣋ഏዚ৙ႚ࿍ׂ່੡ٽᔞΖۖڶ
15.7%ऱԳঞለ໛ᦟඡՂ 11រࢨ 11រתඡၴᄅፊছᐾ࣋ᇠ࿍ Ζׂࠡ ऱࠟଡழ੄Δה

๶ृΰ։ܑਢ࠹ৰ֟ᑇऱڶ׽ᄅፊছ֑֗ၴᄅፊছΔঞڰඣܛ ࡉ6.4% 2.3%αᎁ੡
 ᔞΖٽ

քԼ԰Ε ։ิ։࣫ऱ࿨࣠᧩قΔᎁ੡ເඡᄅፊছਢᐾ࣋ഏዚ৙ႚׂٽᔞऱழ੄ऱ࠹

๶ृႜٻਢ୮೭ற෻ृΰ46.0%αࢨಯٖԳՓΰ48.3%αΔۖ៭ᄐਢ۩ਙ֗റᄐԳ୉
ऱ࠹๶ृঞڶለۍ܅։ֺᎁ੡ຍழ੄ٽᔞΰ30.9%αΖ 

ԮԼΕ ፋྡྷ՛ิऱԫࠄ೶ृףᎁ੡Հ֑ 6ழࢨ 6ழתᐾנഏዚ৙ႚ࿍ׂլٽᔞΔڂ੡
ඡၴᄅፊছ؆Δࢨ੡႓८ழ੄㡕ޏ୮խΖೈԱ৬ᤜᐖᐾழ੄ࠩڃࢨՀఄڶ޲ଚᝫה

ڻऱΔۖࠡխԫ࠹൷אױΕ֑֗ඡαਢڰڕΰڻᐾ࣋ࠟ۟Կ֚ޢଚՈᎁ੡ᇠ࿍ׂה

ऱᐾ࣋ழၴᚨᇠڜඈڇඡၴᄅፊছΔᨃՕຝ։ऱؑاՈگאױ઎൓ࠩΔ܀ૹᓤᐾ࣋

ऱڻᑇլڍ֜ױΔܡঞᄎທګ࿏ᔭࡉ૤૿ऱტᤚΖࠄڶ೶ृףᎁ੡ڇאױඡՂ 6۟
11ழආشլࡳழᐾ࣋ഏዚ৙ႚ࿍ׂΔᨃᔚఄՠ܂Яլٵၸᐋऱؑاຟگאױ઎ࠩΖ 
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ॵᙕԫΚʳ ፋྡྷ՛ิಘᓵਐ֧ 

Focus Group (Stage 1) 
- Discussion Guide – 

 
A. Introduction by moderator and warm-up (10 minutes)  

1. Give standard introduction (open discussion, no right or wrong answers, audio & video 

recording and handling of information collected etc.) 

2. Explain ground rules, such as switch off mobiles, treat all comments with respect, get 

involved etc. 

3. Raise the objective of study – to collect views on the most effective way of promoting 

national education and evaluate the latest national anthem TV API series. 

4. Encourage participants to introduce themselves for ice-breaking and raise some 

relaxing topics, such as their interest to keep atmosphere relaxing. 

 

B. Views related to national identity, understanding of the country and sense of 

belonging (10 minutes)  

5. How would you describe your identity – would you say you are a Chinese, Hong Kong 

people, Chinese living in Hong Kong or Hong Kong people living in China? Why do you 

say so? 

6. How strong is your sense of belonging to and confidence in Hong Kong? 

7. How strong is your sense of belonging to and confidence in China? 

8. Are you familiar with China, for example in terms of its political, economic, social and 

technological conditions? 

9. As compared to one year ago, has your self-identity changed? How and why? 

10. As compared to one year ago, would you say your sense of belonging to Hong Kong 

increased, decreased or the same? Why do you say so? [If increased, probe:] What do 

you think are the reasons for the enhancement?  

11. As compared to one year ago, would you say your sense of belonging to China 

increased, decreased or the same? Why do you say so? [If increased, probe:] What do 

you think are the reasons for the enhancement?  

12. As compared to one year ago, would you say your knowledge and understanding of 

China increased or the same? Why do you say so? [If increased, probe:] How did you 

learn more about China? And what did you learn more? 

 

C. Views towards current measures in promoting national education (50 minutes) 

Now we are going to talk about matters related to national education.   

13. What do you think are the key components of national education? [Probe: boosting 

national identity, sense of belonging, national pride and knowledge of the country] 
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14. Are you aware of any ways/ channels in promoting national education in the past one 

year? These measures can be done by government departments or other 

non-government organizations.  Please tell me all the promotions you have ever seen 

or heard of. 

15. What is your overall impression towards those measures/ promotions? 

16. Now I am going to show you some recent national education promotions.  You may 

have already mentioned some of them.  [Show recent promotions in terms of different 

categories one by one] (Categories, e.g. publications, video clips, seminars/ worshops 

etc. with individual items as demonstrated practices will be shown to respondents. Each 

category takes around 10 mins.) 

17. Let’s talk about... [For each category, ask the following questions]  

i. Are you aware of it? Where did you learn about it? 

ii. What is your overall impression towards it? 

iii. What do you like or dislike about it? 

iv. Do you think it is effective in enhancing your: 

1. understanding of China 

2. sense of national identity 

3. sense of belonging to Hong Kong 

4. sense of belonging to China 

v. Do you think this is an effective channel to reach you? 

vi. Do you think it is effective in terms of the following perspectives: 

1. Cognitive – e.g. have better understanding of the latest development of China 

2. Conative – e.g. care more about the well-being of people in China (such as 

post-earthquake development in Sichuan) 

3. Behavioural – e.g. contribute more to mishaps in China 

vii. How can this item be further improved in terms of the following perspectives: 

1. Cognitive – refers to “understanding of the country” (e.g. ኙഏൣᎁᢝΕኙ܂੡

խഏԳऱ۞ݺᎁᢝ). 

2. Conative – refers to emotional attachment (specifically ፖխഏԳऱൣტᜤᢀΕ

ᣂ֨Εូ᥆ტ. 

3. Behavioural – refers to commitment (specifically, ᣋრ੡ഏ୮ࢭנ܂ᖜऱ۩੡).  

(The questions of 17 will be further modified according to the actual categories chosen for 

the discussion) 

18. Are there any suggestions on other ways/ channels that you consider effective in 

promoting national education? [Probe: different ways/ channels for different strata in 

society, including students, working adults, non-working adults, elderly etc.] 
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D. Views towards new options in promoting national education  (15 minutes) 

New options raised in Part C will be further discussed in this part. 

19. You have mentioned some new ways/ channels which are preferred but not yet 

available now.  Let’s discuss one by one in further details: 

i. Why do you think this is an effective channel to promote national education? 

ii. What contents will you suggest? 

iii. Who do you think are the main targets of this channel? 

20. If Internet was not spontaneously mentioned in Part C, it will be brought out for 

discussion: 

i. Do you find Internet an effective channel to promote national education? 

ii. What contents will you suggest? 

iii. Who do you think are the main targets of this channel? 

 

E. Comments on the latest TV API Series (20 minutes)  

21. Are you aware of a series of national anthem TV API which are broadcast daily in five 

Chinese television channels (TVB Jade, TVB HD Jade, ATV Home, Cable Finance Information 

Channel and Cable News)? 

22. Are you aware that different series of the TV API has been launched since 2004? [If yes, 

probe:] What are the differences that you could spot between them? 

23. The latest series is entitled “Great Developments of Our Country”.  Now I am going to 

show you this TV API and let’s have some discussions on it afterwards. [Explain to 

participants that the story in the first 15 seconds of the API may differ from week to week 

while the national anthem part in the last 45 seconds has always been the same since the 

commencement of broadcasting on 1 Oct 2009.] 

24. [After showing the TV API and ask the following questions]  

i. Have you watched it before? 

ii. From which channel did you watch it? 

iii. How often did you watch it? 

iv. Overall, is it appealing to you? Why? Why not? 

v. What do you like and dislike about it? (e.g. contents, characters, photography, way 

of presentation etc.) Why? 

vi. What do you think are the themes and the messages of this TV API? 

vii. Do you think it is effective to enhance people’s understanding of China? Why? 

viii. Do you think it is effective to enhance people’s sense of national identity? Why? 

ix. Do you think it is effective to enhance people’s sense of belonging? Why? 

x. Do you have any suggestions for improvement? 
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F. Views on the themes and contents of the next TV API series (10 minutes)  

25. Do you have any ideas or preferences on the themes and contents of the next TV API 

series? 

26. Do you have any ideas or preferences on the details, such as characters, photography, 

way of presentation etc.? 

27. Do you have any suggestions on the broadcasting channels and time etc.? 

 

G. Wrap-up (5 minutes)  

28. Do you have any extra comment or suggestion which we haven’t discussed before?  

Any more? 

29. Thanks participants and distribute incentives. 

 

Length of focus group: 120 minutes (max.) 

Note: The duration stated for each section is an estimation for reference only. The actual duration 

of each section will be adjusted by the moderator depending on the response of participants and 

the overall atmosphere.     
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Focus Group (Stage 2) 
- Discussion Guide – 

 
E. Introduction by moderator and warm-up (10 minutes)  

20. Give standard introduction (open discussion, no right or wrong answers, audio & video 

recording and handling of information collected etc.) 

21. Explain ground rules, such as switch off mobiles, treat all comments with respect, get 

involved etc. 

22. Raise the objective of study – to collect views on the most effective way of promoting 

national education and evaluate the latest national anthem TV API series. 

23. Encourage participants to introduce themselves for ice-breaking and raise some 

relaxing topics, such as their interest to keep atmosphere relaxing. 

 

F. Views related to national identity, understanding of the country and sense of 

belonging (10 minutes)  

24. How would you describe your identity – would you say you are a Chinese, Hong Kong 

people, Chinese Hong Kong people or Hong Kong Chinese people? Why do you say so? 

[Probe: What do you think are the differences between Chinese Hong Kong people and 

Hong Kong Chinese people?] 

25. How strong is your sense of belonging to and confidence in Hong Kong? 

26. How strong is your sense of belonging to and confidence in China? 

27. Are you familiar with China, for example in terms of its political, economic, social and 

technological conditions? 

28. As compared to a few years ago, has your self-identity changed? How and why? 

29. As compared to a few years ago, would you say your sense of belonging to Hong Kong 

increased, decreased or the same? Why do you say so? [If increased or decreased, 

probe:] What are the key contribution factors to such changes?  

30. As compared to a few years ago, would you say your sense of belonging to China 

increased, decreased or the same? Why do you say so? [If increased or decreased, 

probe:] What are the key contribution factors to such changes?  

31. As compared to a few years ago, would you say your knowledge and understanding of 

China increased or the same? Why do you say so? [If increased, probe:] How did you 

learn more about China? And what did you learn more? 

 

G. Views towards various approaches in promoting national education (50 minutes) 

Now we are going to talk about matters related to national education.   

32. What do you think are the key components of national education? [Probe: boosting 

national identity, sense of belonging, national pride and knowledge of the country] 
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33. Are you aware of any ways/ channels in promoting national education in the past one 

year? These measures can be done by government departments or other 

non-government organizations.  Please tell me all the promotions you have ever seen 

or heard of. 

34. What is your overall impression towards those measures/ promotions? 

35. Now I am going to show you some forms of national education promotions.  You may 

have already mentioned some of them.  [Show recent promotions in terms of different 

categories one by one] (Categories, e.g. publications, video clips, seminars/ exhibitions 

etc.) with individual items as demonstrated practices will be shown to respondents. 

Each category takes around 10 mins.) 

36. Let’s talk about... [For each category, ask the following questions]  

i. Are you aware of it? Where did you learn about it? 

ii. What is your overall impression towards it? 

iii. What do you like or dislike about it? 

iv. Do you think it is effective in terms of the following perspectives: 

1. Cognitive – e.g. have better understanding of the latest development of China 

[Probe: Why do you say so?] 

2. Conative – e.g. care more about the well-being of people in China (such as 

post-earthquake development in Sichuan) [Probe: Why do you say so?] 

3. Behavioural – e.g. contribute more to mishaps in China [Probe: Why do you 

say so?] 

v. How can this item be further improved to enhance its effectiveness (especially in 

terms of conative and behavourial perspectives)?  Let’s think about: 

1. Contents that can stir up your emotional feelings towards China/ enhance 

your national identity? [Stimulus materials such as newspaper clippings of 

China’s happenings will be used for discussion] 

2. Execution details (detailed discussion for publications but only brief 

discussion for other categories) 

[For publications, probe:] 

- Design [Respondents will be asked to design a preferred magazine on 

national education on paper with colour pencils] 

- Length/ format of articles 

- Distribution channels 

(The questions of 17 will be further modified according to the actual categories chosen for 

the discussion) 
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37. [The current and new promotion categories1 will be printed on small cards] In terms of 

the promotion categories shown on the cards, please select the categories which you 

consider effective in enhancing your: 

1. Understanding of China 

2. Sense of national identity 

3. Sense of belonging to Hong Kong 

4. Sense of belonging to China 

38. Are there any suggestions on other ways/ channels that you consider effective in 

promoting national education? [Probe: different ways/ channels for different strata in 

society, including students, working adults, non-working adults, elderly etc.] 

 

D. Comments on the latest TV API Series (20 minutes)  

20. Are you aware of a series of national anthem TV API which are broadcast daily in five 

Chinese television channels (TVB Jade, TVB HD Jade, ATV Home, Cable Finance Information 

Channel and Cable News)? 

21. Are you aware that different series of the TV API has been launched since 2004? [If yes, 

probe:] What are the differences that you could spot between them? 

22. The latest series is entitled “Great Developments of Our Country”.  Now I am going to 

show you this TV API and let’s have some discussions on it afterwards. [Explain to 

participants that the story in the first 15 seconds of the API may differ from week to week 

while the national anthem part in the last 45 seconds has always been the same since the 

commencement of broadcasting on 1 Oct 2009.] 

23. [After showing the TV API and ask the following questions]  

xi. Have you watched it before? 

xii. Overall, is it appealing to you? Why? Why not? 

xiii. What do you like and dislike about it? (e.g. contents, characters, photography, way 

of presentation etc.) Why? 

xiv. What do you think are the themes and the messages of this TV API? 

xv. Do you think it is effective to enhance people’s understanding of China? Why and 

why not?  What should be changed if we want to enhance the effectiveness? 

xvi. Do you think it is effective to enhance people’s sense of national identity? Why and 

why not?  What should be changed if we want to enhance the effectiveness? 

xvii. Do you think it is effective to enhance people’s sense of belonging? Why and why 

not?  What should be changed if we want to enhance the effectiveness? 

 

                                            
1 The promotion categories will include but not limited to publications, programmes on electronic media (such as TV 
documentaries, TV API, radio programmes), programmes or activities on new media (such as websites, online games), 
promotional activities (such as seminars, exhibitions, calendar etc.)  



ֆاඒࡡߛ୉ᄎഏاඒߛංᐖ੒೯რߠᓳ਷                                   
   
 

Consumer Search  ร 35଄ 

F. Views on the themes and contents of the next TV API series (10 minutes)  

24. Do you have any ideas or preferences on the themes and contents of the next TV API 

series?  

25. Here are some ideas on the themes of the next TV API.  Please discuss and categorize 

these options in order of preference. [Options will be printed on small cards for sorting]  

The options include those obtained at Stage 1: 

i. China’s recent achievements: Expo 2010 Shanghai China, China’s space 

development 

ii. China’s future development: unification with the world, going out of Asia 

iii. Acts or deeds that the country had done to benefit its people and the various 

places in the country 

iv. Achievements alongside with mishaps (earthquakes, snowstorms) 

v. China’s commitment to Hong Kong and its outlook on Hong Kong’s future 

vi. Collective memories involving Hong Kong 

vii. What Hong Kong people could do for the country 

viii. China’s ancient inventions  

ix. Various Chinese traditions and cultures 

x. Fighting of corruption 

26. Rationale behind the order of preference 

27. Do you have any suggestions on the broadcasting channels and time etc.? 

28. [Probe on the views towards the following broadcasting time if not mentioned above:] 

xi. Before the morning news report  

xii. Before the 6 pm or 6:30 news report 

xiii. Before the late news report after 11 pm 

xiv. Floating time between 6:00pm – mid-night (0:00) so that different segments of 

people would be able to watch it 

 

G. Wrap-up (5 minutes)  

29. Do you have any extra comment or suggestion which we haven’t discussed before?  

Any more? 

30. Thanks participants and distribute incentives. 

 

Length of focus group: 120 minutes (max.) 

Note: The duration stated for each section is an estimation for reference only. The actual duration 

of each section will be adjusted by the moderator depending on the response of participants and 

the overall atmosphere.     
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Focus Group (Stage 3) 
- Discussion Guide – 

 
A. Introduction by moderator and warm-up (10 minutes)  

39. Give standard introduction (open discussion, no right or wrong answers, audio & video 

recording and handling of information collected etc.) 

40. Explain ground rules, such as switch off mobiles, treat all comments with respect, get 

involved etc. 

41. Raise the objective of study – to collect views on the most effective way of promoting 

national education and evaluate the latest national anthem TV API series. 

42. Encourage participants to introduce themselves for ice-breaking and raise some 

relaxing topics, such as their interest to keep atmosphere relaxing. 

 

B. Views related to national identity, understanding of the country and sense of 

belonging (10 minutes)  

43. How would you describe your identity – would you say you are a Chinese, Hong Kong 

people, Chinese Hong Kong people or Hong Kong Chinese people? Why do you say so? 

[Probe: What do you think are the differences between Chinese Hong Kong people and 

Hong Kong Chinese people?] 

44. How strong is your sense of belonging to and confidence in Hong Kong? 

45. How strong is your sense of belonging to and confidence in China? 

46. Are you familiar with China, for example in terms of its political, economic, social and 

technological conditions? 

47. As compared to a few years ago, has your self-identity changed? How and why? 

48. As compared to a few years ago, would you say your sense of belonging to Hong Kong 

increased, decreased or the same? Why do you say so? [If increased or decreased, 

probe:] What are the key contribution factors to such changes?  

49. As compared to a few years ago, would you say your sense of belonging to China 

increased, decreased or the same? Why do you say so? [If increased or decreased, 

probe:] What are the key contribution factors to such changes?  

50. As compared to a few years ago, would you say your knowledge and understanding of 

China increased or the same? Why do you say so? [If increased, probe:] How did you 

learn more about China? And what did you learn more? 

 

C. Views towards various approaches in promoting national education (50 minutes) 

Now we are going to talk about matters related to national education.   

51. What do you think are the key components of national education? [Probe: boosting 

national identity, sense of belonging, national pride and knowledge of the country] 
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52. Are you aware of any ways/ channels in promoting national education in the past one 

year? These measures can be done by government departments or other 

non-government organizations.  Please tell me all the promotions you have ever seen 

or heard of. 

53. What is your overall impression towards those measures/ promotions? 

54. Now I am going to show you some forms of national education promotions.  You may 

have already mentioned some of them.  [Show recent promotions in terms of different 

categories one by one] (Categories, e.g. publications, video clips, seminars/ exhibitions 

etc.) with individual items as demonstrated practices will be shown to respondents. 

Each category takes around 10 mins.) 

55. Let’s talk about... [For each category, ask the following questions]  

i. Are you aware of it? Where did you learn about it? 

ii. What is your overall impression towards it? 

iii. What do you like or dislike about it? 

iv. Do you think it is effective in terms of the following perspectives: 

1. Cognitive – e.g. have better understanding of the latest development of China 

[Probe: Why do you say so?] 

2. Conative – e.g. care more about the well-being of people in China (such as 

post-earthquake development in Sichuan) [Probe: Why do you say so?] 

3. Behavioural – e.g. contribute more to mishaps in China [Probe: Why do you 

say so?] 

v. How can this item be further improved to enhance its effectiveness (especially in 

terms of conative and behavourial perspectives)?  Let’s think about: 

1. Contents that can stir up your emotional feelings towards China/ enhance 

your national identity? [Stimulus materials such as newspaper clippings of 

China’s happenings will be used for discussion] 

2. Execution details (detailed discussion for publications but only brief 

discussion for other categories) 

[For publications, probe:] 

- Design  

- Length/ format of articles 

- Distribution channels 

(The questions of 17 will be further modified according to the actual categories chosen for 

the discussion) 
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56. [The current and new promotion categories2 will be printed on small cards] In terms of 

the promotion categories shown on the cards, please select the categories which you 

consider effective in enhancing your: 

1. Understanding of China 

2. Sense of national identity 

3. Sense of belonging to Hong Kong 

4. Sense of belonging to China 

57. Are there any suggestions on other ways/ channels that you consider effective in 

promoting national education? [Probe: different ways/ channels for different strata in 

society, including students, working adults, non-working adults, elderly etc.] 

 

D. Comments on the latest TV API Series (20 minutes)  

20. Are you aware of a series of national anthem TV API which are broadcast daily in five 

Chinese television channels (TVB Jade, TVB HD Jade, ATV Home, Cable Finance Information 

Channel and Cable News)? 

21. Are you aware that different series of the TV API has been launched since 2004? [If yes, 

probe:] What are the differences that you could spot between them? 

22. The latest series is entitled “Great Developments of Our Country”.  Now I am going to 

show you this TV API and let’s have some discussions on it afterwards. [Explain to 

participants that the story in the first 15 seconds of the API may differ from week to week 

while the national anthem part in the last 45 seconds has always been the same since the 

commencement of broadcasting on 1 Oct 2009.] 

23. [After showing the TV API and ask the following questions]  

xviii. Have you watched it before? 

xix. Overall, is it appealing to you? Why? Why not? 

xx. What do you like and dislike about it? (e.g. contents, characters, photography, way 

of presentation etc.) Why? 

xxi. What do you think are the themes and the messages of this TV API? 

xxii. Do you think it is effective to enhance people’s understanding of China? Why and 

why not?  What should be changed if we want to enhance the effectiveness? 

xxiii. Do you think it is effective to enhance people’s sense of national identity? Why and 

why not?  What should be changed if we want to enhance the effectiveness? 

xxiv. Do you think it is effective to enhance people’s sense of belonging? Why and 

why not?  What should be changed if we want to enhance the effectiveness? 

 

                                            
2 The promotion categories will include but not limited to publications, programmes on electronic media (such as TV 
documentaries, TV API, radio programmes), programmes or activities on new media (such as websites, online games), 
promotional activities (such as seminars, exhibitions, calendar etc.)  
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F. Views on the themes and contents of the next TV API series (10 minutes)  

24. Do you have any ideas or preferences on the themes and contents of the next TV API 

series?  

25. Here are some ideas on the themes of the next TV API.  Please discuss and categorize 

these options in order of preference. [Options will be printed on small cards for sorting]  

The options include those obtained at Stage 1: 

xv. China’s recent achievements: Expo 2010 Shanghai China, China’s space 

development 

xvi. China’s future development: unification with the world, going out of Asia 

xvii. Acts or deeds that the country had done to benefit its people and the various 

places in the country 

xviii. Achievements alongside with mishaps (earthquakes, snowstorms) 

xix. China’s commitment to Hong Kong and its outlook on Hong Kong’s future 

xx. Collective memories involving Hong Kong 

xxi. What Hong Kong people could do for the country 

xxii. China’s ancient inventions  

xxiii. Various Chinese traditions and cultures 

xxiv. Fighting of corruption 

26. Rationale behind the order of preference 

27. Do you have any suggestions on the broadcasting channels and time etc.? 

28. [Probe on the views towards the following broadcasting time if not mentioned above:] 

xxv. Before the morning news report  

xxvi. Before the 6 pm or 6:30 news report 

xxvii. Before the late news report after 11 pm 

xxviii. Floating time between 6:00pm – mid-night (0:00) so that different segments 

of people would be able to watch it 

 

G. Wrap-up (5 minutes)  

29. Do you have any extra comment or suggestion which we haven’t discussed before?  

Any more? 

30. Thanks participants and distribute incentives. 

 

Length of focus group: 120 minutes (max.) 

Note: The duration stated for each section is an estimation for reference only. The actual duration 

of each section will be adjusted by the moderator depending on the response of participants and 

the overall atmosphere.     
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ॵᙕԲΚʳ ሽᇩრߠᓳ਷๯๶ृહནᇷற 

ԫ.ʳ  ܑࢤ

 Գᑇ ۍ։ֺ ףᦞۍ։ֺ 

 46.7% 43.7% 1314 ߊ

Ֆ 1690 56.3% 53.3% 

᜔ᑇ 3 004 100.0% 100.0% 

Բ.ʳ  ᤿ڣ

 Գᑇ ۍ։ֺ ףᦞۍ։ֺ 

15 – 24ᄣ 615 20.5% 14.9% 

25 – 39ᄣ 634 21.1% 27.1% 

40 – 54ᄣ 875 29.1% 30.5% 

55ᄣאࢨՂ 867 28.9% 27.0% 

 ࿠ 13 0.4% 0.4%ڃ࿪ࢴ

᜔ᑇ 3 004 100.0% 100.0% 

Կ.ʳ ඒߛ࿓৫ 

 Գᑇ ۍ։ֺ ףᦞۍ։ֺ 

 ЯؔᆇႼ 130 4.3% 3.9%ߛඒ࠹آ

՛ᖂ 363 12.1% 11.5% 

խᖂΰխԫ۟խԿα 408 13.6% 13.5% 

խᖂΰխ؄۟խնα 891 29.7% 29.4% 

ቃઝΰխք۟խԮα 305 10.2% 9.6% 

റՂΰॺᖂۯᓰ࿓α 254 8.5% 8.6% 

ՕᖂᖂאࢨۯՂ 637 21.2% 22.8% 

 ࿠ 16 0.5% 0.6%ڃ࿪ࢴ

᜔ᑇ 3 004 100.0% 100.0% 
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؄.ʳ  ᑇڣ۰ࡺཽڇ

 Գᑇ ۍ։ֺ ףᦞۍ։ֺ 

֟࣍Կ0.3 %0.3 9 ڣ% 

Կ࣍֟۟ڣԮ1.1 %1.1 34 ڣ% 

ԮאࢨڣՂ 2 957 98.4% 98.4% 

 ࿠ 4 0.1% 0.1%ڃ࿪ࢴ

᜔ᑇ 3 004 100.0% 100.0% 

ն.ʳ  چسנ

 Գᑇ ۍ։ֺ ףᦞۍ։ֺ 

խഏփຬ 822 27.4% 26.9% 

ଉཽ 2 077 69.1% 69.7% 

؆ഏ 94 3.1% 3.1% 

 ࿠ 11 0.4% 0.3%ڃ࿪ࢴ

᜔ᑇ 3 004 100.0% 100.0% 

ք.ʳ ՗Ֆڣ᤿ 

 Գᑇ ۍ։ֺ ףᦞۍ։ֺ 

12ᄣאՀ 488 16.2% 18.5% 

12ᄣאࢨՂ 1 314 43.7% 43.1% 

բദΔڶ޲՗Ֆ 164 5.5% 5.9% 

 ՗Ֆ    1 129 37.6% 35.4%ڶ޲ദΔآ

 ࿠ 19 0.6% 0.6%ڃ࿪ࢴ

᜔ᑇ 3 004 100.0% 100.0% 
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Ԯ.ʳ ᆖᛎ੒೯֗ٝߪ៭ᄐ 

 Գᑇ ۍ։ֺ ףᦞۍ։ֺ 

 ៭ 1 489 49.6% 54.4%ڇ

ᆖ෻Я۩ਙԳ୉ЯറᄐԳ୉Я᎖ܗറᄐԳ୉ 622 20.7% 23.5% 

֮୉Яࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉ 513 17.1% 18.0% 

 ՠ֗໎ՠၸᐋ 257 8.6% 9.5%ݾ

 ࿠ 97 3.2% 6.2%ڃ࿪ࢴ

ॺڇ៭ 1 515 50.4% 45.6% 

ᖂ10.5 %14.0 421 س% 

୮೭ற෻ृ 451 15.0% 14.4% 

ಯٖԳՓ 476 15.8% 15.1% 

ৱᄐԳՓ 136 4.5% 4.5% 

 0.4% 0.3% 10 הࠡ

 ࿠ 21 0.7% 0.7%ڃ࿪ࢴ

᜔ᑇ 3 004 100.0% 100.0% 



ֆاඒࡡߛ୉ᄎഏاඒߛංᐖ੒೯რߠᓳ਷                                   
   
 

Consumer Search  ร 43଄ 

ॵᙕԿΚʳ  ڗᚨ෷ऱอૠᑇڃᓳ਷ߠᣂሽᇩრڶ

ሽᇩᇆᒘᙇᑌ᜔ᑇʳ   10 000 

ྤயऱሽᇩᇆᒘ   888 

ሽᇩ९᥼  301  
ॺ۰ڛሽᇩ  217  
ႚటᇆᒘ  303  
ᙑሽᇩ  67  

 யऱሽᇩᇆᒘ   9 112ڶ

  ๶  3 357ࢴڛ۰
  755 5  ڛயऱ۰ڶ

 ሽᇩᇆᒘ   5 755ڛயऱ۰ڶ

 020 3   ࠴ംګݙ

լפګଡூ   2 751 
  ๶  58ࢴ๶ृ࠹

  ๶  35ࢴຜת
ം܂࠴ᐒ  16  
  ౨൷ᤛଡூ  2 642آ

யऱሽᇩᇆᒘαʳڶᚨ෷ΰഗ࣍ڃ   33.0% 
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ॵᙕ؄Κʳ ം࠴ 

CONSUMER SEARCHΰ壄ᒔؑ໱ઔߒխ֨α ം࠴ᒳᇆΰ SNαΚ  

ሽᇩᇆᒘ  : 2891ʳ 6687 ۰֪ሽᇩΚ  

ጥΰ׌ SUPαΚ  ᒳᙀΰ EDITαΚ  ீ᧭ΰ CHECKαΚ  

 
J7187 ഏاඒߛංᐖ੒೯֗ሽီ৙ႚ࿍ׂψᔕᅇߺ࿓ω٨ߓრߠᓳ਷  
 

տฯဲ  
 
μᦰנνړ܃Μس٣Я՛ݺࡦ䞢࠹䦹ਙࢌψֆاඒࡡߛ୉ᄎω䄊ࡡಜΔ೚ጹԫଡڶᣂ

ψഏاඒߛංᐖ੒೯ω䄊რߠᓳ਷Δუش༓։ᤪ܃ٵ೚ଡ១࿍䄊๶ംΖڍ᝔܃䄊܂ٽΜ  
 

ጉܑ࠹๶ृ  
 
S1. ࣍طᙟᖲࢼᑌ䄊Ꮑ૞Δᓮംૠୖڇ܃փΔٞৢ܃ԫڶ٥༓ۯڍ  15 ᄣ Ղԫאࢨ 

ਣཚ່֟ڶ  ؄ඡ  䢆৫不䄊୮அګ୉ࡋΛఎമ䄊୮அ႗ՠএ୆ૠ䄊Ζμ໢ᙇν  
 

 
 

ڶ ................. 1 μჄᐊ࿠ூν ۯ         

 
 

ᩒ ................. 2 μ࿨ޔ๶ംν  

 

S2. μᦰנν੡䦹ֱঁᙟᖲࢼᑌΔݺ䞢უ๶ം䞤䞤መ䦹ֲس䢇ԫۯΖ  
ᓮം䢆μᦰנ S1 ࿠ூΰګ୉ᑇؾανۯ୮அګ୉հխΔᢰԫۯএ䞤䞤መ䦹ֲس

䄊ࡋΛμڕኙֱ୆堚ᄑΔᓮಳംޢଡ୮அګ୉ֲسऱִٝν  

μ໢ᙇν  
 

 
 

۞ա ............... 1 μᦰנ១տν  

 
 

Գהࠡ ............ 2 μᦰנνݺუٵ᫽೚ଡ๶
ംΔ຾ᅀ܃ᓮ᫽䓰ᦫሽᇩΖ  

 
μڕᙇխ୮அګ୉լڇΔಳംν᫽Օપ༓រ䢆⎟ࡋΛμಖᙕڃ୮ழၴڇሽᇩ౐Ղν  
μ᠏ڕངᓫᇩኙွΔᓮૹ៿տฯဲࡉ១տν  
 

១տ  
 
μᦰנνࡩݺ ______Δএ壄ᒔؑ໱ઔߒխ֨䄊ઔߒ୉Ζࡋଡઔگࢬߒႃ䄊ᇷற׽ᄎش

࿪ኙঅയΖୖٵᖞ᧯อૠ։࣫܂  
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μுኙ۰֪ሽᇩν  
࠴ം׌  

รԫຝ։Κഏاඒߛංᐖ੒೯  
Q1. ؁ᙇႈνޢנ։Λμᔚੌᦰߪ䄊܃୲ݮ䓰شٽᎁ੡ᢰԫ؁؁՗່ᔞ܃  ʳ

μ໢ᙇν  
 

এխഏԳݺ  .................................... 1 

এଉཽԳݺ  .................................... 2 

এଉཽ䄊խഏԳݺ  ............................ 3 

এխഏ䄊ଉཽԳݺ  ............................ 4 

ΔᓮုࣔΝהࠡ  ___________________________________ 
 
Q2. Λࡋ᧢এᩒࡳছֺለএ㺞䦹Εஇ䦹ڣնٵ։ߪاଡഏࡋኙ۞աএխഏԳ܃   

μ໢ᙇν  
 

 
 

㺞䦹 ........................................... 1 
 
 

இ䦹 ........................................... 2 

 ᩒ᧢ ........................................... 3 

 ᩒრߠЯࢴ࿠ ................................. 9 
 
Q3. ছֺለνڣնٵΚנኙխഏ䄊ូ᥆ტμᏁ૞ழᦰ܃  ʳ এ㺞䦹Εஇ䦹ࡳএᩒ᧢

Λμ໢ᙇνࡋ  
 
 
 㺞䦹 ........................................... 1 

 
 

இ䦹 ........................................... 2 

 ᩒ᧢ ........................................... 3 

 ᩒრߠЯࢴ࿠ ................................. 9 
 

Q4. ছֺለνڣնٵΚנԱᇞμᏁ૞ழᦰୖٵኙխഏ䄊ᎁᢝ܃  ʳ এڍ䦹Ε֟䦹ࡳ
এᩒ᧢ࡋΛμ໢ᙇν  
 
 
䦹ڍ  ........................................... 1 

 
 

֟䦹 ........................................... 2 

 ᩒ᧢ ........................................... 3 

 ᩒრߠЯࢴ࿠ ................................. 9 
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Q5.  ᓮംڶ܃ᩒᦫመΕ┊መࢨ൷ᤛመμᔚੌᦰנᙇႈνءࡋЯଡμᦰנઌᣂᇷಛؓ
؀νΛμڍᙇν  
 
μᔚੌᦰנᇷಛؓ؀ν ʳ

 kidults ʳ
μڶᏁ૞ழᦰנν䢆٤ཽ၌መ ˆ˃˃ ၴխᖂΕॹ֟ڣխ֨Εֆ٥

ቹ஼塢٤ٵᒵ ˢ˞ Ζ࠷၄౉܍Ⴊᚭೃ࿛೸֪փ۔ۍΕࢋܓঁ ʳ

1 

՛rࣽ՗ ʳ

μrڶᏁ૞ழᦰנνאᘣ՗ᖄᦰ䄊ᑓڤංᐖֆاඒߛΔ׌૞এຘ

መᖂீ܍၄੔࿇Ζ ʳ

2 

ढע  

ֆاຏಛ ʳ

μڶᏁ૞ழᦰנν䢆 ˄ˋ ೴اਙࠃ೭๠ᘬᇬࣚ೭խ֨Εֆ٥ቹ஼

塢ٵֆاඒߛᇷᄭխ֨࿛܍၄౉࠷Ζ ʳ

3 

ᒴrڶࠐ੄ਚ ʳ

μrڶᏁ૞ழᦰנνࡋଡᆏطؾ࿓տত׌਍Δ䢆 ˅˃˃ˌ ڣ ˆ ִນਣ

ཚԲඡՂ ˊ រ䢆ྤ䆬ፈፇ؀ᐾנΖ ʳ

20 

ʳ֮ ֏९ࣾ ʳ

μrڶᏁ૞ழᦰנνࡋଡᆏؾտฯխഏ䄊ॺढᔆ֮֏ᙊขΔ䢆 ˅˃˃ˌ

ڣ ˉ ִນਣཚֲխ֑䢆ྤ䆬ፈፇ؀ᐾנΖ ʳ

21 

ሽ ီ ᆏ

ؾ ʳ

rߧ՗ٵ௅Կۍઞ ʳ

μrڶᏁ૞ழᦰנνࡋଡᆏطؾᢌԳ്ᄃನ׌਍Δ䢆 ˅˃˃ˋ ڣ ˄˄

ִນਣཚֲխ֑䢆ྤ䆬ፈፇ؀ᐾנΖ ʳ

22 

ጻ଄ ʳ ֆاඒࡡߛ୉ᄎጻ଄ʳ 40 

ψᗨᄕԳسΗಥ᣸षᆢωֆاඒߛ୶ᥦʳ 60 

˅˃˄˃ψᔕᅇߺ࿓ωڣᖟʳ

ʳ

61 

ං ᐖ ੒

೯ ʳ

խဎԳࡉ٥اഏمګքԼڣࡌၡป๻ૠֺ᝛ʳ 62 

୆वሐЯאՂઃྤ ʳ 99 
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Q6.  ྤᓵ܃հছڶᩒᦫመΕ┊መࢨ൷ᤛመຟړΔᖞ᧯䓰ᝑΔ܃ᎁ੡אμᔚੌᦰנഏ

Λμ໢ᙇνࡋᩒயࡳயΕཏຏڶএߛඒا䓰ංᐖഏڤν䄊ীڤංᐖীߛඒا  
 

μᔚੌᦰנীڤν யʳڶ  ཏຏʳ ᩒய ʳ ᩒრߠЯࢴ࿠ʳ

ढע  3 2 1 9 

ሽီᆏؾЯሽီ৙ႚׂ  3 2 1 9 

ጻ଄  3 2 1 9 
ංᐖ੒೯Δڕࠏ୶ᥦЯֺ᝛  3 2 1 9 

 
Q7.  (a) ʳ ᩒயࡳயΕཏຏڶ䄊৬ᤜֱூএߛඒا䄊ංᐖഏנᇿ۰ᦰݺᎁ੡܃

ூνμ໢ᙇνֱנΛμᔚੌᦰࡋ  
 

μᔚੌᦰֱנூν யʳڶ  ཏຏʳ ᩒய ʳ ᩒრߠЯࢴ࿠ʳ

ጻՂሏᚭʳ 3 2 1 9 
䢆ጻీᐘנ䄊ᐖܫʳ 3 2 1 9 
ሽီം࿠ֺ᝛ʳ 3 2 1 9 
ሽ؀৙ႚʳ 3 2 1 9 
䢆ᚭೃᐾ࣋ሽᐙছᐾ࣋ʳ

ഏاඒߛ৙ႚׂʳ

3 2 1 9 

੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦʳ 3 2 1 9 
փੌٌچቸʳ 3 2 1 9 
ഏاඒ܍ߛ၄ᓰ࿓ʳ 3 2 1 9 

 
(b) ٘܃ᄎ༼ᤜᢰ䢅ֱऄ䓰ංᐖഏاඒࡋߛΛ٘ࡋڶΛ  

 
ϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵ  
 
ϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵϵ  

 



ֆاඒࡡߛ୉ᄎഏاඒߛංᐖ੒೯რߠᓳ਷                                   
   
 

Consumer Search  ร 48଄ 

Q8.  䢆䞤䞤ႜመ᯹ڍጟ䄊ංᐖীڤᇙ૿Δ܃ᎁ੡ᢰ༓ጟڶאױய᯹ංᐖഏاඒߛʳ

ᙇνڍ࿠ூνμנΛμլᦰࡋڶΛ٘ࡋ  
 

 Q8 ʳ ڤயංᐖীڶ  
 รԫ༼֗ ֗༽הࠡ   
ढע  1 1 
ሽီᆏؾЯሽီ৙ႚׂ  2 2 
ጻ଄  3 3 
ංᐖ੒೯Δڕࠏ୶ᥦЯֺ᝛  4 4 
ጻՂሏᚭʳ 5 5 
䢆ጻీᐘנ䄊ᐖܫʳ 6 6 
ሽီം࿠ֺ᝛ʳ 7 7 
ሽ؀৙ႚʳ 8 8 
䢆ᚭೃᐾ࣋ሽᐙছᐾ࣋ഏاඒߛ৙ႚׂʳ 9 9 
੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦʳ 10 10 
փੌٌچቸʳ 11 11 
ഏاඒ܍ߛ၄ᓰ࿓ʳ 12 12 

˲˲˲˲˲˲˲˲˲˲˲˲˲˲˲˲˲˲˲˲˲˲˲ΔᓮုࣔΝڤංᐖীהࠡ  
 
Q9.  ᓮംڶ܃ᘋᔊڍ䢅Աᇞխഏᢰֱ૿䄊֮֏ृࢨഏൣࡋΛμၲ࣋ᠲΔլᦰנ࿠ூν

μڍᙇν  
 

 Q9 ʳ ᘋᔊڶ
ऱփ୲  

խഏऱ່ᄅ೯ኪΰڕΝՂ௧׈໑αʳ 1 
խഏऱ࿇୶෼उ ʳ  
षᄎʳ֗سا 2 
ਙए֗ऄ৳ΰڕΚؚᚰ຅ۆαʳ 3 
ᆖᛎʳ 4 
ઝݾ࿇୶ʳ 5 

խဎ֮֏ऱտฯ ʳ  
ளሏᑷរЯپ໘नᑗʳ 6 
ଅՒԳൣʳ 7 
ᖵ֮׾֏ʳ 8 
෻ʳچ 9 
ഏጰΰڕΚ֛פЯխ᠔ᢐЯಁᆺαʳ 10 

ΔᓮုࣔΝהࠡ ___________________________ 

________________________________________ 
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รԲຝ։Κሽီ৙ႚ࿍ׂ  

Q10.  (a) ᓮം䢆ʳ 2009 ڣ 10 ছ੡ַؾִࠩ ʳ 䄊ഏዚ৙ႚࢌᩒ䢆ሽီ┊መਙڶ܃

࿍ׂࡋΛࡋᙀ࿍ׂ׻ψᔕᅇߺ࿓ωΔ䢆ເඡᄅፊছΔᄎ䢆 5 ଡሽီ᙮ሐᐾ
࣋ΖμᏁ૞ழթᦰנνץਔྤᒵፈፇ؀Εྤᒵ೏堚ፈፇ؀Ε؀ཽءီࠅΕڶ

ᒵತᆖᇷಛڶٵ؀ᒵᄅፊ؀ᐾ࣋Ζࡋᙀഏዚ৙ႚ࿍ׂૹរ୶෼ഏ୮৬ഏքԼ

ኙഏൣ䄊ᎁᢝΖμ໢ا෡ଉཽؑף༉Δګٵ䄊ዝ᧢Δડ᧩ഏ୮䄊࿇୶ࠐאڣ

ᙇν  
 

 
 

ڶ ................. 1  

 
 

ᩒ ................. 2 μሂംψଡԳᇷறων  

ʳ

(b)䢆ʳ መװ 1 ଡִփʳ Λࡋڻڍᙀഏዚ৙ႚ࿍ׂ༓ࡋመ┊܃  
 

 
 

ڻ    

 
(c) ᓮംڶ܃༓᝻რࡋᙀഏዚ৙ႚ࿍ׂΛএॺൄ᝻რΕ᝻რΕཏຏΕ୆᝻რ

Λμ໢ᙇνࡋॺൄ୆᝻რࡳ  
 

ॺൄʳ

᝻რʳ

 
᝻რʳ

ʳ

ཏຏ ʳ

ʳ

୆᝻რʳ

ॺൄ  
୆᝻რʳ

ᩒრߠʳ

Яࢴ࿠ʳ

5 4 3 2 1 9 

 
(d) ܃ᎁ੡䢆μດԫᦰ؁נ՗νֱ૿Δഏዚ৙ႚ࿍ׂএڶயΕཏຏࡳᩒயࡋΛ

μ໢ᙇν  
 

யʳڶ  ཏຏʳ ᩒய ʳ ᩒრߠЯࢴ࿠ʳ

ტٵ։䄊ᎁߪاኙഏ܃㺞ף ʳ 3 2 1 9 

ኙխഏ䄊ូ᥆ტ܃㺞ף ʳ 3 2 1 9 

Աᇞୖٵኙխഏ䄊ᎁᢝ܃෡ף ʳ 3 2 1 9 
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Q11. ࿠ூνנΛμၲ࣋ᠲΔլᦰࡋუՀԫᙀ䄊ഏዚ৙ႚ࿍ׂԵ૿ᝑ䢅঻䞧փ୲܃ 
μڍᙇν  

 
 Q11 

Հԫᙀഏዚ৙ႚ

࿍ׂփ୲ऱ༼ᤜ  
խഏ෼उ ʳ  
່ᄅ೯ኪΰڕΚՂ௧׈໑࿛αʳ 1 
խ؇ساਙ࿜ʳ 2 
षᄎسا෼उʳ 3 
ʳٻ࿇୶ֱࠐآ 4 

խഏᖵ׾ ʳ  
࿇ࣔʳזײ 5 
ႚอ֮֏ʳ 6 
ᆖᖵऱેᣄ֗ᗣᒭʳ 7 

խഏፖଉཽ ʳ  
ഏ࿜ፖଉཽࠐآ࿇୶ऱᣂএʳ 8 
խഏፖଉཽऱڃٵ٥ᖋʳ 9 
ଉཽԳ֭਍֗ಥ᣸లഏऱຜஉʳ 10 

ΔᓮုࣔΝʳהࠡ

 
______________________________________________ ʳ

 

 
 
Q12. ᙇႈνμ໢ᙇνנΛμດԫᦰࡋٽᎁ੡ᢰଡழ੄ᐾ࣋ഏዚ৙ႚ࿍ׂএ່ᔞ܃   
 

 Q12 
່ᔞٽऱழ੄  

ඣڰᄅፊছʳ 1 

֑ၴᄅፊছʳ 2 

ເඡᄅፊছʳ

μᏁ૞ழթᦰנνՀ֑ 6 រࢨ 6 រתᄅፊʳ
3 

႓८ழ੄ ʳ

μᏁ૞ழթᦰנν࡙ඡ 7 រ۟ 11 រʳ
4 

ඡၴᄅፊছʳ

μᏁ૞ழթᦰנν࡙ඡ 11 រࢨ 11 រתᄅፊʳ
5 

ʳ

ΔᓮုࣔΝהࠡ ______________________ 
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ଡԳᇷற  
 
μ๶ം୉Κം࠹ڶࢬ๶ृν  
 
D1. ಖᙕ๯๶ृܑࢤΚ  
 

ߊ ....................................... 1 

Ֆ ....................................... 2 
 
D2. ᓮം܃䄊ڣ᤿Օપএ༓ڍΛμאՂԫֲسڻૠጩν  
 

15Ё 24ᄣ ............................... 1 

25Ё 39ᄣ ............................... 2 

40Ё 54ᄣ ............................... 3 

55ᄣאࢨՂ ............................ 4 

࿠ڃ࿪ࢴ ............................... 9 
 
D3. ᓮം່܃೏ᦰࠩ༓ृࢨ్ڣᩅ䞧࿓৫ࡋΛμڕᖂسΔܛ෼ழ༉ᦰࢨ్ڣ࿓৫ν 

 

ЯؔᆇႼߛඒ࠹آ ................... 1 ቃઝΰխք۟խԮα ................ 5 

՛ᖂ ................................... 2 റՂΰॺᖂۯᓰ࿓α ................ 6 

խᖂΰխԫ۟խԿα ................. 3 ՕᖂᖂאࢨۯՂ ...................... 7 

խᖂΰխ؄۟խնα ................. ࿠ڃ࿪ࢴ 4 ............................. 9 

 
D4. ᓮം܃䢆ଉ᜔ཽ۰ࡺ٥䦹༓ࡋڣڍΛ  
ʳ ʳ

֟࣍Կڣ ............................... 1 

Կ࣍֟۟ڣԮڣ ....................... 2 

ԮאࢨڣՂ ............................. 3 

࿠ڃ࿪ࢴ ............................... 9 

 
D5. ᓮം܃䄊چسנ䢆ᢰࡋΛ  
ʳ ʳ

խഏփຬ ............................... 1 

ଉཽ .................................... 2 

؆ഏ .................................... 3 

ᓮုࣔഏ୮ټጠΚϵϵϵϵϵϵϵϵϵ  

࿠ڃ࿪ࢴ ............................... 9 

ʳ
D6.   ᓮംࠉ܃୮۰䢆ᢰԫ೴ࡋΛμ܂׽փຝᙇᑌ጑൳ν  
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ଉཽ୾  ԰ᚊ۫  ԰ᚊࣟ  ᄅ੺۫  ᄅ੺ࣟ  

1 խ۫೴  5 ई࣎ڞ  8 ႓Օט  10 ᆷॹ ೴ק 14   

2 ᨜ג  6 ෡ֽ䩆  9 ᨠჀ  11 ಆ᨜  15 Օ୕  

3 ࣟ೴  7 ԰ᚊৄ    12 ֢॰ ضޥ 16   

4 ত೴      13 ցி  17 ۫ ಥ  

      18 ᠦ୾    

࿠ڃ࿪ࢴ 19  
  
D7. ᓮംڶ܃ᩒגՖࡋΛμגڶڕՖΔಳംνՕ୆Օመ 12 ᄣࡋΛ  

μڕᩒגՖΔಳംνএբദآࡳദࡋΛ  
 

ՖגՀ䄊אᄣ˅˄ڶ ..................... 1 ʳ

ڶ ˄˅ᄣאࢨՂ䄊גՖ .................. 2 ʳ ʳ

բദΔᩒגՖ .......................... 3 μױ׽໢ᙇν  

ՖגദΔᩒآ .......................... 4 ʳ μױ׽໢ᙇν  
 
D8. ᓮംࠉ܃୮ڶᩒՠࡋ܂Λץਔ۞ա೚سრ ᚥৢٞԳ֫ʳृࢨ  ۖᩒگԳՠ䄊ՠ

ΛࡋৱᄐԳՓࡳΕ୮೭ற෻ृΕಯٖԳՓسএᖂ܃Δಳംν᯹܂ᩒՠ࣠ڕΖμ܂  
 

܂ՠڶ ..................................1 μം D9ν  

ᖂس ..................................... 2 ѫ  

୮೭ற෻ृ ............................. 3 Ѩ  

ಯٖԳՓ ............................... 4 Ѩ μം D10ν  

ৱᄐЯ؈ᄐԳՓ ........................ 5 Ѩ  

___________________ΰᓮုࣔαΚהࠡ  Ѩ  

࿠ڃ࿪ࢴ ............................... 9 ѭ  

 
D9.  ᓮം܃෼ழ䄊ʳ ៭ۯ ʳ এᩅ䞧ࡋΛμլױᦰנ࿠ூν  
 

ᆖ෻ࢨ۩ਙԳ୉ ...................... 1 ድልᄐᑵᒭՠԳ ...................... 6 

റᄐԳ୉ ............................. 2 ՠᢌ֗ڶᣂԳ୉ ...................... 7 

റᄐԳ୉ܗ᎖ ........................ 3 ᖲ؀֗ᖲᕴᖙ܂୉֗ᇘ಻୉ ......... 8 

֮୉ ................................... 4 ॺݾ๬ՠԳ ........................... 9 

ࣚ೭ՠࢨ܂೸ࢋᔭഇԳ୉ ........... ࿠ڃ࿪ࢴ 5 ............................. 10 

 
D10. ݺ䞢䢆Ԯִխ۟ԶִխཚၴᄎڶรԲၸ੄䄊ઔߒΔᄎאஆᓫᄎڤݮᜰ۩Ζᓮ

ംڶ܃ᩒᘋᔊ೶ࡋףΛ  
 

ᘋᔊڶ ................................ 1 μᒔᎁټࡩΕሽᇩν  

ᩒᘋᔊ ................................ 2  

μᦰנν๶ംբᆖګݙΔ٦ԫڍڻ᝔൞䄊೶ፖΖڍ᝔Μ  
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ॵᙕնΚʳ ਊ๯๶ृહནᇷற։࣫ऱٌՐ٨। 

ٌՐ٨।ؾᙕ 
 

।ԫΚ ኙഏߪا։ऱᎁٵ ...................................................................................................55 

।ԲΚ ፖնڣছઌֺΔኙഏٝߪاᎁٵऱ᠏᧢.................................................................56 

।ԿΚ ፖնڣছઌֺΔኙഏ୮ऱូ᥆ტऱ᠏᧢.................................................................57 

।؄Κ ፖնڣছઌֺΔኙഏ୮ऱᎁᢝࡉԱᇞऱ᠏᧢ .........................................................58 

।նΚ ኙഏاඒߛᇷಛؓ؀ऱᎁव ....................................................................................59 

।քΚ ֆاඒࡡߛ୉ᄎנठ㡻ढऱࠧٱၦ֗੔࿇چរ .....................................................61 

।ԮΚ ෼ڶංᐖഏاඒߛᑓڤऱڶய࿓৫ ........................................................................61 

।ԶΚ עאढංᐖഏاඒߛऱڶய࿓৫ ............................................................................62 

।԰Κ אሽီᆏؾ/ሽီ৙ႚׂංᐖഏاඒߛऱڶய࿓৫ ................................................63 

।ԼΚ אጻ଄ංᐖഏاඒߛऱڶய࿓৫ ............................................................................64 

।ԼԫΚ אංᐖ੒೯Δڕࠏ୶ᥦ/ֺ᝛ංᐖഏاඒߛऱڶய࿓৫.........................................65 

।ԼԲΚ ංᐖഏاඒߛ৬ᤜֱூऱڶய࿓৫ ........................................................................66 

।ԼԿΚ אሽ؀ᆏؾංᐖᆏؾඒߛऱڶய࿓৫.....................................................................67 

।Լ؄Κ אᜰᙄփੌٌچቸංᐖഏاඒߛऱڶய࿓৫ .........................................................67 

।ԼնΚ אᜰᙄሽီം࿠ֺ᝛ංᐖഏاඒߛऱڶய࿓৫Ω .................................................68 

।ԼքΚ اؑٻא੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦංᐖഏاඒߛऱڶய࿓৫ ..........................69 

।ԼԮΚ אᜰᙄഏاඒ܍ߛ၄ᓰ࿓ංᐖഏاඒߛऱڶய࿓৫ .............................................70 
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।ԼԶΚ ࣍ᚭೃᐾ࣋ሽᐙছᐾ࣋ഏاඒߛ৙ႚׂאංᐖഏاඒߛऱڶய࿓৫...................71 

।Լ԰Κ אጻՂሏᚭංᐖഏاඒߛऱڶய࿓৫.....................................................................72 

।ԲԼΚ אጻీᐘڤנऱᐖܫංᐖഏاඒߛऱڶய࿓৫ .....................................................73 

।ԲԼԫΚࠡ࠹ה๶ृ༼֗ऱڶயංᐖഏاඒߛᑓڤ .............................................................74 

।ԲԼԲΚ࠹๶ृᎁ੡ڶயऱഏاඒߛංᐖᑓڤΩรԫ༼֗ .................................................75 

।ԲԼԿΚ࠹๶ृᎁ੡ڶயऱഏاඒߛංᐖᑓڤΩڶࢬ༼֗ .................................................78 

।ԲԼ؄Κ࠹๶ृტᘋᔊऱഏاඒߛᓰᠲ ................................................................................83 

।ԲԼնΚൕ ڣ2009 ๶ृ࠹མ઎መഏዚ৙ႚׂऱآছ੡ַΔ઎መ֗ؾ10ִࠩ ..................87 

।ԲԼքΚམ઎መഏዚ৙ႚׂऱ࠹๶ृڇመװԫଡִփ઎ഏዚ৙ႚׂऱڻᑇ ......................88 

।ԲԼԮΚ࠹๶ृኙഏዚ৙ႚ࿍ׂऱ໛ᦟ࿓৫ ........................................................................89 

।ԲԼԶΚഏዚ৙ႚׂኙףൎؑاऱഏߪا։ऱᎁٵტऱڶய࿓৫......................................91 

।ԲԼ԰Κഏዚ৙ႚׂኙףൎؑاኙഏ୮ऱូ᥆ტऱڶய࿓৫ .............................................93 

।ԿԼΚ ഏዚ৙ႚׂኙףൎؑاኙഏ୮ऱᎁᢝࡉԱᇞऱڶய࿓৫......................................95 

।ԿԼԫΚ࠹๶ृኙֲ৵ऱഏዚ৙ႚ࿍ׂփ୲ऱ༼ᤜ .............................................................97 

।ԿԼԲΚ່ᔞٽᐾ࣋ഏዚ৙ႚׂऱழ੄ ................................................................................98 
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।ԫΚʳ ኙഏߪا։ऱᎁٵ 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

ਢխഏԳʳݺ 15.8% 24.0% 24.7% 29.3% 24.5% 
ਢଉཽԳʳݺ 28.4% 29.4% 26.7% 17.8% 25.3% 
ਢଉཽऱխഏԳʳݺ 13.3% 17.2% 17.2% 25.3% 18.8% 
ਢխഏऱଉཽԳʳݺ 42.4% 28.6% 30.7% 26.5% 30.7% 
ʳהࠡ 0.1% 0.7% 0.6% 1.1% 0.7% 

 
ʳچسנ

ʳ
խഏփຬʳ ଉཽʳ ؆ഏʳ

᜔ૠʳ

ਢխഏԳʳݺ 35.2% 19.8% 36.1% 24.5% 
ਢଉཽԳʳݺ 12.0% 30.9% 15.8% 25.3% 
ਢଉཽऱխഏԳʳݺ 20.8% 18.3% 13.0% 18.8% 
ਢխഏऱଉཽԳʳݺ 31.5% 30.4% 29.0% 30.7% 
ʳהࠡ 0.5% 0.5% 6.1% 0.7% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

ਢխഏԳʳݺ 25.4% 27.9% 28.5% 19.4% 24.5% 
ਢଉཽԳʳݺ 19.9% 21.5% 26.0% 31.3% 25.3% 
ਢଉཽऱխഏԳʳݺ 18.9% 22.4% 15.1% 14.8% 18.8% 
ਢխഏऱଉཽԳʳݺ 34.7% 27.5% 29.9% 34.0% 30.7% 
ʳהࠡ 1.1% 0.7% 0.5% 0.5% 0.7% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

ਢխഏԳʳݺ 23.5% 16.4% 26.9% 29.8% 29.2% 24.5% 
ਢଉཽԳʳݺ 27.0% 26.4% 23.8% 17.2% 32.9% 25.3% 
ਢଉཽऱխഏԳʳݺ 16.8% 13.8% 21.8% 26.9% 17.9% 18.8% 
ਢխഏऱଉཽԳʳݺ 32.0% 43.4% 26.6% 25.3% 19.4% 30.7% 
ʳהࠡ 0.8% – 0.8% 0.7% 0.5% 0.7% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 
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।ԲΚʳ ፖնڣছઌֺΔኙഏٝߪاᎁٵऱ᠏᧢ 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

ൎʳף 35.8% 37.3% 37.5% 34.6% 36.4% 
྇இʳ 6.4% 3.0% 3.3% 3.9% 3.9% 
ʳ᧢ޏڶ޲ 57.6% 59.4% 58.3% 56.9% 58.0% 
࿠ʳࢴЯߠრڶ޲ 0.2% 0.3% 0.9% 4.5% 1.7% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

ൎʳף 32.5% 31.2% 34.8% 42.0% 39.9% 36.4% 
྇இʳ 6.2% 2.7% 3.9% 3.7% 3.1% 3.9% 
ʳ᧢ޏڶ޲ 54.1% 64.6% 60.8% 54.2% 56.4% 58.0% 
࿠ʳࢴЯߠრڶ޲ 7.2% 1.6% 0.5% 0.1% 0.6% 1.7% 

 
ʳچسנ

ʳ
խഏփຬʳ ଉཽʳ ؆ഏʳ

᜔ૠʳ

ൎʳף 35.8% 36.9% 34.5% 36.4% 
྇இʳ 2.5% 4.3% 6.4% 3.9% 
ʳ᧢ޏڶ޲ 58.6% 57.9% 53.8% 58.0% 
࿠ʳࢴЯߠრڶ޲ 3.1% 0.9% 5.4% 1.7% 

 
ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

ൎʳף 37.3% 24.1% 38.3% 45.2% 36.4% 
྇இʳ 2.2% 8.0% 3.9% 1.8% 3.9% 
ʳ᧢ޏڶ޲ 59.3% 66.2% 55.6% 51.7% 58.0% 
࿠ʳࢴЯߠრڶ޲ 1.2% 1.7% 2.2% 1.2% 1.7% 
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।ԿΚʳ ፖնڣছઌֺΔኙഏ୮ऱូ᥆ტऱ᠏᧢ 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

ൎʳף 32.0% 31.8% 36.5% 38.9% 35.1% 
྇இʳ 9.2% 4.9% 5.0% 4.5% 5.4% 
ʳ᧢ޏڶ޲ 58.7% 63.2% 58.2% 53.2% 58.3% 
࿠ʳࢴЯߠრڶ޲ Ω 0.2% 0.3% 3.4% 1.1% 

 
ʳچسנ

ʳ
խഏփຬʳ ଉཽʳ ؆ഏʳ

᜔ૠʳ

ൎʳף 36.6% 34.2% 45.8% 35.1% 
྇இʳ 3.2% 6.2% 7.1% 5.4% 
ʳ᧢ޏڶ޲ 58.1% 59.0% 43.9% 58.3% 
࿠ʳࢴЯߠრڶ޲ 2.1% 0.6% 3.2% 1.1% 

 
ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

ൎʳף 38.1% 23.0% 37.4% 41.9% 35.1% 
྇இʳ 2.8% 11.1% 4.1% 3.7% 5.4% 
ʳ᧢ޏڶ޲ 58.3% 65.1% 57.1% 53.7% 58.3% 
࿠ʳࢴЯߠრڶ޲ 0.8% 0.9% 1.5% 0.7% 1.1% 
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।؄Κʳ ፖնڣছઌֺΔኙഏ୮ऱᎁᢝࡉԱᇞऱ᠏᧢ 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

ᏺڍʳ 73.1% 63.4%  66.1% 59.5% 64.5% 
྇֟ʳ 1.7% 1.0% 2.7% 2.0% 1.9% 
ʳ᧢ޏڶ޲ 25.2% 35.5% 31.0% 34.7% 32.4% 
࿠ʳࢴЯߠრڶ޲ Ω 0.1% 0.2% 3.8% 1.2% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

ᏺڍʳ 48.3% 60.5% 63.9% 70.8% 73.7% 64.5% 
྇֟ʳ 3.5% 3.2% 2.1% 1.1% 0.5% 1.9% 
ʳ᧢ޏڶ޲ 42.0% 35.7% 33.6% 28.1% 25.8% 32.4% 
࿠ʳࢴЯߠრڶ޲ 6.2% 0.6% 0.3% Ω Ω 1.2% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

ᏺڍʳ 61.6% 62.1% 62.7% 69.8% 64.5% 
྇֟ʳ 1.2% 2.1% 3.4% 1.8% 1.9% 
ʳ᧢ޏڶ޲ 37.0% 33.6% 32.8% 28.2% 32.4% 
࿠ʳࢴЯߠრڶ޲ 0.2% 2.3% 1.2% 0.2% 1.2% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

ᏺڍʳ 66.2% 76.1% 56.5% 58.7% 62.1% 64.5% 
྇֟ʳ 1.8% 0.5% 2.6% 1.9% 3.9% 1.9% 
ʳ᧢ޏڶ޲ 31.7% 23.4% 39.3% 34.6% 32.7% 32.4% 
࿠ʳࢴЯߠრڶ޲ 0.3% - 1.7% 4.7% 1.4% 1.2% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

ᏺڍʳ 71.2% 62.1% 62.8% 64.5% 
྇֟ʳ 0.6% 2.2% 3.5% 1.9% 
ʳ᧢ޏڶ޲ 28.0% 35.7% 32.9% 32.4% 
࿠ʳࢴЯߠრڶ޲ 0.2% - 0.8% 1.2% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ
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।նΚʳ ኙഏاඒߛᇷಛؓ؀ऱᎁव 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

ढʳע      
˾˼˷̈˿̇̆ʳ 24.5% 10.9% 5.3% 2.0% 8.8% 
՛ࣽ՗ʳ 5.1% 9.3% 8.5% 4.9% 7.2% 
ֆاຏಛʳ 6.8% 6.3% 6.7% 5.5% 6.2% 

ሽီᆏؾʳ      
ᒴڶࠐ੄ਚʳ 27.4% 24.2% 20.6% 13.0% 20.6% 
֮֏९ࣾʳ 11.8% 10.0% 12.1% 10.4% 11.0% 
ઞʳۍ௅Կٵ՗ߧ 10.5% 7.2% 6.5% 5.9% 7.1% 

ጻ଄ʳ      
ֆاඒࡡߛ୉ᄎጻ଄ʳ 34.6% 34.6% 32.1% 16.0% 28.9% 

ංᐖ੒೯ʳ      
ψᗨᄕԳسΗಥ᣸षᆢω

ֆاඒߛ୶ᥦʳ
11.2% 11.8% 14.8% 15.6% 13.6% 

˅˃˄˃ψᔕᅇߺ࿓ωڣᖟʳ 3.1% 4.1% 4.8% 5.1% 4.4% 
խဎԳࡉ٥اഏمګքԼ

ၡป๻ૠֺ᝛ʳڣࡌ
38.4% 33.4% 39.7% 33.6% 36.0% 

լवሐЯאՂઃྤʳ 26.1% 33.1% 37.2% 47.9% 37.3% 
ʳ

ඒߛ࿓৫ʳ
ʳ

՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ
᜔ૠʳ

ढʳע       
˾˼˷̈˿̇̆ʳ 1.8% 1.2% 6.5% 14.0% 16.7% 8.8% 
՛ࣽ՗ʳ 6.0% 7.0% 8.5% 7.3% 6.4% 7.2% 
ֆاຏಛʳ 5.0% 4.8% 7.4% 7.3% 5.3%. 6.2% 

ሽီᆏؾʳ       
ᒴڶࠐ੄ਚʳ 12.7% 18.0% 23.8% 25.0% 19.6% 20.6% 
֮֏९ࣾʳ 7.8% 10.0% 12.8% 8.1% 13.8% 11.0% 
ઞʳۍ௅Կٵ՗ߧ 6.9% 6.8% 8.0% 6.7% 6.4% 7.1% 

ጻ଄ʳ       
ֆاඒࡡߛ୉ᄎጻ଄ʳ 12.2% 18.9% 31.9% 35.5% 36.7% 28.9% 

ංᐖ੒೯ʳ       
ψᗨᄕԳسΗಥ᣸षᆢω

ֆاඒߛ୶ᥦʳ
14.7% 15.2% 14.5% 14.5% 9.8% 13.6% 

˅˃˄˃ψᔕᅇߺ࿓ωڣᖟʳ 4.8% 6.4% 4.4% 4.0% 3.0% 4.4% 
խဎԳࡉ٥اഏمګք

Լڣࡌၡป๻ૠֺ᝛ʳ
32.2% 34.7% 39.1% 39.5% 32.8% 36.0% 

լवሐЯאՂઃྤʳ 52.5% 44.1% 32.9% 30.5% 34.0% 37.3% 
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ʳچسנ

ʳ
խഏփຬʳ ଉཽʳ ؆ഏʳ

᜔ૠʳ

ढʳע     
˾˼˷̈˿̇̆ʳ 4.9% 10.4% 3.8% 8.8% 
՛ࣽ՗ʳ 8.8% 6.9% 0.9% 7.2% 
ֆاຏಛʳ 6.8% 6.1% 5.5% 6.2% 

ሽီᆏؾʳ     
ᒴڶࠐ੄ਚʳ 16.7% 22.3% 16.5% 20.6% 
֮֏९ࣾʳ 10.1% 11.4% 12.9% 11.0% 
ઞʳۍ௅Կٵ՗ߧ 8.4% 6.8% 3.1% 7.1% 

ጻ଄ʳ     
ֆاඒࡡߛ୉ᄎጻ଄ʳ 22.6% 31.8% 19.8% 28.9% 

ංᐖ੒೯ʳ     
ψᗨᄕԳسΗಥ᣸षᆢω

ֆاඒߛ୶ᥦʳ
17.5% 12.3% 11.6% 13.6% 

˅˃˄˃ψᔕᅇߺ࿓ωڣᖟʳ 6.3% 3.6% 6.1% 4.4% 
խဎԳࡉ٥اഏمګքԼ

ၡป๻ૠֺ᝛ʳڣࡌ
36.1% 36.0% 35.7% 36.0% 

լवሐЯאՂઃྤʳ 42.9% 34.7% 45.8% 37.3% 
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।քΚʳ ֆاඒࡡߛ୉ᄎנठ㡻ढऱࠧٱၦ֗੔࿇چរ 
㡻ढʳ ၦʳࠧٱ ੔࿇چរʳ

˾˼˷̈˿̇̆ʳ ˉ˃ʿ˃˃˃ʳ

 ˉ˃˃ ᖲዌ֗խᖂʳܓۋૡᔹπ˾˼˷̈˿̇̆ρऱॺၴڍ
 ஼ࢋʳ
 ࠼೽ࢋʳ
 ೸໱ʳ
 ঁࢋܓʳ
 ᇖ฾ष˂ඒߛխ֨ʳ
 ৢ૒ᄎࢬʳ
 ֆاඒߛᇷᄭխ֨ʳ

՛ࣽ՗ʳ ˄˅˃ʿ˃˃˃ʳ
 ˌ˃˃ ᖲዌΕ՛ᖂ֗ؔᆇႼʳܓۋૡᔹπ՛ࣽ՗ρᠧ፾ऱॺၴڍ
 ֆاඒߛᇷᄭխ֨ʳ

ֆاຏಛʳ ˊ˃ʿ˃˃˃ʳ

 ٤ཽֆ٥ৢ㧈ᙄࠃ๠ʳ
 ˄ˋ ೴اਙࠃ೭๠ᘬᇬࣚ೭խ֨ʳ
 ൈ֮ᆟᝤՀٺֆ٥ቹ஼塢֮֗ൈ໱چʳ
 ֆاඒߛᇷᄭխ֨ʳ

˅˃˄˃ψᔕᅇߺ࿓ωڣᖟʳ ˄˄˃ʿ˃˃˃ʳ

 ˄ˋ ೴اਙࠃ೭๠ᘬᇬࣚ೭խ֨ʳ
 ൈ֮ᆟᝤՀٺֆ٥ቹ஼塢Εٺ೴ՕᄎഘΕଉཽ֮֏խ֨֗ଉ

ཽᖵ׾໑ढ塢ʳ

 ֆاඒߛᇷᄭխ֨ʳ
 
।ԮΚʳ ෼ڶංᐖഏاඒߛᑓڤऱڶய࿓৫ 

ʳ யʳڶ ཏຏʳ யʳڶ޲ ࿠ʳࢴЯߠრڶ޲

ሽီᆏؾЯሽီ৙ႚׂʳ 75.5% 15.2% 7.6% 1.7% 
ංᐖ੒೯Δڕࠏ୶ᥦЯֺ᝛ʳ 54.5% 26.5% 15.3% 3.6% 
ጻ଄ʳ 45.2% 28.7% 19.2% 6.9% 
ढʳע 39.9% 33.6% 22.3% 4.2% 
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।ԶΚʳ  ய࿓৫ڶऱߛඒاढංᐖഏעא
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 27.2% 35.1% 38.5% 53.7% 39.9% 
ཏຏʳ 44.9% 40.6% 35.8% 17.8% 33.6% 
ྤயʳ 27.7% 23.4% 22.8% 17.2% 22.3% 
࿠ʳࢴЯߠრڶ޲ 0.1% 0.8% 2.8% 11.3% 4.2% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 52.8% 50.9% 39.3% 33.9% 30.8% 39.9% 
ཏຏʳ 17.8% 27.8% 36.5% 40.3% 38.5% 33.6% 
ྤயʳ 13.3% 16.9% 23.1% 24.4% 28.9% 22.3% 
࿠ʳࢴЯߠრڶ޲ 16.2% 4.3% 1.0% 1.4% 1.7% 4.2% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 43.4% 47.6% 30.9% 30.3% 39.9% 
ཏຏʳ 35.0% 25.1% 37.1% 43.0% 33.6% 
ྤயʳ 20.1% 19.1% 30.3% 25.7% 22.3% 
࿠ʳࢴЯߠრڶ޲ 1.5% 8.2% 1.8% 1.0% 4.2% 

 
ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

யʳڶ 43.3% 31.6% 42.8% 42.4% 39.9% 
ཏຏʳ 32.6% 34.6% 33.2% 34.3% 33.6% 
ྤயʳ 18.0% 30.5% 20.0% 19.9% 22.3% 
࿠ʳࢴЯߠრڶ޲ 6.0% 3.3% 4.0% 3.4% 4.2% 
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।԰Κʳ  ய࿓৫ڶऱߛඒاሽီ৙ႚׂංᐖഏ/ؾሽီᆏא
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 66.9% 72.5% 78.9% 79.5% 75.5% 
ཏຏʳ 22.7% 19.3% 14.2% 8.2% 15.2% 
ྤயʳ 10.3% 8.0% 6.4% 6.9% 7.6% 
࿠ʳࢴЯߠრڶ޲ 0.1% 0.1% 0.5% 5.4% 1.7% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 74.7% 68.4% 84.4% 76.6% 71.4% 75.5% 
ཏຏʳ 16.7% 22.4% 9.3% 9.1% 18.5% 15.2% 
ྤயʳ 8.2% 9.0% 3.8% 7.7% 9.0% 7.6% 
࿠ʳࢴЯߠრڶ޲ 0.4% 0.2% 2.6% 6.6% 1.2% 1.7% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

யʳڶ 72.1% 74.0% 80.5% 75.5% 
ཏຏʳ 16.7% 19.9% 12.4% 15.2% 
ྤயʳ 11.0% 6.0% 6.2% 7.6% 
࿠ʳࢴЯߠრڶ޲ 0.3% 0.1% 0.9% 1.7% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ

 
ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

யʳڶ 80.7% 66.8% 6.9% 5.3% 75.5% 
ཏຏʳ 13.1% 18.4% 15.8% 14.0% 15.2% 
ྤயʳ 4.3% 13.4% 6.9% 5.3% 7.6% 
࿠ʳࢴЯߠრڶ޲ 1.9% 1.3% 1.5% 1.6% 1.7% 
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।ԼΚʳ  ய࿓৫ڶऱߛඒاጻ଄ංᐖഏא
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 34.2% 43.6% 46.3% 51.9% 45.2% 
ཏຏʳ 39.9% 36.4% 31.3% 11.8% 28.7% 
ྤயʳ 25.8% 18.8% 18.9% 16.5% 19.2% 
࿠ʳࢴЯߠრڶ޲ 0.2% 1.2% 3.6% 19.9% 6.9% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 52.0% 50.3% 44.4% 43.7% 39.8% 45.2% 
ཏຏʳ 9.6% 23.4% 30.5% 35.9% 36.9% 28.7% 
ྤயʳ 12.6% 18.3% 22.2% 17.8% 21.9% 19.2% 
࿠ʳࢴЯߠრڶ޲ 25.8% 8.1% 2.9% 2.7% 1.5% 6.9% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 43.3% 35.2% 52.2% 51.4% 47.2% 45.2% 
ཏຏʳ 33.2% 40.1% 23.8% 9.7% 26.8% 28.7% 
ྤயʳ 20.2% 24.7% 12.5% 17.9% 20.1% 19.2% 
࿠ʳࢴЯߠრڶ޲ 3.3% - 11.5% 21.0% 5.6% 6.9% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

யʳڶ 50.2% 38.6% 47.4% 45.8% 45.2% 
ཏຏʳ 26.7% 28.6% 29.6% 29.9% 28.7% 
ྤயʳ 14.4% 26.5% 16.0% 18.6% 19.2% 
࿠ʳࢴЯߠრڶ޲ 8.6% 6.3% 7.0% 5.7% 6.9% 
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।ԼԫΚʳ  ய࿓৫ڶऱߛඒا୶ᥦ/ֺ᝛ංᐖഏڕࠏංᐖ੒೯Δא
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 42.8% 49.5% 55.4% 65.4% 54.5% 
ཏຏʳ 35.9% 32.7% 27.4% 13.7% 26.5% 
ྤயʳ 20.8% 16.5% 15.3% 11.3% 15.3% 
࿠ʳࢴЯߠრڶ޲ 0.5% 1.3% 1.9% 9.7% 3.6% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 65.5% 64.7% 57.3% 47.4% 43.2% 54.5% 
ཏຏʳ 13.6% 19.6% 26.7% 33.3% 33.8% 26.5% 
ྤயʳ 7.7% 11.9% 14.5% 17.8% 21.7% 15.3% 
࿠ʳࢴЯߠრڶ޲ 13.2% 3.7% 1.5% 1.6% 1.4% 3.6% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 58.7% 63.3% 47.5% 43.9% 54.5% 
ཏຏʳ 26.1% 18.8% 28.7% 35.4% 26.5% 
ྤயʳ 13.6% 11.9% 20.4% 19.4% 15.3% 
࿠ʳࢴЯߠრڶ޲ 1.6% 6.0% 3.5% 1.2% 3.6% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 50.4% 45.1% 69.1% 64.3% 49.5% 54.5% 
ཏຏʳ 30.5% 35.7% 18.4% 13.1% 26.6% 26.5% 
ྤயʳ 17.3% 18.8% 7.1% 12.3% 19.1% 15.3% 
࿠ʳࢴЯߠრڶ޲ 1.8% 0.4% 5.5% 10.3% 4.8% 3.6% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

யʳڶ 45.6% 52.8% 55.7% 54.5% 
ཏຏʳ 32.2% 32.2% 24.9% 26.5% 
ྤயʳ 20.9% 14.1% 15.2% 15.3% 
࿠ʳࢴЯߠრڶ޲ 1.3% 0.9% 4.1% 3.6% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ
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ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

யʳڶ 59.8% 42.4% 60.0% 57.1% 54.5% 
ཏຏʳ 23.2% 29.7% 23.1% 28.8% 26.5% 
ྤயʳ 11.7% 25.4% 12.7% 11.5% 15.3% 
࿠ʳࢴЯߠრڶ޲ 5.2% 2.6% 4.3% 2.6% 3.6% 

 
।ԼԲΚʳ ංᐖഏاඒߛ৬ᤜֱூऱڶய࿓৫ 

 

ʳ யʳڶ ཏຏʳ யʳڶ޲ ࿠ʳࢴЯߠრڶ޲

ሽ؀৙ႚʳ 65.4% 22.4% 10.6% 1.7% 
փੌٌچቸʳ 62.9% 21.1% 12.4% 3.6% 
ሽီം࿠ֺ᝛ʳ 62.3% 22.9% 12.8% 2.1% 
੔࿇ਙࢌ੒೯˂๻ਜԵ໱ࠦʳ 53.8% 26.0% 17.2% 3.1% 
ഏاඒ܍ߛ၄ᓰ࿓ʳ 44.9% 28.2% 23.5% 3.3% 
࣍ᚭೃᐾ࣋ሽᐙছᐾ࣋ഏا

ඒߛ৙ႚׂʳ
43.8% 24.0% 28.7% 3.5% 

ጻՂሏᚭʳ 40.2% 28.6% 24.7% 6.6% 
ጻీᐘڤנऱᐖܫʳ 32.1% 27.7% 33.5% 6.7% 
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।ԼԿΚʳ  ய࿓৫ڶऱߛඒاංᐖഏؾሽ؀ᆏא
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 47.2% 59.7% 68.4% 77.9% 65.4% 
ཏຏʳ 33.7% 27.8% 22.6% 10.1% 22.4% 
ྤயʳ 19.0% 11.7% 8.0% 7.5% 10.6% 
࿠ʳࢴЯߠრڶ޲ - 0.7% 0.9% 4.5% 1.7% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 77.2% 73.0% 66.4% 58.6% 56.8% 65.4% 
ཏຏʳ 8.7% 16.4% 22.9% 30.7% 27.9% 22.4% 
ྤயʳ 6.8% 8.0% 10.3% 10.6% 15.1% 10.6% 
࿠ʳࢴЯߠრڶ޲ 7.3% 2.6% 0.5% 0.1% 0.2% 1.7% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 63.8% 48.4% 73.0% 75.4% 66.4% 65.4% 
ཏຏʳ 24.7% 32.7% 16.9% 11.5% 23.1% 22.4% 
ྤயʳ 10.6% 19.0% 7.0% 8.2% 9.3% 10.6% 
࿠ʳࢴЯߠრڶ޲ 0.8% - 3.1% 4.8% 1.2% 1.7% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

யʳڶ 60.4% 61.9% 72.7% 65.4% 
ཏຏʳ 27.2% 27.4% 16.3% 22.4% 
ྤயʳ 12.1% 10.0% 8.8% 10.6% 
࿠ʳࢴЯߠრڶ޲ 0.3% 0.6% 2.1% 1.7% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ

 
।Լ؄Κʳ  ய࿓৫ڶऱߛඒاቸංᐖഏੌٌچᜰᙄփא

᤿ʳڣ
ʳ

˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ
᜔ૠʳ

யʳڶ 69.6% 64.3% 58.1% 63.5% 62.9% 
ཏຏʳ 20.5% 22.8% 24.8% 15.4% 21.1% 
ྤயʳ 9.9% 12.0% 15.2% 10.8% 12.4% 
࿠ʳࢴЯߠრڶ޲ - 0.9% 1.8% 10.2% 3.6% 
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।ԼնΚʳ  ய࿓৫ڶऱߛඒاᜰᙄሽီം࿠ֺ᝛ංᐖഏא
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 47.0% 55.4% 66.3% 73.3% 62.3% 
ཏຏʳ 31.9% 28.8% 22.4% 12.4% 22.9% 
ྤயʳ 21.1% 15.1% 10.7% 8.1% 12.8% 
࿠ʳࢴЯߠრڶ޲ - 0.7% 0.6% 6.2% 2.1% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 73.7% 74.4% 63.0% 56.6% 50.7% 62.3% 
ཏຏʳ 10.1% 16.8% 23.8% 28.9% 29.5% 22.9% 
ྤயʳ 6.8% 7.3% 12.6% 13.9% 19.3% 12.8% 
࿠ʳࢴЯߠრڶ޲ 9.5% 1.6% 0.6% 0.6% 0.5% 2.1% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 67.4% 71.6% 51.8% 50.9% 62.3% 
ཏຏʳ 20.0% 15.8% 29.1% 31.5% 22.9% 
ྤயʳ 11.4% 8.6% 19.2% 17.1% 12.8% 
࿠ʳࢴЯߠრڶ޲ 1.2% 3.9% - 0.4% 2.1% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 59.1% 47.8% 74.6% 72.2% 62.5% 62.3% 
ཏຏʳ 26.0% 32.8% 16.6% 11.2% 22.1% 22.9% 
ྤயʳ 14.2% 19.4% 6.6% 8.6% 13.8% 12.8% 
࿠ʳࢴЯߠრڶ޲ 0.8% - 2.3% 8.1% 1.6% 2.1% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

யʳڶ 52.5% 64.2% 64.2% 62.3% 
ཏຏʳ 29.8% 24.1% 21.6% 22.9% 
ྤயʳ 17.6% 11.3% 11.9% 12.8% 
࿠ʳࢴЯߠრڶ޲ 0.2% 0.4% 2.3% 2.1% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ
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।ԼքΚʳ  ய࿓৫ڶऱߛඒا੒೯Я๻ਜԵ໱ࠦංᐖഏࢌ੔࿇ਙاؑٻא
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 49.3% 52.9% 51.5% 59.9% 53.8% 
ཏຏʳ 32.3% 29.1% 28.7% 16.3% 26.0% 
ྤயʳ 18.4% 17.5% 18.3% 14.6% 17.2% 
࿠ʳࢴЯߠრڶ޲ - 0.6% 1.4% 9.1% 3.1% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 60.3% 57.9% 55.2% 51.4% 46.6% 53.8% 
ཏຏʳ 14.6% 24.6% 27.3% 32.0% 28.2% 26.0% 
ྤயʳ 12.2% 13.8% 16.8% 16.1% 24.1% 17.2% 
࿠ʳࢴЯߠრڶ޲ 12.9% 3.7% 0.7% 0.5% 1.1% 3.1% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 58.9% 57.2% 44.4% 48.9% 53.8% 
ཏຏʳ 26.7% 20.6% 31.9% 31.6% 26.0% 
ྤயʳ 13.4% 16.2% 23.7% 18.8% 17.2% 
࿠ʳࢴЯߠრڶ޲ 1.0% 6.0% - 0.7% 3.1% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 51.1% 48.7% 61.9% 60.2% 50.2% 53.8% 
ཏຏʳ 27.3% 34.8% 23.5% 17.3% 26.6% 26.0% 
ྤயʳ 20.2% 16.5% 8.8% 13.4% 20.3% 17.2% 
࿠ʳࢴЯߠრڶ޲ 1.3% - 5.8% 9.0% 2.8% 3.1% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

யʳڶ 47.6% 53.4% 54.4% 53.8% 
ཏຏʳ 28.6% 28.3% 23.7% 26.0% 
ྤயʳ 23.4% 17.6% 18.1% 17.2% 
࿠ʳࢴЯߠრڶ޲ 0.4% 0.8% 3.8% 3.1% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ
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।ԼԮΚʳ  ய࿓৫ڶऱߛඒا၄ᓰ࿓ංᐖഏ܍ߛඒاᜰᙄഏא
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 33.7% 36.5% 44.2% 60.4% 44.9% 
ཏຏʳ 35.2% 34.5% 29.9% 16.2% 28.2% 
ྤயʳ 31.0% 28.5% 23.9% 14.0% 23.5% 
࿠ʳࢴЯߠრڶ޲ 0.1% 0.5% 2.0% 9.3% 3.3% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 63.1% 53.0% 46.2% 37.6% 32.0% 44.9% 
ཏຏʳ 13.5% 26.3% 29.4% 34.4% 33.2% 28.2% 
ྤயʳ 9.9% 18.3% 23.1% 26.6% 33.7% 23.5% 
࿠ʳࢴЯߠრڶ޲ 13.6% 2.3% 1.2% 1.4% 1.1% 3.3% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 43.3% 56.7% 37.2% 33.7% 44.9% 
ཏຏʳ 31.4% 20.2% 31.2% 35.2% 28.2% 
ྤயʳ 24.5% 16.7% 29.5% 30.4% 23.5% 
࿠ʳࢴЯߠრڶ޲ 0.8% 6.3% 2.2% 0.7% 3.3% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 39.4% 36.7% 55.8% 61.1% 42.6% 44.9% 
ཏຏʳ 31.6% 34.2% 24.3% 15.7% 28.6% 28.2% 
ྤயʳ 27.6% 29.1% 13.1% 13.9% 26.7% 23.5% 
࿠ʳࢴЯߠრڶ޲ 1.5% - 6.8% 9.3% 2.1% 3.3% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

யʳڶ 34.1% 41.2% 46.5% 44.9% 
ཏຏʳ 33.1% 33.4% 26.2% 28.2% 
ྤயʳ 31.6% 24.4% 24.7% 23.5% 
࿠ʳࢴЯߠრڶ޲ 1.2% 1.0% 2.6% 3.3% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ
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Consumer Search  ร 71଄ 

।ԼԶΚʳ ࣍ᚭೃᐾ࣋ሽᐙছᐾ࣋ഏاඒߛ৙ႚׂאංᐖഏاඒߛऱڶய࿓৫ 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 37.6% 38.6% 41.4% 55.0% 43.8% 
ཏຏʳ 28.4% 27.5% 27.3% 14.4% 24.0% 
ྤயʳ 34.1% 32.6% 30.3% 20.0% 28.7% 
࿠ʳࢴЯߠრڶ޲ - 1.2% 1.0% 10.6% 3.5% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 54.8% 48.1% 43.2% 41.4% 36.0% 43.8% 
ཏຏʳ 14.7% 24.7% 25.2% 28.5% 25.2% 24.0% 
ྤயʳ 15.1% 22.5% 30.3% 29.8% 38.5% 28.7% 
࿠ʳࢴЯߠრڶ޲ 15.3% 4.6% 1.3% 0.3% 0.4% 3.5% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 40.7% 50.9% 36.5% 37.6% 43.8% 
ཏຏʳ 27.9% 19.9% 30.2% 27.2% 24.0% 
ྤயʳ 29.7% 22.5% 32.2% 34.4% 28.7% 
࿠ʳࢴЯߠრڶ޲ 1.6% 6.7% 1.1% 0.8% 3.5% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 40.7% 36.4% 49.9% 53.3% 46.2% 43.8% 
ཏຏʳ 26.3% 29.2% 23.0% 14.9% 18.6% 24.0% 
ྤயʳ 31.9% 34.0% 19.4% 21.4% 31.5% 28.7% 
࿠ʳࢴЯߠრڶ޲ 1.1% 0.4% 7.7% 10.3% 3.6% 3.5% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

யʳڶ 39.4% 40.5% 43.3% 43.8% 
ཏຏʳ 25.0% 29.1% 24.9% 24.0% 
ྤயʳ 35.1% 30.0% 28.8% 28.7% 
࿠ʳࢴЯߠრڶ޲ 0.6% 0.4% 3.0% 3.5% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ
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Consumer Search  ร 72଄ 

।Լ԰Κʳ  ய࿓৫ڶऱߛඒاጻՂሏᚭංᐖഏא
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 28.7% 38.5% 42.5% 45.3% 40.2% 
ཏຏʳ 38.0% 34.0% 30.5% 15.8% 28.6% 
ྤயʳ 33.3% 26.6% 23.4% 19.5% 24.7% 
࿠ʳࢴЯߠრڶ޲ - 0.9% 3.5% 19.4% 6.6% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 44.8% 49.5% 41.2% 37.2% 32.4% 40.2% 
ཏຏʳ 14.8% 20.7% 31.8% 36.4% 32.5% 28.6% 
ྤயʳ 17.3% 21.9% 23.9% 24.2% 32.7% 24.7% 
࿠ʳࢴЯߠრڶ޲ 23.1% 7.8% 3.1% 2.2% 2.3% 6.6% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 42.7% 46.3% 33.7% 33.7% 40.2% 
ཏຏʳ 31.4% 21.2% 33.7% 35.7% 28.6% 
ྤயʳ 23.0% 20.3% 30.7% 28.9% 24.7% 
࿠ʳࢴЯߠრڶ޲ 2.9% 12.2% 1.8% 1.8% 6.6% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 40.0% 28.3% 48.0% 41.6% 40.4% 40.2% 
ཏຏʳ 30.9% 38.7% 24.3% 17.5% 27.5% 28.6% 
ྤயʳ 26.4% 32.9% 17.0% 18.9% 26.9% 24.7% 
࿠ʳࢴЯߠრڶ޲ 2.7% - 10.7% 21.9% 5.2% 6.6% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 
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Consumer Search  ร 73଄ 

।ԲԼΚʳ  ய࿓৫ڶऱߛඒاංᐖഏܫऱᐖڤנጻీᐘא
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 21.1% 29.2% 31.6% 41.7% 32.1% 
ཏຏʳ 28.7% 31.5% 33.6% 16.8% 27.7% 
ྤயʳ 50.2% 38.5% 32.5% 20.2% 33.5% 
࿠ʳࢴЯߠრڶ޲ - 0.8% 2.3% 21.4% 6.7% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 46.2% 36.9% 31.2% 29.4% 22.7% 32.1% 
ཏຏʳ 14.5% 27.4% 29.6% 33.3% 30.3% 27.7% 
ྤயʳ 14.4% 28.1% 36.0% 35.1% 45.2% 33.5% 
࿠ʳࢴЯߠრڶ޲ 25.0% 7.6% 3.2% 2.1% 1.8% 6.7% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 29.3% 40.2% 31.3% 24.4% 32.1% 
ཏຏʳ 31.8% 24.1% 32.0% 30.8% 27.7% 
ྤயʳ 36.9% 22.9% 33.8% 43.1% 33.5% 
࿠ʳࢴЯߠრڶ޲ 2.0% 12.8% 2.9% 1.7% 6.7% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 29.6% 21.3% 42.0% 38.3% 34.3% 32.1% 
ཏຏʳ 30.6% 30.1% 27.0% 15.9% 27.9% 27.7% 
ྤயʳ 37.7% 48.6% 20.6% 20.9% 31.4% 33.5% 
࿠ʳࢴЯߠრڶ޲ 2.1% - 10.3% 24.9% 6.4% 6.7% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

யʳڶ 25.8% 30.9% 34.9% 32.1% 
ཏຏʳ 30.8% 31.8% 28.8% 27.7% 
ྤயʳ 42.6% 36.5% 30.3% 33.5% 
࿠ʳࢴЯߠრڶ޲ 0.9% 0.8% 6.0% 6.7% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ
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Consumer Search  ร 74଄ 

।ԲԼԫΚʳ  ڤᑓߛඒاயංᐖഏڶ๶ृ༼֗ऱ࠹הࠡ
ʳ ᜔ૠʳ

ႚᐾ໾տʳ 9.6% 
໴౐Яᠧ፾ʳ 5.1% 
ֆ٥ٌຏʳ 2.4% 
ધ࢚঴Я௧໴Яᖩᠰʳ 1.7% 
ႚᐾ໾տʳהࠡ 1.5% 

ඒߛΰץਔᖂீ֗୮அඒߛαʳ 19.9% 
ᖂீඒߛΰץਔංᐖ৙ႚЯᝑஆЯᓰ؆੒೯αʳ 10.7% 
ᖂீᓰ࿓ʳ 9.3% 
ʳߛඒהࠡ 1.9% 

ංᐖ੒೯ʳ 5.2% 
ቯڣဎЯᦝۯሏᚭЯ।ዝʳ 2.3% 
ֆฒᝑஆʳ 1.0% 
ංᐖ੒೯ʳהࠡ 2.2% 

ऄʳֱהࠡ 5.3% 
ऄʳֱהࠡڶ޲ 22.6% 
լवሐЯࢴ࿪ʳ 51.1% 

 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

ႚᐾ໾տʳ 12.1% 10.3% 10.8% 6.3% 9.6% 
໴౐Яᠧ፾ʳ 4.4% 5.2% 5.9% 4.3% 5.1% 

ඒߛΰץਔᖂீ֗୮அඒߛαr 22.3% 16.3% 24.8% 16.9% 19.9% 
ᖂீᓰ࿓ʳ 10.5% 6.8% 13.0% 6.9% 9.3% 

ංᐖ੒೯ʳ 2.5% 5.5% 5.8% 4.1% 5.2% 
ऄʳֱהࠡ 5.5% 5.3% 5.4% 5.1% 5.3% 
ऄʳֱהࠡڶ޲ 23.3% 21.8% 26.4% 19.1% 22.6% 
լवሐЯࢴ࿪ʳ 46.4% 53.3% 44.8% 58.2% 51.1% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

ႚᐾ໾տʳ 4.9% 9.8% 11.8% 11.7% 8.5% 9.6% 
໴౐Яᠧ፾ʳ 2.8% 7.3% 6.7% 5.3% 3.1% 5.1% 

ඒߛΰץਔᖂீ֗

୮அඒߛαʳ
9.2% 14.7% 21.1% 24.7% 24.9% 19.9% 

ᖂீᓰ࿓ʳ 4.0% 8.0% 9.2% 9.8% 13.5% 9.3% 
ංᐖ੒೯ʳ 4.6% 3.2% 5.5% 6.1% 5.8% 5.2% 
ऄʳֱהࠡ 2.8% 3.4% 5.4% 4.7% 8.5% 5.3% 
ऄʳֱהࠡڶ޲ 17.4% 27.0% 24.1% 23.2% 21.1% 22.6% 
լवሐЯࢴ࿪ʳ 70.1% 53.4% 47.1% 46.1% 46.2% 51.1% 
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Consumer Search  ร 75଄ 

।ԲԼԲΚʳ  ֗༽Ωรԫڤංᐖᑓߛඒاயऱഏڶ๶ृᎁ੡࠹
ʳ ᜔ૠʳ

ႚᐾ໾տʳ 75.0% 
ሽီᆏؾЯሽီ৙ႚׂʳ 48.7% 
ሽီം࿠ֺ᝛ʳ 6.8% 
ጻ଄ʳ 6.4% 
ሽ؀৙ႚʳ 3.4% 
՗Я໢്ʳםढЯ՛ע 2.6% 
ጻՂሏᚭʳ 2.2% 
ጻీᐖܫЯ৙ႚʳ 2.1% 
࣍ᚭೃᐾ࣋ሽᐙছᐾ࣋ഏاඒߛ৙ႚׂʳ 1.9% 
ႚᐾ໾տʳהࠡ 1.0% 

ඒߛΰץਔᖂீ֗୮அඒߛαʳ 5.0% 
ᖂீᓰ࿓ʳ 1.9% 
ʳߛඒהࠡ 3.1% 

ංᐖ੒೯ʳ 3.0% 
୶ᥦЯֺ᝛ʳ 2.4% 
ංᐖ੒೯ʳהࠡ 0.6% 

փੌٌچቸЯᨠ٠ளሏʳ 6.6% 
੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦʳ 1.3% 
ഏاඒ܍ߛ၄ᓰ࿓ʳ 1.2% 
ऄʳֱהࠡ 0.7% 
լवሐЯࢴ࿪ʳ 7.1% 

 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

ႚᐾ໾տʳ 71.4% 76.3% 79.9% 70.3% 75.0% 
ሽီᆏؾЯሽီ৙ႚׂʳ 40.8% 46.1% 54.8% 48.5% 48.7% 
ሽီം࿠ֺ᝛ʳ 7.0% 5.7% 8.0% 6.7% 6.8% 
ጻ଄ʳ 7.0% 8.8% 6.0% 4.2% 6.4% 
ሽ؀৙ႚʳ 2.7% 3.5% 2.5% 4.7% 3.4% 

ඒߛΰץਔᖂீ֗୮அඒߛαr 1.0% 4.3% 5.8% 7.1% 5.0% 
ංᐖ੒೯ʳ 5.6% 2.8% 2.9% 1.8% 3.0% 
փੌٌچቸЯᨠ٠ளሏʳ 16.2% 7.7% 3.2% 4.0% 6.6% 
੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦʳ 1.2% 2.0% 1.1% 1.0% 1.3% 
ഏاඒ܍ߛ၄ᓰ࿓ʳ 1.3% 2.0% 0.5% 1.3% 1.2% 
ऄʳֱהࠡ 2.6% 4.8% 5.6% 13.3% 0.7% 
լवሐЯࢴ࿪ʳ 0.7% 0.1% 1.0% 1.1% 7.1% 
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Consumer Search  ร 76଄ 

ඒߛ࿓৫ʳ
ʳ

՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ
᜔ૠʳ

ႚᐾ໾տʳ 68.9% 77.6% 81.3% 75.2% 69.3% 75.0% 
ሽီᆏؾЯሽ

ီ৙ႚׂʳ
46.2% 53.6% 52.4% 47.2% 43.5% 48.7% 

ሽီം࿠ֺ᝛ʳ 8.2% 5.1% 7.2% 7.5% 5.9% 6.8% 
ጻ଄ʳ 4.1% 6.4% 6.6% 9.1% 5.8% 6.4% 
ሽ؀৙ႚʳ 0.6% 1.3% 2.5% 2.2% 2.1% 3.4% 

ඒߛΰץਔᖂீ֗

୮அඒߛαʳ
4.6% 6.0% 5.5% 4.4% 4.6% 5.0% 

ංᐖ੒೯ʳ 2.0% 3.5% 2.5% 3.5% 3.7% 3.0% 
փੌٌچቸЯᨠ

٠ளሏʳ
3.8% 2.8% 4.4% 10.6% 10.3% 6.6% 

੔࿇ਙࢌ੒೯Я

๻ਜԵ໱ࠦʳ
1.5% 0.7% 1.1% 1.2% 2.0% 1.3% 

ഏاඒ܍ߛ၄ᓰ

࿓ʳ
0.7% 1.2% 1.2% 1.3% 1.6% 1.2% 

ऄʳֱהࠡ 17.6% 7.6% 3.5% 3.4% 7.1% 0.7% 
լवሐ˂ࢴ࿪ʳ 0.9% 0.5% 0.5% 0.4% 1.3% 7.1% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ

բദʳ

ྤ՗Ֆʳ

ദʳآ

ྤ՗Ֆʳ

᜔ૠʳ

ႚᐾ໾տʳ 80.0% 75.1% 79.2% 72.6% 75.0% 
ሽီᆏؾЯሽီ৙ႚׂʳ 52.3% 51.8% 55.2% 42.9% 48.7% 
ሽီം࿠ֺ᝛ʳ 8.1% 7.4% 5.1% 6.1% 6.8% 
ጻ଄ʳ 6.9% 5.4% 5.3% 7.8% 6.4% 
ሽ؀৙ႚʳ 3.3% 3.3% 2.0% 3.6% 3.4% 

ඒߛΰץਔᖂீ֗୮அඒߛαr 5.2% 6.5% 4.6% 3.1% 5.0% 
ංᐖ੒೯ʳ 2.1% 2.2% 1.2% 4.5% 3.0% 
փੌٌچቸЯᨠ٠ளሏʳ 4.9% 3.3% 7.0% 11.1% 6.6% 
੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦʳ 1.4% 1.1% 1.8% 1.4% 1.3% 
ഏاඒ܍ߛ၄ᓰ࿓ʳ 0.7% 1.0% 1.5% 1.6% 1.2% 
ऄʳֱהࠡ 4.9% 9.6% 4.2% 5.3% 0.7% 
լवሐЯࢴ࿪ʳ 0.8% 1.1% 0.4% 0.4% 7.1% 
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Consumer Search  ร 77଄ 

ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

ႚᐾ໾տʳ 76.2% 72.7% 78.0% 69.8% 74.8% 75.0% 
ሽီᆏؾЯሽီ

৙ႚׂʳ
49.8% 41.4% 49.4% 49.7% 46.9% 48.7% 

ሽီം࿠ֺ᝛ʳ 6.3% 7.7% 10.2% 4.7% 6.9% 6.8% 
ጻ଄ʳ 7.4% 7.0% 5.3% 4.3% 4.3% 6.4% 
ሽ؀৙ႚʳ 2.9% 3.6% 3.4% 4.3% 4.4% 3.4% 

ඒߛΰץਔᖂீ֗

୮அඒߛαʳ
4.8% 0.7% 6.5% 6.6% 7.3% 5.0% 

ංᐖ੒೯ʳ 3.0% 5.6% 1.8% 1.9% 4.0% 3.0% 
փੌٌچቸЯᨠ٠

ளሏʳ
7.0% 15.5% 2.9% 3.9% 2.2% 6.6% 

੔࿇ਙࢌ੒೯Я๻

ਜԵ໱ࠦʳ
1.6% 1.0% 1.5% 0.6% 0.8% 1.3% 

ഏاඒ܍ߛ၄ᓰ࿓ʳ 1.5% 1.9% 0.4% 0.9% 1.2% 1.2% 
ऄʳֱהࠡ 0.7% 0.4% 0.6% 1.4% 0.5% 0.7% 
լवሐЯࢴ࿪ʳ 5.4% 2.1% 8.3% 14.9% 9.2% 7.1% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 
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।ԲԼԿΚʳ  ֗༽ڶࢬΩڤංᐖᑓߛඒاயऱഏڶ๶ृᎁ੡࠹
ʳ ᜔ૠʳ

ႚᐾ໾տʳ 84.3% 
ሽီᆏؾЯሽီ৙ႚׂʳ 64.5% 
ሽ؀৙ႚʳ 19.2% 
ጻ଄ʳ 17.6% 
ሽီം࿠ֺ᝛ʳ 16.6% 
՗Я໢്ʳםढЯ՛ע 10.3% 
ጻՂሏᚭʳ 7.4% 
࣍ᚭೃᐾ࣋ሽᐙছᐾ࣋ഏاඒߛ৙ႚׂʳ 7.0% 
ጻీᐖܫЯ৙ႚʳ 6.3% 
໴౐Яᠧ፾ʳ 3.3% 
ֆ٥ٌຏʳ 1.2% 
ႚᐾ໾տʳהࠡ 1.3% 

ංᐖ੒೯ʳ 11.2% 
୶ᥦЯֺ᝛ʳ 8.6% 
ංᐖ੒೯ʳהࠡ 2.8% 

ඒߛΰץਔᖂீ֗୮அඒߛαʳ 9.5% 
ᖂீඒߛΰץਔංᐖ৙ႚЯᓰ؆੒೯αʳ 4.8% 
ᖂீᓰ࿓ʳ 3.6% 
ʳߛඒהࠡ 1.9% 

փੌٌچቸЯᨠ٠ளሏʳ 11.8% 
੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦʳ 4.7% 
ഏاඒ܍ߛ၄ᓰ࿓ʳ 3.6% 
ऄʳֱהࠡ 1.9% 
լवሐЯࢴ࿪ʳ 32.7% 
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᤿ʳڣ
ʳ

˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ
᜔ૠʳ

ႚᐾ໾տʳ 86.3% 87.4% 87.4% 76.7% 84.3% 
ሽီᆏؾЯሽီ৙ႚׂʳ 57.3% 63.7% 70.4% 62.7% 64.5% 
ሽ؀৙ႚʳ 16.0% 21.5% 18.6% 19.5% 19.2% 
ጻ଄ʳ 17.4% 19.2% 18.8% 14.9% 17.6% 
ሽီം࿠ֺ᝛ʳ 16.0% 16.1% 18.9% 15.0% 16.6% 
՗Я໢്ʳםढЯ՛ע 9.3% 7.2% 11.5% 12.9% 10.3% 
ጻՂሏᚭʳ 8.3% 8.0% 7.9% 5.7% 7.4% 
࣍ᚭೃᐾ࣋ሽᐙছᐾ࣋ഏ

৙ႚׂʳߛඒا
15.2% 7.5% 4.8% 4.6% 7.0% 

ጻీᐖܫЯ৙ႚʳ 8.0% 9.5% 4.6% 4.4% 6.3% 
໴౐Яᠧ፾ʳ 1.4% 2.6% 3.8% 4.3% 3.3% 

ංᐖ੒೯ʳ 12.8% 9.6% 13.2% 9.8% 11.2% 
୶ᥦЯֺ᝛ʳ 9.7% 8.4% 10.4% 6.2% 8.6% 

ඒߛΰץਔᖂீ֗୮அඒߛαr 3.1% 7.9% 12.0% 11.8% 9.5% 
ᖂீᓰ࿓ʳ 0.8% 3.0% 4.9% 4.1% 3.6% 

փੌٌچቸЯᨠ٠ளሏʳ 23.7% 12.8% 8.8% 7.7% 11.8% 
੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦʳ 5.4% 5.6% 4.6% 3.3% 4.7% 
ഏاඒ܍ߛ၄ᓰ࿓ʳ 3.7% 4.2% 2.9% 3.7% 3.6% 
ऄʳֱהࠡ 0.9% 1.2% 2.6% 2.3% 1.9% 
լवሐЯࢴ࿪ʳ 27.5% 31.4% 29.7% 39.7% 32.7% 
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ඒߛ࿓৫ʳ
ʳ

՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ
᜔ૠʳ

ႚᐾ໾տʳ 73.6% 84.9% 90.1% 88.0% 80.3% 84.3% 
ሽီᆏؾЯሽ

ီ৙ႚׂʳ
57.6% 70.0% 69.6% 63.8% 59.7% 64.5% 

ሽ؀৙ႚʳ 19.7% 18.3% 19.2% 19.2% 19.6% 19.2% 
ጻ଄ʳ 15.6% 20.9% 17.2% 21.0% 15.1% 17.6% 
ሽီം࿠ֺ᝛ʳ 16.9% 16.0% 16.7% 17.2% 16.0% 16.6% 
՗םढЯ՛ע

Я໢്ʳ
10.0% 13.9% 9.8% 9.0% 10.3% 10.3% 

ጻՂሏᚭʳ 5.5% 8.0% 9.1% 6.8% 6.6% 7.4% 
࣍ᚭೃᐾ࣋ሽ

ᐙছᐾ࣋ഏا

ඒߛ৙ႚׂʳ
4.0% 4.8% 8.6% 8.1% 7.6% 7.0% 

ጻీᐖܫЯ৙

ႚʳ
4.5% 5.2% 6.5% 6.6% 7.9% 6.3% 

໴౐Яᠧ፾ʳ 2.4% 5.1% 3.3% 2.9% 2.9% 3.3% 
ංᐖ੒೯ʳ 7.6% 11.1% 10.7% 14.0% 12.5% 11.2% 
୶ᥦЯֺ᝛ʳ 4.6% 7.7% 8.5% 11.2% 10.2% 8.6% 

ඒߛΰץਔᖂீ֗

୮அඒߛαʳ
7.7% 10.3% 9.3% 9.3% 10.4% 9.5% 

ᖂீᓰ࿓ʳ 2.1% 2.8% 4.2% 3.0% 4.7% 3.6% 
փੌٌچቸЯᨠ

٠ளሏʳ
7.0% 4.9% 9.9% 16.3% 18.2% 11.8% 

੔࿇ਙࢌ੒೯Я

๻ਜԵ໱ࠦʳ
3.9% 3.2% 4.3% 4.7% 6.6% 4.7% 

ഏاඒ܍ߛ၄ᓰ

࿓ʳ
3.5% 2.6% 4.0% 3.6% 3.7% 3.6% 

ऄʳֱהࠡ 1.7% 1.0% 1.7% 1.3% 3.2% 1.9% 
լवሐЯࢴ࿪ʳ 48.2% 30.0% 29.3% 29.4% 30.5% 32.7% 
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՗Ֆڣ᤿ʳ
ʳ

˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ
᜔ૠʳ

ႚᐾ໾տʳ 88.3% 82.0% 87.1% 85.0% 84.3% 
ሽီᆏؾЯሽီ৙ႚׂʳ 66.6% 67.4% 68.5% 60.3% 64.5% 
ሽ؀৙ႚʳ 21.8% 18.0% 18.1% 20.0% 19.2% 
ጻ଄ʳ 17.7% 17.0% 18.9% 18.5% 17.6% 
ሽီം࿠ֺ᝛ʳ 19.6% 17.1% 15.6% 14.6% 16.6% 
՗Я໢്ʳםढЯ՛ע 13.3% 11.8% 8.1% 8.4% 10.3% 
ጻՂሏᚭʳ 9.6% 6.6% 6.2% 7.5% 7.4% 
࣍ᚭೃᐾ࣋ሽᐙছᐾ࣋ഏ

৙ႚׂʳߛඒا
4.2% 4.3% 7.6% 11.2% 7.0% 

ጻీᐖܫЯ৙ႚʳ 7.9% 4.9% 9.0% 6.9% 6.3% 
໴౐Яᠧ፾ʳ 2.4% 4.3% 4.7% 2.2% 3.3% 

ංᐖ੒೯ʳ 10.7% 10.6% 11.3% 12.2% 11.2% 
୶ᥦЯֺ᝛ʳ 9.7% 7.4% 8.4% 9.6% 8.6% 

ඒߛΰץਔᖂீ֗୮அඒߛαr 10.0% 12.2% 10.7% 5.9% 9.5% 
ᖂீᓰ࿓ʳ 4.3% 4.6% 2.9% 2.1% 3.6% 

փੌٌچቸЯᨠ٠ளሏʳ 10.6% 7.6% 12.6% 17.4% 11.8% 
੔࿇ਙࢌ੒೯Я๻ਜԵ໱ࠦʳ 5.8% 3.3% 6.9% 5.1% 4.7% 
ഏاඒ܍ߛ၄ᓰ࿓ʳ 3.6% 3.5% 3.4% 3.5% 3.6% 
ऄʳֱהࠡ 2.7% 2.1% 1.6% 1.4% 1.9% 
լवሐЯࢴ࿪ʳ 28.3% 34.7% 28.2% 32.0% 32.7% 
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ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

ႚᐾ໾տʳ 86.5% 86.4% 84.2% 75.4% 83.5% 84.3% 
ሽီᆏؾЯሽီ

৙ႚׂʳ
65.7% 58.3% 67.1% 62.3% 64.2% 64.5% 

ሽ؀৙ႚʳ 19.4% 16.5% 19.8% 20.5% 18.3% 19.2% 
ጻ଄ʳ 18.6% 17.7% 17.5% 14.1% 17.4% 17.6% 
ሽီം࿠ֺ᝛ʳ 16.2% 18.1% 23.0% 11.9% 14.1% 16.6% 
՗ЯםढЯ՛ע

໢്ʳ
9.4% 9.0% 11.2% 14.8% 7.9% 10.3% 

ጻՂሏᚭʳ 6.9% 9.9% 8.5% 6.3% 7.9% 7.4% 
࣍ᚭೃᐾ࣋ሽᐙ

ছᐾ࣋ഏاඒߛ

৙ႚׂʳ
7.1% 15.0% 4.2% 3.5% 7.4% 7.0% 

ጻీᐖܫЯ৙ႚʳ 6.3% 7.4% 7.9% 4.1% 7.0% 6.3% 
໴౐Яᠧ፾ʳ 3.2% 0.8% 3.2% 4.8% 3.9% 3.3% 

ංᐖ੒೯ʳ 11.8% 13.5% 7.6% 11.2% 10.9% 11.2% 
୶ᥦЯֺ᝛ʳ 9.8% 10.3% 5.5% 6.5% 7.9% 8.6% 

ඒߛΰץਔᖂீ֗

୮அඒߛαʳ
10.1% 3.9% 11.3% 9.0% 10.1% 9.5% 

ᖂீᓰ࿓ʳ 4.1% 1.1% 3.7% 3.1% 4.2% 3.6% 
փੌٌچቸЯᨠ٠

ளሏʳ
12.0% 23.8% 7.5% 7.5% 9.7% 11.8% 

੔࿇ਙࢌ੒೯Я๻

ਜԵ໱ࠦʳ
5.3% 4.3% 4.7% 3.4% 2.4% 4.7% 

ഏاඒ܍ߛ၄ᓰ࿓ʳ 3.8% 4.3% 2.8% 3.4% 3.2% 3.6% 
ऄʳֱהࠡ 2.2% 0.7% 1.7% 2.4% 0.5% 1.9% 
լवሐЯࢴ࿪ʳ 31.3% 27.8% 31.1% 42.1% 33.4% 32.7% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 
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।ԲԼ؄Κʳ  ᓰᠲߛඒا๶ृტᘋᔊऱഏ࠹
ʳ ᜔ૠʳ

խഏऱ່ᄅ࿇୶ΰᄅፊழࠃαʳ 5.6% 
խഏ࿇୶෼उʳ 41.3% 
षᄎʳ֗سا 20.5% 
ਙए֗ऄ৳ΰਙ࿜Я؆ٌЯԳᦞαʳ 16.3% 
ᆖᛎʳ 15.8% 
ઝݾ࿇୶ʳ 3.9% 
ඒߛʳ 3.2% 
ٌຏЯഗ৬Яৄؑ࿇୶ʳ 1.4% 
ਙࢌਮዌʳ 1.3% 
૨ࠃʳ 1.1% 
խഏ࿇୶෼उʳהࠡ 1.9% 

խဎ֮֏ʳ 40.1% 
ᖵ֮׾֏ʳ 25.8% 
ଅՒԳൣΰاගЯֱچઊٝαʳ 10.0% 
ளሏᑷរЯپ໘नᑗʳ 7.7% 
෻ʳچ 2.6% 
ഏጰʳΰڕˍʳ Яխ᠔ᢐЯಁᆺαʳ֛פ 2.4% 
ᖂ๬Я֮ᖂʳ 1.2% 
ႚอ৸უЯሐᐚᏝଖᨠʳ 1.1% 
ʳ᠌ײ໏ټ 1.0% 
խဎ֮֏ʳהࠡ 2.7% 

լवሐЯࢴ࿪Яࠡהʳ 32.7% 
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᤿ʳڣ
ʳ

˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ
᜔ૠʳ

խഏऱ່ᄅ࿇୶ΰᄅፊழࠃαr 3.9% 4.5% 6.5% 6.6% 5.6% 
խഏ࿇୶෼उʳ 40.5% 41.3% 46.0% 36.9% 41.3% 
षᄎʳ֗سا 13.4% 18.3% 25.6% 21.2% 20.5% 
ਙए֗ऄ৳ΰਙ࿜Я؆ٌ

ЯԳᦞαʳ
18.2% 16.9% 17.2% 14.0% 16.3% 

ᆖᛎʳ 16.3% 16.3% 20.3% 10.1% 15.8% 
ઝݾ࿇୶ʳ 4.9% 3.7% 3.8% 3.6% 3.9% 
խഏ࿇୶෼उʳהࠡ 1.8% 1.3% 2.3% 2.0% 1.9% 

խဎ֮֏ʳ 54.4% 42.8% 39.7% 30.0% 40.1% 
ᖵ֮׾֏ʳ 38.9% 28.3% 25.5% 16.2% 25.8% 
ଅՒԳൣΰاගЯֱچઊ

ٝαʳ
15.6% 11.1% 9.3% 6.5% 10.0% 

ளሏᑷរЯپ໘नᑗʳ 8.3% 6.8% 8.8% 6.8% 7.7% 
խဎ֮֏ʳהࠡ 4.8% 2.3% 2.5% 2.3% 2.7% 

լवሐЯࢴ࿪Яࠡהʳ 22.5% 31.7% 31.8% 42.9% 32.7% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

խഏऱ່ᄅ࿇୶

ΰᄅፊழࠃαʳ
5.8% 4.6% 5.8% 8.0% 3.2% 5.6% 

խഏ࿇୶෼उʳ 24.5% 38.5% 38.6% 46.6% 54.0% 41.3% 
षᄎʳ֗سا 16.3% 22.4% 17.8% 19.7% 26.8% 20.5% 
ਙए֗ऄ৳ΰਙ

࿜Я؆ٌЯԳ

ᦞαʳ
6.3% 13.9% 14.2% 22.0% 23.1% 16.3% 

ᆖᛎʳ 5.6% 12.3% 13.4% 20.3% 24.6% 15.8% 
ઝݾ࿇୶ʳ 2.2% 3.3% 4.8% 4.3% 3.7% 3.9% 
խഏ࿇୶הࠡ

෼उʳ
1.5% 1.7% 2.0% 1.1% 2.8% 1.9% 

խဎ֮֏ʳ 24.2% 35.2% 43.3% 44.1% 46.6% 40.1% 
ᖵ֮׾֏ʳ 12.1% 21.9% 29.3% 28.7% 30.1% 25.8% 
ଅՒԳ ΰൣاග

Яֱچઊٝαʳ
4.8% 7.2% 9.6% 12.0% 14.1% 10.0% 

ளሏᑷរЯپ

໘नᑗʳ
7.8% 6.9% 8.3% 7.2% 7.5% 7.7% 

խဎ֮֏ʳהࠡ 1.0% 1.2% 3.5% 4.2% 2.7% 2.7% 
լवሐЯࢴ࿪Я

ʳהࠡ
56.4% 39.7% 33.4% 24.5% 21.6% 32.7% 
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՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ

բദʳ

ྤ՗Ֆʳ

ദʳآ

ྤ՗Ֆʳ

᜔ૠʳ

խഏऱ່ᄅ࿇୶ΰᄅፊழࠃαr 6.9% 6.7% 4.3% 4.1% 5.6% 
խഏ࿇୶෼उʳ 42.8% 40.2% 41.2% 43.0% 41.3% 
षᄎʳ֗سا 20.6% 22.4% 23.2% 18.2% 20.5% 
ਙए֗ऄ৳ΰਙ࿜Я؆ٌ

ЯԳᦞαʳ
14.4% 14.9% 19.3% 18.9% 16.3% 

ᆖᛎʳ 21.5% 13.8% 14.1% 16.2% 15.8% 
ઝݾ࿇୶ʳ 5.0% 3.5% 3.6% 3.8% 3.9% 
խഏ࿇୶෼उʳהࠡ 1.7% 2.2% 2.4% 1.6% 1.9% 

խဎ֮֏ʳ 39.6% 33.8% 44.4% 47.9% 40.1% 
ᖵ֮׾֏ʳ 26.9% 20.4% 26.2% 32.1% 25.8% 
ଅՒԳൣΰاගЯֱچઊ

ٝαʳ
9.6% 7.2% 11.6% 13.7% 10.0% 

ளሏᑷរЯپ໘नᑗʳ 6.9% 7.9% 10.4% 7.6% 7.7% 
խဎ֮֏ʳהࠡ 2.5% 2.3% 2.1% 3.4% 2.7% 

լवሐЯࢴ࿪Яࠡהʳ 34.5% 38.4% 31.6% 26.2% 32.7% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

խഏऱ່ᄅ࿇୶

ΰᄅፊழࠃαʳ
5.3% 3.8% 6.1% 6.6% 7.7% 5.6% 

խഏ࿇୶෼उʳ 45.4% 41.2% 31.5% 37.2% 37.8% 41.3% 
षᄎʳ֗سا 22.5% 12.8% 18.6% 19.2% 24.2% 20.5% 
ਙए֗ऄ৳ΰਙ

࿜Я؆ٌЯԳ

ᦞαʳ
18.4% 18.7% 9.8% 14.3% 13.5% 16.3% 

ᆖᛎʳ 18.6% 16.4% 10.7% 9.9% 16.3% 15.8% 
ઝݾ࿇୶ʳ 3.7% 5.3% 3.3% 3.4% 5.5% 3.9% 
խഏ࿇୶෼הࠡ

उʳ
2.2% 1.3% 1.0% 2.1% 1.4% 1.9% 

խဎ֮֏ʳ 43.7% 53.3% 28.8% 30.2% 36.1% 40.1% 
ᖵ֮׾֏ʳ 29.3% 38.2% 17.6% 13.0% 23.3% 25.8% 
ଅՒԳൣΰاග

Яֱچઊٝαʳ
11.1% 13.8% 5.9% 8.4% 5.9% 10.0% 

ளሏᑷរЯپ໘

नᑗʳ
7.8% 8.0% 7.9% 6.3% 8.3% 7.7% 

խဎ֮֏ʳהࠡ 2.5% 4.4% 2.1% 3.7% 1.1% 2.7% 
լवሐЯࢴ࿪Яࠡ

ʳה
28.1% 22.4% 50.6% 43.2% 36.5% 32.7% 

ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 
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៭ᄐʳ
ʳ

۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ
᜔ૠʳ

խഏऱ່ᄅ࿇୶ΰᄅፊழࠃαʳ 5.5% 5.5% 4.7% 5.6% 
խഏ࿇୶෼उʳ 53.3% 37.7% 41.8% 41.3% 
षᄎʳ֗سا 26.2% 17.1% 23.3% 20.5% 
ਙए֗ऄ৳ΰਙ࿜Я؆ٌЯ

Գᦞαʳ
23.8% 14.4% 14.3% 16.3% 

ᆖᛎʳ 23.8% 16.4% 12.2% 15.8% 
ઝݾ࿇୶ʳ 4.0% 3.5% 3.4% 3.9% 
խഏ࿇୶෼उʳהࠡ 3.3% 0.9% 2.0% 1.9% 

խဎ֮֏ʳ 48.4% 45.0% 33.3% 40.1% 
ᖵ֮׾֏ʳ 33.3% 31.3% 19.0% 25.8% 
ଅՒԳ ΰൣاගЯֱچઊٝαr 14.2% 10.5% 6.2% 10.0% 
ளሏᑷរЯپ໘नᑗʳ 8.8% 6.7% 7.7% 7.7% 
խဎ֮֏ʳהࠡ 2.8% 2.5% 1.9% 2.7% 

լवሐЯࢴ࿪Яࠡהʳ 20.4% 32.8% 35.5% 32.7% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ
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।ԲԼնΚʳ ൕ ڣ2009  ๶ृ࠹མ઎መഏዚ৙ႚׂऱآছ੡ַΔ઎መ֗ؾ10ִࠩ
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

઎መ઎መʳڶ 75.9% 72.4% 73.9% 60.4% 70.1% 
઎መʳڶ޲ 24.1% 27.6% 26.1% 39.6% 29.9% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

઎መʳڶ 54.1% 64.3% 75.6% 77.3% 22.7% 70.1% 
઎መʳڶ޲ 45.9% 35.7% 24.4% 22.7% 30.3% 29.9% 

 
ʳچسנ

ʳ
խഏփຬʳ ଉཽʳ ؆ഏʳ

᜔ૠʳ

઎መʳڶ 60.4% 74.1% 66.4% 70.1% 
઎መʳڶ޲ 39.6% 25.9% 33.6% 29.9% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

઎መʳڶ 80.7% 65.3% 73.8% 71.6% 70.1% 
઎መʳڶ޲ 19.3% 34.7% 26.2% 28.4% 29.9% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

઎መʳڶ 72.4% 77.4% 68.4% 60.7% 64.8% 70.1% 
઎መʳڶ޲ 27.6% 22.6% 31.6% 39.6% 35.2% 29.9% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

઎መʳڶ 67.5% 66.3% 70.7% 75.7% 70.1% 
઎መʳڶ޲ 32.5% 33.7% 29.3% 24.3% 29.9% 
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।ԲԼքΚʳ མ઎መഏዚ৙ႚׂऱ࠹๶ृڇመװԫଡִփ઎ഏዚ৙ႚׂऱڻᑇ 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

઎መʳڶ޲ 5.4% 9.1% 6.8% 4.4% 6.7% 
˄ ʳڻ 3.8% 8.1% 4.7% 3.6% 5.2% 
˅ ʳڻ 9.5% 12.6% 10.4% 7.0% 10.0% 
ˆ ʳڻ 9.9% 9.4% 9.5% 5.3% 8.6% 
ˇ ʳڻ 5.6% 4.5% 4.4% 2.2% 4.1% 
ˈ ʳڻ 9.4% 8.0% 7.1% 4.8% 7.3% 
ˉˀ˄˃ ʳڻ 17.4% 20.7% 17.8% 14.8% 17.9% 
˄˄ˀ˄ˈ ʳڻ 10.6% 6.7% 9.7% 6.8% 8.4% 
˄ˉˀ˅˃ ʳڻ 9.1% 8.9% 12.1% 15.2% 11.4% 
˅˄ˀ˅ˈ ʳڻ 4.8% 3.0% 4.1% 6.7% 4.5% 
˅ˉˀˆ˃ ʳڻ 8.8% 3.9% 7.4% 14.3% 8.2% 
ˑˆ˃ ʳڻ 2.9% 1.2% 2.7% 6.5% 3.2% 
լवሐʳ 2.8% 3.9% 3.3% 8.3% 4.5% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

઎መʳڶ޲ 3.9% 5.0% 6.0% 6.5% 10.0% 6.7% 
˄ ʳڻ 2.4% 3.8% 4.0% 6.0% 8.5% 5.2% 
˅ ʳڻ 9.5% 6.7% 9.5% 10.7% 12.3% 10.0% 
ˆ ʳڻ 5.9% 9.4% 8.8% 8.0% 9.6% 8.6% 
ˇ ʳڻ 2.5% 2.0% 4.7% 4.1% 5.2% 4.1% 
ˈ ʳڻ 4.3% 5.9% 6.9% 8.8% 9.0% 7.3% 
ˉˀ˄˃ ʳڻ 10.8% 18.4% 17.7% 19.7% 19.4% 17.9% 
˄˄ˀ˄ˈ ʳڻ 8.6% 9.8% 9.8% 7.4% 6.3% 8.4% 
˄ˉˀ˅˃ ʳڻ 17.1% 12.2% 11.7% 12.3% 7.1% 11.4% 
˅˄ˀ˅ˈ ʳڻ 5.6% 7.2% 4.5% 5.4% 1.7% 4.5% 
˅ˉˀˆ˃ ʳڻ 16.0% 11.3% 8.2% 5.1% 5.5% 8.2% 
ˑˆ˃ ʳڻ 4.9% 3.5% 3.3% 3.3% 2.0% 3.2% 
լवሐʳ 8.6% 4.9% 4.7% 2.5% 3.5% 4.5% 
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।ԲԼԮΚʳ  ๶ृኙഏዚ৙ႚ࿍ׂऱ໛ᦟ࿓৫࠹
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

ॺൄ໛ᦟʳ 1.4% 3.6% 7.2% 12.3% 6.4% 
໛ᦟʳ 21.9% 23.5% 36.1% 44.3% 32.0% 
ཏຏʳ 63.9% 60.3% 49.4% 35.1% 51.4% 
լ໛ᦟʳ 6.5% 6.1% 4.1% 3.2% 5.0% 
ॺൄլ໛ᦟʳ 5.8% 5.8% 2.9% 3.1% 4.3% 
լवሐЯࢴ࿪ʳ 0.4% 0.6% 0.3% 2.0% 0.8% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

ॺൄ໛ᦟʳ 14.2% 9.1% 5.7% 5.0% 3.4% 6.4% 
໛ᦟʳ 48.1% 39.8% 31.1% 29.0% 23.1% 32.0% 
ཏຏʳ 32.5% 46.1% 55.0% 58.0% 54.3% 51.4% 
լ໛ᦟʳ 2.2% 2.5% 4.5% 3.9% 8.8% 5.0% 
ॺൄլ໛ᦟʳ 1.8% 2.5% 3.1% 3.8% 8.6% 4.3% 
լवሐЯࢴ࿪ʳ 1.1% - 0.6% 0.3% 1.9% 0.8% 

 
ʳچسנ

ʳ
խഏփຬʳ ଉཽʳ ؆ഏʳ

᜔ૠʳ

ॺൄ໛ᦟʳ 11.4% 4.7% 9.1% 6.4% 
໛ᦟʳ 45.7% 27.4% 44.1% 32.0% 
ཏຏʳ 36.6% 56.7% 38.9% 51.4% 
լ໛ᦟʳ 2.9% 5.7% - 5.0% 
ॺൄլ໛ᦟʳ 2.3% 4.8% 6.8% 4.3% 
լवሐЯࢴ࿪ʳ 1.1% 0.7% 1.1% 0.8% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

ॺൄ໛ᦟʳ 6.8% 10.9% 3.9% 2.0% 6.4% 
໛ᦟʳ 38.6% 41.2% 25.0% 20.4% 32.0% 
ཏຏʳ 49.0% 40.5% 58.5% 63.2% 51.4% 
լ໛ᦟʳ 3.6% 3.8% 5.6% 6.7% 5.0% 
ॺൄլ໛ᦟʳ 1.4% 2.6% 6.6% 7.0% 4.3% 
լवሐЯࢴ࿪ʳ 0.5% 1.0% 0.4% 0.7% 0.8% 
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ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

ॺൄ໛ᦟʳ 5.5% 1.5% 8.7% 13.1% 4.7% 6.4% 
໛ᦟʳ 28.7% 24.1% 40.2% 45.3% 30.9% 32.0% 
ཏຏʳ 54.7% 63.5% 46.0% 33.1% 49.5% 51.4% 
լ໛ᦟʳ 5.4% 5.9% 3.3% 3.0% 7.8% 5.0% 
ॺൄլ໛ᦟʳ 5.1% 4.7% 0.9% 3.5% 7.1% 4.3% 
լवሐЯࢴ࿪ʳ 0.7% 0.3% 0.8% 2.0% - 0.8% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

ॺൄ໛ᦟʳ 4.8% 5.2% 7.2% 6.4% 
໛ᦟʳ 25.7% 28.7% 34.3% 32.0% 
ཏຏʳ 55.2% 59.0% 47.8% 51.4% 
լ໛ᦟʳ 6.9% 3.9% 4.6% 5.0% 
ॺൄլ໛ᦟʳ 6.7% 3.0% 4.9% 4.3% 
լवሐЯࢴ࿪ʳ 0.8% 0.2% 1.2% 0.8% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ

 
ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

ॺൄ໛ᦟʳ 9.3% 2.9% 6.5% 6.9% 6.4% 
໛ᦟʳ 43.8% 18.0% 32.8% 33.7% 32.0% 
ཏຏʳ 42.2% 57.9% 52.2% 52.5% 51.4% 
լ໛ᦟʳ 2.6% 8.1% 4.5% 4.8% 5.0% 
ॺൄլ໛ᦟʳ 1.2% 11.9% 3.4% 1.4% 4.3% 
լवሐЯࢴ࿪ʳ 0.9% 1.2% 0.6% 0.6% 0.8% 
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।ԲԼԶΚʳ ഏዚ৙ႚׂኙףൎؑاऱഏߪا։ऱᎁٵტऱڶய࿓৫ 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 32.2% 40.9% 56.6% 71.6% 51.6% 
ཏຏʳ 40.3% 32.9% 26.4% 15.8% 28.0% 
ྤயʳ 27.3% 25.9% 16.4% 11.2% 19.8% 
࿠ʳࢴЯߠრڶ޲ 0.2% 0.3% 0.5% 1.5% 0.6% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 77.3% 64.0% 50.0% 48.1% 36.9% 51.6% 
ཏຏʳ 14.7% 23.2% 30.8% 30.8% 31.6% 28.0% 
ྤயʳ 6.8% 12.2% 18.4% 20.9% 31.1% 19.8% 
࿠ʳࢴЯߠრڶ޲ 1.3% 0.7% 0.8% 0.2% 0.5% 0.6% 

 
ʳچسנ

ʳ
խഏփຬʳ ଉཽʳ ؆ഏʳ

᜔ૠʳ

யʳڶ 67.1% 46.5% 57.8% 51.6% 
ཏຏʳ 21.0% 30.2% 29.2% 28.0% 
ྤயʳ 10.5% 22.8% 13.0% 19.8% 
࿠ʳࢴЯߠრڶ޲ 1.3% 0.5% - 0.6% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 56.3% 65.1% 48.8% 36.1% 51.6% 
ཏຏʳ 29.3% 20.2% 31.3% 34.1% 28.0% 
ྤயʳ 13.6% 13.7% 19.9% 29.3% 19.8% 
࿠ʳࢴЯߠრڶ޲ 0.7% 1.0% - 0.6% 0.6% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 45.6% 36.3% 63.8% 73.2% 52.2% 51.6% 
ཏຏʳ 30.2% 39.7% 25.9% 11.7% 24.8% 28.0% 
ྤயʳ 22.8% 23.7% 9.4% 13.2% 23.0% 19.8% 
࿠ʳࢴЯߠრڶ޲ 0.4% 0.3% 0.9% 2.0% - 0.6% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 



ֆاඒࡡߛ୉ᄎഏاඒߛංᐖ੒೯რߠᓳ਷                                   
   
 

Consumer Search  ร 92଄ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

யʳڶ 41.3% 46.4% 57.0% 51.6% 
ཏຏʳ 29.4% 33.0% 27.7% 28.0% 
ྤயʳ 29.0% 20.6% 14.1% 19.8% 
࿠ʳࢴЯߠრڶ޲ 0.3% - 1.2% 0.6% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ

 
ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

யʳڶ 65.4% 31.5% 53.0% 56.0% 51.6% 
ཏຏʳ 23.6% 31.5% 26.2% 29.4% 28.0% 
ྤயʳ 10.7% 36.4% 19.8% 13.9% 19.8% 
࿠ʳࢴЯߠრڶ޲ 0.4% 0.6% 1.0% 0.7% 0.6% 

 
 
 



ֆاඒࡡߛ୉ᄎഏاඒߛංᐖ੒೯რߠᓳ਷                                   
   
 

Consumer Search  ร 93଄ 

।ԲԼ԰Κʳ ഏዚ৙ႚׂኙףൎؑاኙഏ୮ऱូ᥆ტऱڶய࿓৫ 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 28.1% 36.5% 50.7% 67.7% 46.8% 
ཏຏʳ 38.8% 34.4% 30.0% 17.3% 29.7% 
ྤயʳ 33.0% 28.8% 19.1% 12.5% 22.7% 
࿠ʳࢴЯߠრڶ޲ 0.1% 0.3% 0.2% 2.5% 0.8% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 70.9% 62.2% 45.2% 42.3% 32.4% 46.8% 
ཏຏʳ 19.9% 21.1% 33.2% 32.0% 32.9% 29.7% 
ྤயʳ 7.2% 14.9% 21.2% 25.4% 34.3% 22.7% 
࿠ʳࢴЯߠრڶ޲ 2.1% 1.8% 0.4% 0.4% 0.5% 0.8% 

 
ʳچسנ

ʳ
խഏփຬʳ ଉཽʳ ؆ഏʳ

᜔ૠʳ

யʳڶ 65.6% 40.7% 53.4% 46.8% 
ཏຏʳ 20.4% 32.7% 29.8% 29.7% 
ྤயʳ 12.4% 26.1% 15.1% 22.7% 
࿠ʳࢴЯߠრڶ޲ 1.6% 0.5% 1.6% 0.8% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 50.5% 62.4% 35.3% 31.1% 46.8% 
ཏຏʳ 30.3% 21.7% 41.3% 35.6% 29.7% 
ྤயʳ 18.8% 14.5% 23.5% 32.8% 22.7% 
࿠ʳࢴЯߠრڶ޲ 0.4% 1.4% - 0.5% 0.8% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 41.9% 29.4% 58.9% 69.2% 50.5% 46.8% 
ཏຏʳ 32.0% 40.9% 27.1% 16.2% 21.2% 29.7% 
ྤயʳ 25.8% 29.7% 12.5% 11.8% 28.2% 22.7% 
࿠ʳࢴЯߠრڶ޲ 0.3% - 1.5% 2.9% - 0.8% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 
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៭ᄐʳ
ʳ

۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ
᜔ૠʳ

யʳڶ 37.1% 44.1% 47.9% 46.8% 
ཏຏʳ 30.9% 34.7% 30.1% 29.7% 
ྤயʳ 31.8% 21.1% 21.3% 22.7% 
࿠ʳࢴЯߠრڶ޲ 0.3% 0.1% 0.6% 0.8% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ

 
ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

யʳڶ 60.0% 26.8% 50.8% 50.3% 46.8% 
ཏຏʳ 24.7% 32.4% 27.5% 32.6% 29.7% 
ྤயʳ 14.8% 40.3% 20.9% 16.2% 22.7% 
࿠ʳࢴЯߠრڶ޲ 0.5% 0.5% 0.9% 0.9% 0.8% 
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।ԿԼΚʳ ഏዚ৙ႚׂኙףൎؑاኙഏ୮ऱᎁᢝࡉԱᇞऱڶய࿓৫ 
᤿ʳڣ

ʳ
˄ˈΩ˅ˇᄣʳ ˅ˈΩˆˌᄣʳ ˇ˃Ωˈˇᄣʳ ˈˈ ᄣאࢨՂʳ

᜔ૠʳ

யʳڶ 14.0% 17.7% 31.2% 57.8% 30.7% 
ཏຏʳ 43.4% 40.9% 37.6% 22.0% 35.9% 
ྤயʳ 42.4% 41.2% 30.6% 18.3% 32.7% 
࿠ʳࢴЯߠრڶ޲ 0.1% 0.2% 0.7% 1.9% 0.7% 

 
ඒߛ࿓৫ʳ

ʳ
՛ᖂאࢨՀʳ խԫ۟խԿʳ խ؄۟խնʳ ቃઝ۟റՂʳ ՕᖂאࢨՂʳ

᜔ૠʳ

யʳڶ 64.0% 44.4% 30.2% 23.9% 12.5% 30.7% 
ཏຏʳ 24.8% 33.0% 40.1% 40.2% 34.2% 35.9% 
ྤயʳ 8.3% 21.8% 29.1% 35.6% 53.0% 32.7% 
࿠ʳࢴЯߠრڶ޲ 2.9% 0.8% 0.6% 0.2% 0.3% 0.7% 

 
ʳچسנ

ʳ
խഏփຬʳ ଉཽʳ ؆ഏʳ

᜔ૠʳ

யʳڶ 52.9% 23.4% 37.5% 30.7% 
ཏຏʳ 28.5% 38.7% 26.8% 35.9% 
ྤயʳ 17.2% 37.5% 32.0% 32.7% 
࿠ʳࢴЯߠრڶ޲ 1.4% 0.4% 3.7% 0.7% 

 
՗Ֆڣ᤿ʳ

ʳ
˄˅ ᄣאՀʳ ˄˅ ᄣאࢨՂʳ բദྤ՗Ֆʳ ദྤ՗Ֆʳآ

᜔ૠʳ

யʳڶ 29.5% 47.2% 20.6% 15.8% 30.7% 
ཏຏʳ 40.0% 29.9% 40.0% 39.7% 35.9% 
ྤயʳ 29.8% 21.7% 39.4% 44.2% 32.7% 
࿠ʳࢴЯߠრڶ޲ 0.6% 1.1% - 0.4% 0.7% 

 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

யʳڶ 24.6% 15.6% 43.2% 55.3% 34.5% 30.7% 
ཏຏʳ 36.5% 45.6% 39.8% 22.4% 30.9% 35.9% 
ྤயʳ 38.4% 38.8% 16.1% 20.2% 33.4% 32.7% 
࿠ʳࢴЯߠრڶ޲ 0.5% - 0.9% 2.2% 1.2% 0.7% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 
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៭ᄐʳ
ʳ

۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ
᜔ૠʳ

யʳڶ 17.5% 25.0% 37.4% 30.7% 
ཏຏʳ 33.9% 41.6% 34.2% 35.9% 
ྤயʳ 49.4% 33.0% 27.3% 32.7% 
࿠ʳࢴЯߠრڶ޲ 0.3% 0.3% 1.1% 0.7% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ

 
ഏٝߪاᎁٵʳ

ʳ
խഏԳʳ ଉཽԳʳ

ଉཽऱʳ

խഏԳʳ

խഏऱʳ

ଉཽԳʳ

᜔ૠʳ

யʳڶ 38.0% 17.9% 34.4% 32.9% 30.7% 
ཏຏʳ 35.8% 33.4% 36.6% 37.0% 35.9% 
ྤயʳ 25.6% 47.9% 27.5% 29.6% 32.7% 
࿠ʳࢴЯߠრڶ޲ 0.6% 0.8% 1.5% 0.4% 0.7% 
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।ԿԼԫΚʳ  ๶ृኙֲ৵ऱഏዚ৙ႚ࿍ׂփ୲ऱ༼ᤜ࠹
 ᜔ૠʳ

խഏ෼उʳ 29.3% 
षᄎسا෼उʳ 12.5% 
ʳٻ࿇୶ֱࠐآ 5.0% 
່ᄅ೯ኪʳ 4.8% 
ᔕᅇګ༉ʳΰڕˍ჋ሎαʳ 3.5% 
խ؇ساਙ࿜ʳ 3.4% 
ਙएЯऄ৳ʳ 2.8% 
ᆖᛎʳ 2.4% 
ઝݾʳ 1.6% 
৬๻Я৬ᗰʳ 1.5% 
ඒߛʳ 1.5% 
խഏ෼उʳהࠡ 4.1% 

խഏᖵ׾ʳ 13.7% 
ႚอ֮֏Яᢌ๬ʳ 7.3% 
ᆖᖵऱેᣄ֗ᗣᒭʳ 3.5% 
խഏ෼उʳהࠡ 4.6% 

խഏፖଉཽʳ 5.6% 
խഏፖଉཽऱᣂএ˂ຑᢀʳ 3.3% 
ΰխഏፖଉཽαʳהࠡ 3.1% 

໏ʳټଅནֱچ 5.0% 
ଅՒԳൣʳΰֱچЯاගαʳ 2.6% 
ග૎ႂʳاԳЯਙएԳढЯټ 2.6% 
ഏዚЯഏ዁Я֒዁៖ʳ 1.7% 
ЯფഏॾஒʳؓࡉᘫЯࡉ 1.4% 
ʳהࠡ 3.6% 
լवሐЯࢴ࿪ʳ 48.0% 
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।ԿԼԲΚʳ ່ᔞٽᐾ࣋ഏዚ৙ႚׂऱழ੄ 
ᆖᛎ੒೯ߪ։ʳ

ॺڇ៭ʳʳ
៭ʳڇ

ᖂسʳ ୮೭ற෻ृʳ ಯٖԳՓʳ ʳהࠡ

᜔ૠʳ

ඣڰᄅፊছʳ 6.8% 4.9% 5.0% 6.9% 7.5% 6.4% 
֑ၴᄅፊছʳ 1.5% 3.3% 3.5% 3.4% 3.0% 2.3% 
ເඡᄅፊছʳ 35.5% 40.7% 46.0% 48.3% 37.7% 39.3% 
႓८ழ੄ʳ 34.0% 34.9% 27.7% 19.8% 31.1% 31.2% 
ඡၴᄅፊছʳ 17.2% 14.5% 14.4% 12.0% 15.3% 15.7% 
ழ੄ʳהࠡ 2.7% 1.0% 2.6% 5.0% 3.9% 2.9% 
լवሐЯࢴ࿪ڃ࿠ʳ 2.3% 0.8% 0.9% 4.6% 1.4% 2.2% 
ုᤩΚࠡהॺڇ៭ԳՓץਔৱᄐԳՓΕࢴ࿪ڃ࿠ԳՓ࿛Ζ 

 
៭ᄐʳ

ʳ
۩ਙ֗റᄐԳ୉ʳ ֮៭֗ᔭഇࣚ೭Գ୉ʳ ՠ֗໎ՠၸᐋʳݾ

᜔ૠʳ

ඣڰᄅፊছʳ 8.6% 4.0% 7.4% 6.4% 
֑ၴᄅፊছʳ 1.5% 1.5% 1.3% 2.3% 
ເඡᄅፊছʳ 30.9% 38.7% 39.6% 39.3% 
႓८ழ੄ʳ 33.6% 39.1% 28.0% 31.2% 
ඡၴᄅፊছʳ 18.2% 15.1% 18.1% 15.7% 
ழ੄ʳהࠡ 4.4% 0.8% 2.3% 2.9% 
լवሐЯࢴ࿪ڃ࿠ʳ 2.9% 0.8% 3.2% 2.2% 
ုᤩΚ 
۩ਙ֗റᄐԳ୉ץਔᆖ෻Ε۩ਙԳ୉ΕറᄐԳ୉֗᎖ܗറᄐԳ୉Ζ 
֮៭֗ᔭഇࣚ೭Գ୉ץਔ֮୉Εࣚ೭ՠ֗܂೸ࢋᔭഇԳ୉Ζ 
 ਔΖץՠ֗໎ՠၸᐋݾ

 


